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What is the Communication Arena?

The Communication Arena is an online resource for
communication academics, students and practitioners,
who need to keep up-to-date with the latest
communication issues, news and events, as well as
explore our collection of communication journals and
books. Free online sample copies of our journals can
be requested from this site and free access is also given
to specially selected journal articles for limited periods.

Contribute to the Arena

If you have any ideas, events, resources or opportunities
you would like to share with the online communication

community, email them to: commarena@tandf.co.uk
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NEW
Journalism Studies @

Philip Hammond, Southbank University, London,
UK and Andrew Calcutt

Journalism Studies is a polemical textbook, rethinking
the field of journalism studies for the contemporary era.

Not only has journalism itself changed, but the broader
world of politics and public affairs has been transformed
beyond recognition in the past two decades. Yet the
study of news and journalism often seems stuck with
ideas and debates which have lost much of their critical
purchase. Journalism Studies offers a reassessment of
conventional themes in the academic analysis of
journalism, and sets out a positive proposal for what we
should be studying.

The book is organised in three sections, around the key
themes of ownership, objectivity and the public,
addressing the contexts in which journalism is produced,
practised and disseminated. Within each section, the
first chapter outlines key issues and debates, critically
reviewing established lines of critique in relation to the
state of contemporary journalism. The second chapter in
each section then offers an alternative way of
approaching these issues, seeking to reconceptualise
them in order to suggest an agenda for change

and development in both journalism studies and
journalism itself.

This overall discussion is framed by a consideration of
the relationship between the practice of journalism and
its academic analysis, and reflects on how the
importance of journalism both for society and as an
object of study may be restated today.

Selected Contents: Introduction: Journalism at the
Crossroads Part One: Ownership 1. Big Media vs. DIY
Journalism 2. The News Industry Part Two: Objectivity

3. The Rise and Fall of Objectivity 4. The Future of Objectivity
Part Three: The Public 5. The Fragmenting Public 6. The
Universal Reader. Conclusions, and Possible Futures

October 2010: 224pp
Hb: 978-0-415-55430-5: $115.00
Pb: 978-0-415-55431-2: $35.95

For more information, visit:
www.routledge.com/9780415554312

NEW
2nd Edition

Show Me the Money

Writing Business and Economics Stories for
Mass Communication

Chris Roush, University of North Carolina at
Chapel Hill, USA

Series: Routledge Communication Series

Show Me the Money is a business reporting textbook
offering hands-on advice and examples on doing the job
of a business journalist. Author Chris Roush draws on his
own business journalism background to explain how to
cover businesses and industries, and where to find
sources of information for stories. He includes examples
of business stories demonstrating how reporters take
financial information and turn it into relevant facts that
explain a topic to readers. With numerous examples of
documents and stories in the text, it is an essential guide
for doing business journalism. This definitive business
journalism text:

e provides real-world examples of business articles

¢ presents complex topics in a form easy to read and
understand

o offers examples of where to find news stories in SEC
filings

o discusses, in full-length chapters, how to write stories
on mergers and acquisitions, as well as bankruptcy
court filings

¢ gives comprehensive explanations and reviews of
corporate financial, balance sheet, and cash flow
statements, dissected so reporters at all levels of
experience can understand them

e provides tips on finding sources, such as corporate
investors and hard-to-find corporate documents

e gives a comprehensive listing of Web sites for business
journalists to use.

Show Me the Money is essential for graduate and
undergraduate students with an interest in business
journalism, and will also serve professional reporters and
editors new to the field of business journalism or
needing a refresher. In addition, it will be of value to
public relations students and professionals, particularly
those who are in the corporate communications field.

September 2010
Hb: 978-0-415-87654-4:  $150.00
Pb: 978-0-415-87655-1: $64.95

For more information, visit:
www.routledge.com/9780415876551
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Multimedia Journalism “=*
A Practical Guide

Andy Bull

Multimedia Journalism: A
Practical Guide offers clear
advice on working across
multiple media platforms and
includes guides to creating and
using video, audio, text and
pictures.

This textbook contains all the
essentials of good practice that
are the bedrock to being a
successful multimedia journalist
and is supported by an

Multimedis
uhurnulnzc

immersive website at
www.multimedia-journalism.co.uk which
demonstrates how to apply the skills covered in the
book, gives many examples of good and bad practice,
and keeps the material constantly up to date and in line
with new hardware, software, methods of working and
legislation as they change. The book is fully cross-
referenced and interlinked with the website, which
offers the chance to test your learning and send in
questions for industry experts to answer in their
masterclasses.

Split into three levels - getting started, building
proficiency and professional standards, this book builds
on the knowledge attained in each part, and ensures
that skills are introduced one step at a time until
professional competency is achieved. This three stage
structure means it can be used from initial to advanced
level to learn the key skill areas of video, audio, text, and
pictures and how to combine them to create multimedia
packages. Skills covered include:

e writing news reports, features, email bulletins
and blogs

building a website using a content
management system

measuring the success of your website or blog

shooting, cropping, editing and captioning pictures

telling stories through picture galleries and slide shows

recording, editing and publishing audio reports
and podcasts

shooting and editing video and creating
effective packages

streaming live video reports

creating breaking news tickers and using Twitter

using and encouraging user generated content

interviewing and conducting advanced online research

subediting, proofreading and headlining, including
search engine optimisation

¢ geo-tagging, geo-coding and geo-broadcasting
e scripting and presenting bulletins.

February 2010: 448pp

Hb: 978-0-415-47822-9: $140.00
Pb: 978-0-415-47823-6: $50.00
eBook: 978-0-203-86603-0

For more information, visit:
www.routledge.com/9780415478236

CONTACT US - for further information, email media_studies@routledge.com

eBooks: www.ebookstore.tandf.co.uk

eUpdates: www.tandf.co.uk/eupdates

Routledge

Taylor & Francis Group
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Communicating Science
New Agendas in Communication

Edited by LeeAnn Kahlor and Patricia Stout, both
at University of Texas, USA

Series: New Agendas in Communication Series

This volume explores the
evolution of science
communication, addressing key
issues and offering substance
for future study. Harnessing the
energies of junior scholars on
the forefront of science
communication, this work
pushes the boundaries of
research forward, allowing
scholars to sample the multiple
paradigms and agendas that
will play a role in shaping the
future of science communication. Editors LeeAnn Kahlor
and Patricia Stout challenge their readers to channel the
energy within these chapters to build or continue to
build their own research agendas as all scholars work
together — across disciplines — to address questions of
public understanding of science and communicating
science.

This volume is developed for practitioners and scholars
alike — for anyone who is concerned about or interested
in the future of science and how communication is
shaping and will continue to shape that future. In its
progressive pursuit of interdisciplinary research streams

- of thinking outside methodological and theoretical
boxes — this book inspires science communication
scholars at all levels to set a new standard for
collaboration not just for science communication, but for
communication research in general.

Selected Contents: Preface S. Dunwoody Introduction

L. Kahlor & P Stout Part 1: Merging Theory and Practice:
Models and Frameworks 1. A Critical Appraisal of Models
of Public Understanding of Science: Using Practice to Inform
Theory D. Brossard & B. Lewenstein 2. Integrating
Temporally Oriented Social Science Models with Community-
Based Social Marketing to Influence Environmental Behaviors
B. Shaw 3. Framing Science: A New Paradigm in Public
Engagement M. Nisbet Part 2: Characterization and
Meaning-Making in Science 4. Moral Development
Framing in Environmental Justice News Coverage K. A. Swain
5. Expanding Our Notions of Scientific Argument: A Case
Study of Native Americans in Public Hearings D. Endres

6. Competing Characters in Science-Based Controversy: The
Case of Dr. Bernard Fisher L. Kerdnen 7. Exemplary Objects:
Articulation and the Organization of Scientific Materiality,
Sociality and Rhetoric J. Lynch. Part 3: Affect: Trust and
Hostility 8. Understanding Public Response to Technology
Advocacy Campaigns: A Persuasion Knowledge Approach

J. Sinclair & B. Miller 9. Focusing on Fairness in Science and
Risk Communication J. Besley & K. McComas 10. Hostile
Media Perception in Science Communication K.S. Kim & D.R.
Roskos-Ewoldson Part 4: Into the Future 11. Bridging the
Paradigm Gap: An Interdisciplinary Approach Science
Communication Class A. Pearce, A. Romero and J. B. Zibluk
12. Closing Chapter..., R Stout & L. Kahlor

September 2009: 288pp
Hb: 978-0-415-99958-8: $125.00
Pb: 978-0-415-99959-5:  $34.95

For more information, visit:
www.routledge.com/9780415999595

NEW

Doing News Framing Analysis
Empirical and Theoretical Perspectives

Edited by Paul D’Angelo, The College of New
Jersey, USA and Jim A. Kuypers, Virginia
Polytechnic Institute and State University, USA

Doing News Framing Analysis
provides an interpretive guide
to news frames — what they are,
how they can be observed in
news texts, and how framing
effects are uncovered and
substantiated in cultural, group,
and individual sites. Chapters
feature framing analysts
reflecting on their own
empirical work in research,
classroom, and public settings
to address specific aspects of
framing analysis. Taken together, the collection covers
the full range of ways in which framing has been
theorized and applied across topics, sources,
mechanisms, and effects.

This volume fosters understanding among the scholarly
camps of framing scholars, and encourages greater
clarity from framing analysts in all aspects of their
empirical inquiry. Chapters offer fresh perspectives from
which researchers can begin new research programs,
puzzle through perplexing problems in a current research
program, or expand an existing program. Providing
conceptual and methodological guidance, Doing News
Framing Analysis will help framing researchers at all
levels to better understand news framing and to improve
their future news framing research to reflect upon
specific aspects of their empirical work.

December 2009: 392pp

Hb: 978-0-415-99235-0:  $150.00

Pb: 978-0-415-99236-7: $44.95

For more information, visit:
www.routledge.com/9780415992367

NEW

©

The American Journalism
History Reader

Critical and Primary Texts

Edited by Bonnie S. Brennen, Marquette University,
USA and Hanno Hardt

The American Journalism History Reader presents
important primary texts — news articles and essays about
journalism from all stages of the history of the American
press — alongside key works of journalism history and
criticism. The volume aims to place journalism history in
its theoretical context, to familiarize the reader with
essential works of — and about — journalism, and to chart
the development of the field.

The Reader moves chronologically through American
journalism history from the eighteenth century to the
present, combining classic sources and contemporary
insights. Each century’s section begins with a critical
introduction, which establishes the social and political
environment in which the media developed to highlight
the ideological issues behind the historical period.

July 2010: 400pp
Hb: 978-0-415-80186-7: $150.00
Pb: 978-0-415-80187-4: $55.00

For more information, visit:
www.routledge.com/9780415801874

NEW IN PAPERBACK

Encyclopedia of American
Journalism

Edited by Stephen L. Vaughn

It is said that there can be no
democracy without a vigorous,
independent press, and this
Encyclopedia documents the
role of journalism in shaping the
United States and the history of
the forces that have shaped the
character of journalistic
practice.

The Encyclopedia of American
Journalism explores the
distinctions found in print
media, radio, television, and the internet. This work
seeks to document the role of these different forms of
journalism in the formation of America’s understanding
and reaction to political campaigns, war, peace, protest,
slavery, consumer rights, civil rights, immigration,
unionism, feminism, environmentalism, globalization,
and more. This work also explores the intersections
between journalism and other phenomena in American
Society, such as law, crime, business, comsumption, etc.
The evolution of journalism’s ethical standards is
discussed, as well as the important libel and defamation
trials that have influenced journalistic practice, its legal
protection, and legal responsibilities. Entries also include
articles on sports journalism, business journalism, science
journalism, and legal journalism.

2007: 664pp
Pb: 978-0-415-99908-3: $69.95
eBook: 978-0-203-85210-1

For more information, visit:
www.routledge.com/9780415969505

The Year That Defined
American Journalism
1897 and the Clash of Paradigms

W. Joseph Campbell

The Year that Defined American Journalism explores the
succession of remarkable and decisive moments in
American journalism during 1897 — a year of significant
transition that helped redefine the profession and shape
its modern contours.

2006: 320pp
Hb: 978-0-415-97702-9: $100.00
Pb: 978-0-415-97703-6: $32.95

For more information, visit:
www.routledge.com/9780415977036

The American Journalist in the
21st Century

U.S. News People at the Dawn of a
New Millennium

David H. Weaver, Randal A. Beam,
Bonnie J. Brownlee, Paul S. Voakes and
G. Cleveland Wilhoit

Series: Routledge Communication Series

2006: 304pp
Hb: 978-0-8058-5382-7: $90.00

For more information, visit:
www.routledge.com/9780805853827

TO ORDER - see order form at the back of this catalog.

Alternatively, you can order by: Call Toll Free: 1-800-634-7064

Fax: 1-800-248-4724

Online: www.routledge.com
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NEW

5th Edition @

Professional Feature Writing

Bruce Garrison, University of Miami, USA

Series: Routledge Communication Series

Professional Feature Writing
provides the basics of news
media feature writing and
establishes a solid foundation
for students and writers making
feature writing their career. This
fifth edition offers a thorough
and up-to-date look at
newspaper, magazine,
newsletter, and online
publications, with emphasis on
daily newspapers and consumer magazines. It serves as a
comprehensive introduction to feature writing,
emphasizing writing skills, article types, and the
collegiate and professional writing life. With a wide
variety of perspectives and experiences of both young
and experienced writers, editors, publishers, and
professors, the text is filled with practical guidance for
writing a wide variety of features.

vy |

New for this edition are:

o updated examples of feature writing, integrated
throughout the text

o profiles of young newspaper and magazine feature
writers, highlighting their experiences and paths to
success in the profession

o coverage of computer-based research tools for writers,
including discussion of on-line computer-based
research tools with specific focus on the World
Wide Web

e discussion of online newspapers, magazines,
newsletters, and original online publications and the
role of feature writing for electronic publications

¢ each chapter includes excerpts and complete articles
from the nation’s leading publications.

Building on introductory writing and reporting skills, this
text is appropriate for upper-division journalism students
learning feature writing and advanced writing topics. It
will also serve as a valuable resource for freelance
writers.

Selected Contents: Part One: The Basics Feature Writing
in the 21st Century. A Career as a Feature Writer? Finding a
Good Feature Article Idea. Researching Feature Article Ideas.
The Writing and Editing Process. Part Two: Types of
Articles Descriptive and Color Writing. The Human-Interest
Article. Profiles and Personality Sketches. Seasonal Features.
Entertainment Features and Critical Writing. Aftermath,
Follow-Up, and Depth Series Articles. Travel Writing. Service
Features. Personal Experience Articles. Writing Humor in
Feature Articles. Writing Science and Technical Features.
Part Three: The Collegiate and Professional Writer
Writing Feature Articles on Campus. Freelance Writing and
Marketing. Surviving in the Freelance Business. Appendices
World Wide Web Resources. Pennsylvania Angler & Boater
Guidelines for Contributors. Vermont Life Magazine Writers’
Guidelines. Operations & Fulfillment Magazine Writer's
Guidelines. Operations & Fulfillment Magazine Content and
Style Guidelines. Operations & Fulfillment Magazine Story
Evaluation Checklist. Freelance Letters of Agreement. Code
of Ethics of the Society of Professional Journalists. American
Society of Journalists and Authors Code of Ethics and Fair
Practices. Protecting Yourself in the Magazine Recession (or
Any Other Time)

October 2009: 448pp

Hb: 978-0-415-99898-7: $200.00
Pb: 978-0-415-99897-0: $70.00
eBook: 978-0-203-87284-0

For more information, visit:
www.routledge.com/9780415998970

The Changing Faces

of Journalism

Tabloidization, Technology and Truthiness
Barbie Zelizer, University of Pennsylvania, USA

Series: Shaping Inquiry in Culture, Communication
and Media Studies

The Changing Faces of
Journalism: Tabloidization,
Technology and Truthiness
brings together an array of
internationally renowned
scholars who consider how
contemporary journalism has
wrestled with its changing
parameters and how notions of
tabloidization, technology and
truthiness have altered our
understanding of journalism.

Tl Uy T
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The collection is introduced
with an essay by Barbie Zelizer and organized into three
sections: how tabloidization affects the journalistic
landscape; how technology changes what we think we
know about journalism; and how ‘truthiness’ tweaks our
understanding of the journalistic tradition. Short section
introductions contextualise the essays and highlight the
issues that they raise, creating a coherent study of
journalism today.

Selected Contents: Introduction: Why Journalism’s
Changing Faces Matter Barbie Zelizer Part 1: On
Tabloidization 1. Rethinking a Villain, Redeeming a
Format: The Crisis and Cure in Tabloidization Michael Serazio
2. Can Popularization Help the News Media? Herbert J. Gans
3. Tears and Trauma in the News Carolyn Kitch

4. Tabloidization: What Is It and Does It Really Matter?

S. Elizabeth Bird Part 2: On Technology 5. The Impact of
Technology on Journalism Lokman Tsui 6. Materiality and
Mimicry in Contemporary Journalistic Practice Pablo
Boczkowski 7. The Guardian of the Real: Journalism in the
Time of the New Mind Julianne H. Newton 8. Technology
and the Individual Journalist: Agency Beyond Imitation and
Change Mark Deuze Part 3: On Truthiness 9. Rethinking
Truth through Truthiness Keren Tenenboim-Weinblatt

10. Two Cheers for Positivism: Factual Knowledge in the Age
of Truthiness Michael Schudson 11. The Moment of
Truthiness James Ettema 12. Believable Fictions: Redactional
Culture and the Will to Truthiness Jeffrey Jones Afterword:
The Troubling Evolution of Journalism Peter Dahlgren

May 2009: 192pp
Hb: 978-0-415-77824-4: $125.00
Pb: 978-0-415-77825-1:  $39.95

For more information, visit:
www.routledge.com/9780415778251

Media Skills

Series Editor: Richard Keeble, Lincoln
University, UK

The Media SRills series provides a concise
and thorough introduction to a rapidly
changing media landscape. Each book is
written by media and journalism lecturers
or experienced professionals and is a key
resource for a particular industry. Offering
helpful advice and information and using
practical examples from print, broadcast
and digital media, as well as discussing
ethical and requlatory issues, Media SRills
books are essential guides for students and

media professionals.

NEW
2nd Edition

Reporting for Journalists

Chris Frost, Liverpool John Moores University, UK
Series: Media Skills

Reporting for Journalists
examines the work of the news
reporter from the process of
finding a story, tracing sources
to support it, interviewing
contacts and gathering
information and then filing the
finished report. It is an essential
handbook for students of
journalism and a useful guide
for working professionals.

Reporting for Journalists
explores the role of the reporter
in the world of modern journalism and explains the
importance of learning to report across all media - radio,
television, online, newspapers and periodicals. This
second edition considers the impact of convergence and
how to report across multiple media. Using case studies
and examples of print and broadcast news stories,
Reporting for Journalists includes:

* how to find a story and how to develop ideas
e researching the story and building a contacts book

® making best use of computer aided reporting, news
groups, chat rooms and search engines

e covering courts, council and press conferences

¢ a chapter on broadcast reporting highlighting issues
specific to television and radio

¢ an annotated bibliography, a glossary of key terms and
a list of journalistic websites.

April 2010: 176pp

Hb: 978-0-415-55319-3: $110.00
Pb: 978-0-415-55320-9: $29.95
eBook: 978-0-203-87197-3

For more information, visit:
www.routledge.com/9780415553209

CONTACT US - for further information, email media_studies@routledge.com

eBooks: www.ebookstore.tandf.co.uk

eUpdates: www.tandf.co.uk/eupdates

Routledge

Taylor & Francis Group

39031LN0Y
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Feature Writing
for Journalists

Sharon Wheeler, University of Gloucestershire, UK
Series: Media Skills

Feature Writing for Journalists
considers both newspapers and
magazines and helps the new
or aspiring journalist to become
a successful feature writer.

Using examples from a wide
range of papers, specialist and
trade magazines and
‘alternative’ publications,
Sharon Wheeler considers the
different types of material that
come under the term ‘feature’
including human interest pieces,
restaurant reviews and advice columns.

With relevant case studies as well as interviews with
practitioners, Feature Writing for Journalists is exactly
what you need to understand and create exciting and
informative features.

Selected Contents: 1. Setting Out your Features Stall

2. The Evolution of Features in Newspapers and Magazines
from 1602 to the Present Day 3. Developing an Idea 4. How
to Write Features: Getting Personal 5. How to Write
Features: Digging for News 6. How to Write Features:
Developing an Ego 7. Packing a Punch - The Role of Features
in the Print Media

March 2009: 208pp
Hb: 978-0-415-33634-5:  $130.00
Pb: 978-0-415-33635-2:  $33.95

For more information, visit:
www.routledge.com/9780415336352

2nd Edition

Interviewing for Journalists @

Sally Adams, University of the Arts, London, UK
and Wynford Hicks

Series: Media Skills

Interviewing for Journalists
details the central journalistic
skill of how to ask the right
question in the right way. It is a
practical and concise guide for
all print and online journalists —
professionals, students and
trainees — whether writing news
stories or features for
newspapers and magazines,
print and web.

Interviewing for Journalists
focuses on the many types of
interviewing, from the routine street interview, vox pop
and press conference to the interview used as the basis
of an in-depth profile. Drawing on previously published
material and featuring interviews with successful
columnists such as Emma Brockes, who writes for the
Guardian and the New York Times and Andrew Duncan
of Radio Times. Interviewing for Journalists covers every
stage of interviews including research, planning and
preparation, structuring questions, the importance of
body language, how to get a vivid quote, checking
material and editing it into different formats.

Interviewing for Journalists includes:

e a discussion about the significance and importance of
the interview for journalism

e advice on how to handle face-to-face interviewees
with politicians, celebrities and vulnerable people

e advice on dealing with PRs
e how to carry out the telephone and online interview

e tips on note-taking and recording methods including
shorthand

e a discussion of ethical, legal and professional issues
such as libel, doorstepping, off-the-record briefings
and the limits of editing

e a glossary of journalistic terms and notes on further
reading.

April 2009: 256pp
Hb: 978-0-415-47774-1:  $130.00
Pb: 978-0-415-47775-8: $33.95

For more information, visit:
www.routledge.com/9780415477758

Order Yours Today!

For simple and secure online ordering,
please visit www.routledge.com/media

Or use the order form at the back

of this catalogue.

2nd Edition

Ethics for Journalists

Richard Keeble, University of Lincoln, UK
Series: Media Skills

©

Ethics for Journalists tackles
many of the issues which
journalists face in their everyday
lives — from the media’s
supposed obsession with sex,
sleaze and sensationalism, to
issues of regulation and
censorship. Its accessible style
and question and answer
approach highlights the
relevance of ethical issues for
everyone involved in journalism,
both trainees and professionals,
whether working in print, broadcast or new media.

Ethics for Journalists provides a comprehensive overview
of ethical dilemmas and features interviews with a
number of journalists, including the celebrated
investigative reporter Phillip Knightley. Presenting a
range of imaginative strategies for improving media
standards and supported by a thorough bibliography
and a wide ranging list of websites, Ethics for Journalists,
second edition, considers many problematic subjects
including:
e representations of gender, race, sexual orientation,
disability, mental health and suicide

e ethics online — ‘citizen journalism’ and its challenges to
‘professionalism’

e controversial calls for a privacy law to restrain the
power of the press

e journalistic techniques such as sourcing the news,
doorstepping, deathknocks and the use of subterfuge

e the handling of confidential sources and the dilemmas
of war and peace reporting.

2008: 328pp
Pb: 978-0-415-43076-0: $33.95

For more information, visit:
www.routledge.com/9780415430760

3rd Edition

English for Journalists

Wynford Hicks
Series: Media Skills

Fully revised and updated,with a brand new
introductory chapter, this new edition of English for
Journalists is an invaluable guide not only to the basics
of English, but to those aspects of writing, such as
reporting speech, house style and jargon, which are
specific to the language of journalism.

2006: 144pp
Hb: 978-0-415-40419-8: $120.00
Pb: 978-0-415-40420-4: $29.95

For more information, visit:
www.routledge.com/9780415404204

TO ORDER - see order form at the back of this catalog.

Alternatively, you can order by: Call Toll Free: 1-800-634-7064

Fax: 1-800-248-4724

Online: www.routledge.com



JOURNALISM H

Production Management
for Television

epe

Leslie Mitchell, University of Stirling, UK
Series: Media SRills

Completely up to date with
relevant information on digital
technology and HD TV, this is
the only title to focus
specifically on television
production management, and
presents an easily accessible and
authoritative guide to the area.

Production Management for
Television provides a reliable,
factual and theoretical
framework for an
understanding of production
management. It includes a reference directory of
agencies and organizations, and addresses and contacts
for training.

Subjects covered include:

e the main responsibilities of the production manager
o key skills needed by the production manager

e routine procedures

e appropriate paperwork and record keeping

o health and safety issues

e rights management

o career structure and development for production
managers

o useful references and further information.

The book is supported by a companion website at
www.routledge.com/textbooks/9780415424813.

Selected Contents: Part 1: Production Managers

1. What is Production Management? 2. Production
Management as a Career Part 2: Skills and Techniques
2. Managing Time 3. Managing Ideas 4. Managing People
5. Creating and Managing Budgets 6. Managing Rights
7. Managing Health and Safety Part 3: Production
Management in Action 8. Pre-Production 9. Production
10. Post-Production Part 4: Reference 12. Reference
Directory of Agencies and Organisations. Addresses and
Contacts for Training. Useful Websites. Further Reading.
Index

NPAY,
©,
S =

February 2009: 128pp

Hb: 978-0-415-42465-3:  $120.00
Pb: 978-0-415-42481-3: $29.95
eBook: 978-0-203-88091-3

For more information, visit:
www.routledge.com/9780415424813

Magazine Production

Jason Whittaker, University College Falmouth, UK
Series: Media Skills

'This book is sorely needed...
a 'must purchase’... The
writing style is accessible
and there is a useful
glossary. I've produced small-
circulation magazines for
years and | learned new
things. I just wish this book
had been around when | was
moderating coursework.’ -
Media Education Association
Newsletter

‘'l would recommend both
books and if you are seriously considering
magazines for analysis and production exercises,
both the [Magazines] Handbook and the
[Magazine] Production book are essential buys.’
- Media Education Association Newsletter

Magazine Production is a guide to the practical
processes of taking a magazine from initial idea to final
print, and is aimed at those who wish to produce a title
as part of their studies or for distribution on a small
scale. It gives readers an overview of the essential
elements to take into consideration when creating a
magazine, including legal issues, the relation between
editorial and design, and preparation for print.

Magazine Production explains the business of magazines
in the UK, Europe and North America, and the roles of
marketing, publishing and advertising in establishing a
successful title. With information on professional bodies
such as the Periodical Publishers Association, this book
will provide readers with a clear understanding of what
is needed to succeed in a career in magazines.

Selected Contents: Introduction 1. Magazines and their
Markets 2. The Business of Magazines 3. Magazine
Attracting Interest and Circulation 4. Copy and Editorial
5. Photography and Design 6. Layout, Print and Post-
production 7. Legal and Ethical Issues Conclusion: The
Future of Magazines. Glossary. Index

2008: 208pp

Hb: 978-0-415-43519-2:  $120.00

Pb: 978-0-415-43520-8: $33.95

For more information, visit:
www.routledge.com/9780415435208

Programme Making
for Radio

©

Jim Beaman
Series: Media SRills

The book is informed, accessible
and comprehensive, covering
the whole range of skills
needed by the radio
professional in the studio and
on location with practical
guidelines explaining how radio
programmes are made and the
techniques used to produce
them

2006: 152pp
Hb: 978-0-415-36571-0:  $120.00
Pb: 978-0-415-36572-7: $29.95

For more information, visit:
www.routledge.com/9780415365727

[
2nd Edition @
Writing for Journalists

Sally Adams, University of the Arts, London, UK,
Tim Holmes, Cardiff University, UK, Wynford Hicks
and Harriett Gilbert, City University, UK

Series: Media Skills
Praise for the first edition:

"Writing for Journalists

neatly fills a gap in the
- market for a no-nonsense
book for trainees written by
trainers who genuinely
understand the industry and
who have moved with the
times.’ - Sharon Wheeler,

w 2a. Journalism Studies

Writing for Journalists is about

the craft of journalistic writing:
how to put one word after another so that the reader
gets the message — or the joke — goes on reading and
comes back for more. It is a practical guide for all those
who write for newspapers, periodicals and websites,
whether students, trainees or professionals.

s

This revised and updated edition introduces the reader
to the essentials of good writing. Based on critical
analysis of news stories, features and reviews from daily
and weekly papers, consumer magazines, specialist trade
journals and a variety of websites, Writing for Journalists
includes:

 advice on how to start writing and how to improve
and develop your style

* how to write a news story which is informative,
concise and readable

e tips on feature writing from researching profiles to
writing product round-ups

* how to structure and write reviews

¢ a new chapter on writing online copy

2008: 208pp

Hb: 978-0-415-46020-0: $120.00

Pb: 978-0-415-46021-7: $29.95

For more information, visit:
www.routledge.com/9780415460217

NEW
Biographical Dictionary
of Radio

Edited by Christopher H. Sterling, George
Washington University, USA

The Biographical Dictionary of Radio presents the very
best biographies of the internationally acclaimed
three-volume Museum of Broadcast Communications
Encyclopedia of Radio in a single volume. It includes
more than 100 biographical entries on American, British,
Australian, European, and Canadian radio personalities,
writers, producers, directors, newscasters, and network
executives available in a single volume for the first time,
with new and updated entries throughout.

May 2010: 464pp
Hb: 978-0-415-99549-8: $175.00

For more information, visit:
www.routledge.com/9780415995498

CONTACT US - for further information, email media_studies@routledge.com

eBooks: www.ebookstore.tandf.co.uk

eUpdates: www.tandf.co.uk/eupdates

Routledge

Taylor & Francis Group

390311LN0Y
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NEW

The Concise Encyclopedia of
American Radio

Edited by Christopher H. Sterling, George
Washmgton University, USA and Cary O’Dell

The average American listens to
the radio three hours a day. In
light of recent technological
developments such as internet
radio, some argue that the
medium is facing a crisis, while
others claim we are at the dawn
of a new radio revolution. The
Concise Encyclopedia of
American Radio is an essential
single-volume reference guide
to this vital and evolving medium. It brings together the
best and most important entries from the three-volume
Encyclopedia of Radio, edited by Christopher Sterling.

Comprised of more than 300 entries spanning the
invention of radio to the Internet, The Concise
Encyclopedia of American Radio addresses personalities,
music genres, regulations, technology, programming and
stations, the ‘golden age’ of radio and other topics
relating to radio broadcasting throughout its history. The
entries are updated throughout and the volume includes
nine new entries on topics ranging from podcasting to
the decline of radio. The Concise Encyclopedia of
American Radio include suggestions for further reading
as complements to most of the articles, biographical
details for all person-entries, production credits for
programs, and a comprehensive index.

December 2009: 604pp
Hb: 978-0-415-99533-7: $175.00

For more information, visit:
www.routledge.com/9780415995337

NEW

Journalism as Practice
Maclintyre, Virtue Ethics and the Press

Sandra Borden

Journalism as Practice argues
that the robust group identity
implied by the Macintyre’s idea
of a ‘practice’ can help
journalism better withstand the
moral challenges posed by
commodification. Throughout,
the book examines key U.S.
journalism ethics cases since
2000. Some of these cases,
such as Dan Rather’s

‘Memogate’ scandal, are

- ‘!. explored in detail in Practically

Speaking sections that discuss relevant cases at length.
This book is essential reading for students and practicing
journalists interested in preserving the ethical role of
journalism in promoting the public good.

December 2009: 184pp
Pb: 978-0-415-87767-1: $33.95

For more information, visit:
www.routledge.com/9780415877671

NEW %

Magazines
A Guide to Critical Practice

Brendan Martin

‘It's everything about them: the smell of the paper,
the combination of serious journalism with
beautiful photography - I find that very attractive
- and all the graphic qualities of great titles.” —
Nicholas Coleridge, Editorial Director of Condé Naste

From Horse and Hound to Vogue; covering subjects as
diverse as charities, cheese-making, and Cheshire;
magazines cover everything and there is a a magazine
aimed at everyone.

Designed to enthuse, inspire and assist, this textbook
covers the business of magazine publishing from inital
idea to product launch, and offers practical guidelines on
working within the magazine industry. Written by an
experienced editor, with contributions from professional
journalists, this text and its companion website gives you
all the knowledge you need to understand and create
successful magazines. Topic covered include:

e a brief history of magazine publishing
e planning the publication

e job roles within the industry

o feature writing

e design and layout

e blogs, e-zines and websites

e publicity

e advertising

e circulation

e law and ethics.

Essential reading for anyone studying magazine
journalism or publishing or wanting to work within this
exciting field.

May 2010: 384pp
Hb: 978-0-415-55724-5: $130.00
Pb: 978-0-415-55725-2; $44.95

For more information, visit:
www.routledge.com/9780415557252

Journalism and Citizenship
New Agendas in Communication

Edited by Zizi Papacharissi
Series: New Agendas in Communication Series

Journalism is in the middle of
sweeping changes in its
relationships with the
communities it serves, and the
audiences for news and public
affairs it seeks to address.
Changes in technology have
blurred the lines between
professionals and citizens,
partisan and objective
bystanders, particularly in the
emerging public zones of the
blogosphere. This volume
examines these changes and the new concepts needed
to understand them in the days and years ahead.

With contributions from up-and-coming scholars, this
collection identifies key issues and paves the way for
further research on the role of journalism in today’s
world. It will appeal to scholars, researchers, and
advanced students in journalism, communication, and
media studies, and will also be of interest to those in
public affairs, political science, and government.

July 2009: 232pp
Hb: 978-0-415-80499-8: $100.00
Pb: 978-0-415-80498-1: $34.95

For more information, visit:
www.routledge.com/9780415804981

NEW

Read All About It!
A History of the British Newspaper

©

Using lively and entertaining
examples, Kevin Williams
illustrates the changing form of
the newspaper in its social,
political, economic and cultural
context. As well as telling the
story of the newspaper, he
explores key topics in detail,
making this an ideal text for
students of journalism and the
British newspaper. Issues
include:

Kevin Williams, University of Swansea, UK

READ ALL
ABOUT IT!

Bty il b e e

e newspapers and social change
e the changing face of regional newspapers
e the impact of new technology
e development of reporting techniques
e forms of press regulation

Selected Contents: Introduction: News, Newspapers and
Society 1. Spreading the Word: the Pre-history of
Newspapers 1486-1660 2. Newspapers for the Few: Politics,
the Press and Partisanship 1660-1789 3. Knowledge and
Power: the Radical Newspaper 1789-1850 4. Transition to
Democracy: the Press as ‘the Fourth Estate’ 1850-1890

5. The Northcliffe Revolution: the Rise of the Commercial
Newspaper 1890-1922 6. Newspaper Wars: the Press in the
Inter War Years 1922-1939 7. War, Social Change and
Reconstruction: Newspapers at War and Peace 1939-1967
8. The Land of the Rising Sun: the Emergence of the Tabloid
Newspaper 1967-1989 9. The Long Goodbye: the
Newspaper and Technological Change 1989-present

September 2009: 320pp
Hb: 978-0-415-34623-8: $110.00
Pb: 978-0-415-34624-5: $34.95

For more information, visit:
www.routledge.com/9780415346245

TO ORDER - see order form at the back of this catalog.

Alternatively, you can order by: Call Toll Free: 1-800-634-7064

Fax: 1-800-248-4724

Online: www.routledge.com
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NEW

Writing for Digital Media
Brian Carroll, Berry College, USA

©

This book teaches students how
to write effectively for online
audiences - whether they are
crafting a story for the online
face of a daily newspaper or a
personal blog - while providing
them with a solid
understanding of the ways that
the Internet has blurred
traditional roles of media
producer, consumer, publisher,
and reader. By understanding
this new media audience and exploring how different
media behave - their unique limits and possibilities -
students are able to develop better content for digital
formats and environments. This book focuses on writing
primarily for journalism, public relations, and marketing
and advertising audiences.

Fundamentally, this book is about writing - clearly,
precisely, accurately, with energy and voice, and for an
audience. It is about writing in and for digital
environments, which often are populated with graphical
content, multimedia and hypertextual, and interactive
elements. Learning how to achieve balance and a
careful, deliberate blend of these elements is the primary
goal of this text. Effective communication through digital
media requires new skills, intuitions, and sensitivities.
Therefore, this book teaches students not only how to
create the content as writers, but also how to think
critically as a site manager or content developer might
about issues such as graphic design, site architecture,
and editorial consistency. By teaching these new skill sets
alongside writing fundamentals, this book transforms
students from writers who are simply able to post their
stories on the Web into engaging digital storytellers.

February 2010: 288pp

Hb: 978-0-415-99200-8: $120.00
Pb: 978-0-415-99201-5: $45.00
eBook: 978-0-203-89431-6

For more information, visit:
www.routledge.com/9780415992015

NEW

©

Christopher P. Campbell, University of Southern
Mississippi, USA, Rockell A. Brown,
Cheryl D. Jenkins and Kim LeDuff

Race and News: Critical Perspectives offers essays and
case studies that examine how issues related to race and
racism are represented in contemporary news coverage
in the United States. The first section of this text
examines the journalistic routine — how news
organizations from newspapers to network news to new
media make decisions about what, how, and why stories
related are covered with (or without) relation to race.
The second section is comprised of case studies
exploring how coverage of national stories such as the
election of Barack Obama, Hurricane Katrina, and
immigrants rights has affected the national dialogue on
race and racism.

Race and News
Critical Perspectives

July 2010: 288pp

Hb: 978-0-415-80096-9: $120.00

Pb: 978-0-415-80097-6: $39.95
eBook: 978-0-203-87685-5

For more information, visit:
www.routledge.com/9780415800976

NEW
Reporting Disaster

on Deadline

Lee Wilkins, Martha Steffens, Esther Thorson,
Greeley Kyle, Kent Collins and Fred Vultee, all at
University of Missouri, Columbia, USA

Reporting Disaster on Deadline focuses on news and the
journalist's role in covering extreme events in this post
9/11 world. It offers concrete suggestions about news
coverage, including story exemplars, and guidelines on
how journalists and utilize citizens contributions in their
coverage of disaster and terrorism. Combining
professional acumen with academic scholarship to
demonstrate how news organizations can effectively
cover disasters and terrorism, it prepares journalists for
working in the worst of conditions. Readers will gain a
better understanding of how disasters and terrorism are
related, and how analytic thinking about both can drive
news coverage.

August 2010: 200pp
Hb: 978-0-8058-6166-2: $69.95
Pb: 978-0-415-99096-7: $29.95

For more information, visit:
www.routledge.com/9780415990967

Recommend key titles to
your librarian today!

Ensure that your library has access
to all the latest publications.
Visit www.routledge.com/info/librarian.asp
today and complete our online
Library Recommendation Form.

n (A C
3rd Edition Pepe

Media Today
An Introduction to Mass Communication,
2010 Update

Joseph Turow, University of Pennsylvania, USA

Media Today puts mass
communication students at the
center of the profound changes
in the twenty-first century
media world - from digital
convergence to media
ownership — and gives them the
skills to think critically about
what these changes mean for
the role of media in their lives.

T

Comprehensive and engaging,
Media Today features:

e an interactive companion website featuring a full
range of instructor and student materials including
study podcasts at www.routledge.com/textbooks/
mediatoday

* a three-pronged media systems approach focused on
media literacy, convergence, and emerging trends in
today’s media culture

¢ up-to-date coverage of the latest political, economic,
technological, and cultural issues affecting media
industries

e exciting new resources including an enclosed free DVD
with media examples

Completely revised with updated examples, case studies,
and media resources, the third edition of this innovative
mass communication textbook is built upon a media
systems approach that gives students an insider’s
perspective on how mass media industries operate. By
making students more knowledgeable about the
influences that guide media organizations, Media Today
builds media literacy skills to make students sensitive to
ways of seeing media content as a means of learning
about culture. Joseph Turow emphasizes throughout the
many ways in which media convergence has blurred
distinctions between and among various media.

Selected Contents: Preface Part 1: Understanding the
Nature of Mass Media 1. Understanding Mass Media and
the Importance of Media Literacy 2. Making Sense of the
Media Business 3. Formal and Informal Controls on Media
Content: Government Regulation, Self-Regulation, and Ethics
4. Making Sense of Research on Media Effects and Media
Culture Part 2: Media Giants and Cross-Media Activities
5. A World of Blurred Media Boundaries 6. Understanding
the Strategies of Media Giants Part 3: The Print Media

7. The Book Industry 8. The Newspaper Industry 9. The
Magazine Industry Part 6: The Electronic Media 10. The
Recording Industry 11. The Radio Industry 12. The Motion
Picture Industry 13. The Television Industry 14. The Internet
and Video Game Industries Part 5: Advertising and Public
Relations 15. The Advertising Industry 16. The Public
Relations Industry

February 2010: 712pp
Pb: 978-0-415-87606-3: $85.00
eBook: 978-0-203-85210-1

For more information, visit:
www.routledge.com/9780415876063

SAVE 20% OFF THE TOTAL PRICE FOR

YOUR STUDENTS WHEN YOU ORDER
WITH KEY READINGS IN MEDIA TODAY

CONTACT US - for further information, email media_studies@routledge.com

eBooks: www.ebookstore.tandf.co.uk

eUpdates: www.tandf.co.uk/eupdates

Routledge

Taylor & Francis Group

39031LN0Y
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Key Readings
in Media Today

Mass Communication in Contexts

S\PAY,
@ g@oz
“epen©

Edited by Brooke Erin Duffy and Joseph Turow,
University of Pennsylvania, USA

By combining classic studies of
mass communication with
contemporary research on
media, technology, and culture,
Key Readings in Media Today
will help students to make
sense of the rapidly changing
media environment. This
collection is designed to
supplement the third edition of
Media Today: An Introduction
to Mass Communication, but it
can also be used independently.

HET HABNET W
MDA TOBAY

Key Readings in Media Today provides both historical
and contemporary analyses of each of the major media
industries: book, newspaper, magazine, sound recording/
radio, motion picture, television, new media, advertising,
and public relations. The volume places an emphasis on
convergence, looking at the ways boundaries between
these media industries are blurring in surprising new
ways. Section introductions and headnotes for each
article offer valuable critical and historical context, while
review questions after each reading test students’
understanding of key concepts. Additional resources on
the companion website (www.routledge.com/
textbooks/9780415992053), including discussion
questions, RSS feeds, and Joseph Turow’s regularly
updated blog ‘Media Today and Tomorrow," are
designed to spark classroom discussion and connect the
readings to the latest contemporary media issues and
controversies.

Selected Contents: Introduction. Part 1: Understanding
the Nature of Mass Media Part 2: The Print Media

Part 3: The Electronic Media Part 4: The Digital Media
Part 5: Advertising and Public Relations

2008: 496pp
Hb: 978-0-415-99204-6: $125.00
Pb: 978-0-415-99205-3:  $45.00

For more information, visit:
www.routledge.com/9780415992053

SAVE 20% OFF THE TOTAL PRICE FOR

YOUR STUDENTS WHEN YOU ORDER
WITH MEDIA TODAY

NEW

The Routledge Companion to
News and Journalism

Edited by Stuart Allan, Bournemouth University, UK

The Routledge Companion to
News and Journalism provides
an authoritative and
comprehensive assessment of
the diverse forms of news
media, including newspapers,
radio, television, magazines,
photojournalism, online news
and beyond.

Selected Contents: Part 1: The
Evolving Ideals of Journalism
1. The Fourth Estate Ideal in
Journalism History 2. Journalism, History and the Politics of
Popular Culture 3. The Origins of Objectivity in American
Journalism 4. Journalists and Their Professional Identities

5. The Changing Status of Women Journalists 6. Journalism
and Its Publics: The Lippmann-Dewey Debate

7. Photojournalism: Historical Dimensions to Contemporary
Debates 8. The Watchdog’s New Bark: Changing Forms of
Investigative Reporting Part 2: News and Social Agendas
9. News and Democracy in the United States: Current
Problems, Future Possibilities 10. The Press, Power and Public
Accountability 11. Media Spectacle, Presidential Politics, and
the Transformation of Journalism 12. International News
Flow 13. Journalism and Political Change: The Case of China
14. Rethinking 'Development’ Journalism 15. Radio News:
Re-imagining the Community 16. Alternative Journalism:
Challenging Media Power Part 3: Newsmaking: Rules,
Routines and Rituals 17. Journalists as Interpretive
Communities, Revisited 18. Gatekeeping and News
Selection as Symbolic Mediation 19. Journalism, News
Sources and Public Relations 20. Journalism Ethics as
Truth-Telling in the Public Interest 21. Making up the News:
Journalists, Deviance and Social Control in News Production
22. Me, Me, Me: The Rise and Rise of Autobiographical
Journalism 23. 'Delight in Trivial Controversy'? Questions for
Sports Journalism 24. Journalism and Local Politics

25. Journalism and Convergence Culture 26. Journalism in
the Network Part 4: Truths, Facts and Values 27. News as
Culture 28. News and the Emotional Public Sphere 29. Race
and Diversity in the News 30. Getting it Straight: Gay News
Narratives and Changing Cultural Values 31. The Television
News Interview: Questions of Discourse 32. Tabloidization
of News 33. Television News in the Era of Global
Infotainment 34. Real News/Fake News: Beyond the News/
Entertainment Divide 35. Journalism in the Cinema

Part 5: Making Sense of the News 36. Journalism and the
Question of Citizenship 37. News, Audiences and the
Construction of Public Knowledge 38. News Practices in
Everyday Life: Beyond Audience Response 39. Living with
News: Ethnographies of News Consumption 40. News
Influence and the Global Mediasphere: A Case Study of
Al-Jazeera English 41. Young Citizens and the News

42. News and Memory: Old and New Media Pasts

Part 6: Crisis, Conflict and Controversy 43. Global Crises
and World News Ecology 44. Reporting the Climate Change
Crisis 45. News and Foreign Policy: Defining Influence,
Balancing Power 46. Iconic Photojournalism and Absent
Images: Democratization and Memories of Terror

47. Journalism and the Visual Politics of War and Conflict
48. Journalists and War Crimes 49. Peace Journalism

Part 7: Journalism’s Futures 50. News in the Digital Age
51. Reassessing Journalism as a Profession 52. Citizen
Journalism: Widening World Views, Extending Democracy
53. Newspapers, Labor and the Flux of Economic Uncertainty
54. Impartiality in Television News: Profitability Versus Public
Service 55. Comparative News Media Systems: New
Directions in Research 56. Studying Journalism: A Civic

and a Literary Education

October 2009: 704pp
Hb: 978-0-415-46529-8: $205.00
ebook: 978-0-203-86946-8

For more information, visit:
www.routledge.com/9780415465298

NEW

7th Edition @

Power Without Responsibility

Press, Broadcasting and the Internet
in Britain

James Curran, Goldsmiths College, University of
London, UK and Jean Seaton, University of
Westminster, UK

Power Without Responsibility is
a classic introduction to the
history, sociology, theory and
politics of the media in Britain.

Hailed by the Times Higher as
the 'seminal media text’, and
translated into Arabic, Chinese
and other foreign languages, it
is an essential guide for media
students and critical media
consumers alike.

— The new edition has been
substantially revised to bring it right up-to-date with
developments in the media industry, new media
technologies and changes in the political and academic
debates surrounding the media. In this new edition, the
authors consider:

the impact of the internet

the failure of interactive TV

media and Britishness

new media and global understanding

journalism in crisis

e BBC and broadcasting at the beginning of the
twenty-first century.

Assessing the media at a time of profound change, the
authors set out the democratic choices for media reform.

Selected Contents: Part 1: Press History 1. Whig Press
History as Political Mythology 2. The Struggle for a Free Press
3. The Ugly Face of Reform 4. The Industrialization of the
Press 5. The Era of the Press Barons 6. The Press Under
Public Regulation 7. Fable of Market Democracy

Part 2: Broadcasting History 8. Reith and the Denial of
Politics 9. Broadcasting and the Blitz 10. Social Revolution?
11. The BBC Under Threat 12. Class, Taste, and Profit

13. How the Audience is Made 14. The First New Media

15. Broadcasting Roller-Coaster Part 3: Rise of New
Media 16. New Media in Britain 17. History of the Internet
18. Sociology of the Internet Part 4: Theories of the
Media 19. Metabolising Britishness 20. Global
Understanding 21. The Liberal Theory of Press Freedom

22. Broadcasting and the Theory of Public Service

Part 5: Politics of the Media 23. Contradictions in

Media Policy 24. Media Reform: Democratic Choices

August 2009: 448pp
Hb: 978-0-415-46698-1: $125.00
Pb: 978-0-415-46699-8: $35.95

For more information, visit:
www.routledge.com/9780415466998

TO ORDER - see order form at the back of this catalog.

Alternatively, you can order by: Call Toll Free: 1-800-634-7064

Fax: 1-800-248-4724

Online: www.routledge.com
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3rd Edition
MediaWriting

Print, Broadcast, and Public Relations
W. Richard Whitaker, Janet E. Ramsey and
Ronald D. Smith, all at Buffalo State College, USA

Designed for those preparing to
write in the current multimedia
environment, MediaWriting
explores:

MediaWriting

e the linkages between print,
broadcast, and public relations
styles

e outlines the nature of good
writing

ﬂ e synthesizes and integrates

professional skills and concepts.

Complete with interesting real-world examples and
exercises, this textbook gives students progressive
writing activities amid an environment for developing
research and interviewing skills. Rather than emphasizing
the differences among the three writing styles, this book
synthesizes and integrates the three concepts, weaving
in basic principles of Internet writing and reporting.
Starting from a basis in writing news and features for
print media, it moves on to writing for broadcast news
media, then introduces students to public relations
writing in print, broadcast, and digital media, as well as
for news media and advertising venues.

The authors explain the ‘hows’ of media writing, as well
as the ‘whys' through a discussion of the theoretical
aspects of communication, an examination of legal and
ethical issues, and an analysis of what makes news and
how it is written and reported. In addition, they illustrate
how radio and television stations operate and the role of
the PR practitioner in today’s media environment.

This book provides beginning newswriting students with
a primer for developing the skills needed for work in the
media industry.

2008: 440pp
Pb: 978-0-8058-6295-9: $59.95

For more information, visit:
www.routledge.com/9780805862959

3rd Edition
The Advertising Handbook

Broadcast Journalism
A Critical Introduction

©

Edited by Jane Chapman, University of Lincoln, UK
and Marie Kinsey, University of Sheffield, UK

Broadcast Journalism offers a
critical analysis of the key skills
required to work in the modern
studio, on-location, or on-line,
with chapters written by
industry professionals from the
BBC, ITV, CNN and independent
production companies in the UK
and US. Areas highlighted

include:

® interviewing

e researching

o editing

® writing

® reporting.

The practical tips are balanced with chapters on
representation, ethics, law, economics and history, as

well as specialist areas such as documentary and the
reporting of politics, business, sport and celebrity.

Broadcast Journalism concludes with a vital chapter on
career planning to act as a springboard for your future
work in the broadcast industry.

List of Contributors:

Jim Beaman, Jane Chapman, Fiona Chesterton, Tim
Crook, Anne Dawson, Tony Harcup, Jackie Harrison,
Ansgard Heinrich, Emma Hemmingway, Patricia Holland,
David Holmes, Gary Hudson, Nicholas Jones, Marie
Kinsey, Roger Laughton, Leslie Mitchell, Jeremy Orlebar,
Claire Simmons, Katie Stewart, Ingrid Volkmer, Mike
Ward, Deborah Wilson

2008: 288pp

Pb: 978-0-415-44155-1:  $41.95

For more information, visit:
www.routledge.com/9780415441551

©

Helen Powell, Jonathan Hardy, both at University of East London, UK,
Sarah Hawkin and lain MacRury, University of East London, UK

Series: Media Practice

innovations.

The Advertising Handbook is a critical introduction to the practices and perspectives of
advertising. It explores the industry and those who work in it and examines the reasons why
companies and organizations advertise; how they research their markets; where they
advertise and in which media; the principles and techniques of persuasion and their
effectiveness, and how companies measure their success. It challenges conventional wisdom
about advertising power and authority to offer a realistic assessment of its role in business
and also looks at the industry’s future.

The third edition offers new material and a new organising framework, whilst continuing to
provide both an introduction and an authoritative guide to advertising theory and practice.
It is shaped to meet the requirements, interests and terms of reference of the most recent
generation of media and advertising students - as well as taking account of some of the
most recent academic work in the field, and, of course, contemporary advertising

May 2009: 6-1/4 x 9-1/4: 264pp
Hb: 978-0-415-42312-0:  $130.00
Pb: 978-0-415-42311-3: $41.95

For more information, visit:
www.routledge.com/9780415423113

The Discourse of

Broadcast News
A Linguistic Approach

Martin Montgomery, University of Strathclyde, UK

Exploring the discourse of broadcast news, with a
particular focus on TV and radio, this book examines the
constraints under which the news is produced. Topical
examples, such as the Andrew Gilligan case illustrate the
text.

2007: 264pp

Hb: 978-0-415-35871-2:  $125.00
Pb: 978-0-415-35872-9: $45.95
eBook: 978-0-203-00663-4

For more information, visit:
www.routledge.com/9780415358729
e AVAILABLE AS AN INSPECTION COPY

Into the Newsroom

Exploring the Digital Production of
Regional Television News

Emma Hemmingway, Nottingham Trent
University, UK

Into the Newsroom provides a
rigorous investigation into the
everyday rituals that are
performed in the television
newsroom, and offers a unique
suggestion that news is both a
highly haphazard and yet
technologically complicated
process of deliberate
construction involving the
interweaving of reflexive
professional journalists as well
as developing, unpredictable
technologies. Arguing specifically for a recognition and
an exploration of technological agency, this book takes
the reader on an exciting journey into the digital
newsroom, using exclusive observation and interviews
from those journalists working on the BBC's recent pilot
project of local television news as part of its empirical
evidence.

This is an essential introduction for both those seeking
to understand news processes at the level of every day
routines and practices, and for those students and
scholars who are eager to adopt new and challenging
ways to theorise news as practice.

2007: 264pp

Hb: 978-0-415-40467-9: $140.00

Pb: 978-0-415-40468-6: $39.95

For more information, visit:
www.routledge.com/9780415404686

News Production @
Theory and Practice
Sarah Niblock and David Machin

Providing eight detailed ethnographies of eight different
news production settings, this book bridges the gap
between journalistic theory and practice in an invaluable
real-life account of reporting in the context of
contemporary newsrooms.

2006: 208pp
Hb: 978-0-415-37140-7: $120.00
Pb: 978-0-415-37141-4: $38.95

For more information, visit:
www.routledge.com/9780415371414

CONTACT US - for further information, email media_studies@routledge.com

eBooks: www.ebookstore.tandf.co.uk

eUpdates: www.tandf.co.uk/eupdates
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2nd Edition
Editing for Today’s
Newsroom

A Guide for Success in a
Changing Profession

©

Carl Sessions Stepp, University of Maryland, USA
Series: Routledge Communication Series

Editing for Today’s Newsroom
provides training, support and
advice for prospective news
editors. Through history,
analyses, and anecdotes, this
book offers a solid grounding to
prepare potential editors for the
full range of their
responsibilities in today’s
newsrooms: developing ideas;
evaluating and editing copy;
working with writers;
determining what is news;
understanding presentation and design; directing news
coverage; managing people; making decisions under
pressure; and coping with a variety of ethical, legal, and
professional considerations, all while operating in today’s
multimedia, multiplatform news arena. Author Carl
Sessions Stepp focuses on editors as newsroom decision
makers and quality controllers; accordingly, the book
features strategies and techniques for coping with a
broad spectrum of editing duties. Covering basic and
advanced copyediting skills, it also provides intellectual
context to the editor’s role, critically examining the
history of editing and the changing job of the
contemporary editor.

2008: 248pp
Hb: 978-0-8058-6217-1:  $110.00
Pb: 978-0-8058-6218-8: $44.95

For more information, visit:
www.routledge.com/9780805862188

Managing Television News
A Handbook for Ethical and
Effective Producing

B. William Silcock, Don Heider and
Mary T. Rogus

©

Series: Routledge Communication Series

2006: 280pp
Pb: 978-0-8058-5373-5: $44.95

For more information, visit:
www.routledge.com/9780805853735

Gatekeeping Theory

Pamela J. Shoemaker, Syracuse University, USA and
Tim P. Vos

Gatekeeping is one of the
media’s central roles in public
life: People rely on mediators to
transform information about
billions of events into a
manageable number of media
messages. This process
determines not only which
information is selected, but also
what the content and nature of
messages, such as news, will
be. Gatekeeping Theory
describes the powerful process
through which events are covered by the mass media,
explaining how and why certain information either
passes through gates or is closed off from media
attention. This book is essential for understanding how
even single, seemingly trivial gatekeeping decisions can
come together to shape an audience’s view of the world,
and illustrates what is at stake in the process.

i

GATCHEENNG

April 2009: 184pp

Hb: 978-0-415-98138-5:  $120.00

Pb: 978-0-415-98139-2: $29.95
eBook: 978-0-203-93165-3

For more information, visit:
www.routledge.com/9780415981392

Practising Videojournalism

Vivien Morgan

©

Providing valuable guidance on
how to combine journalistic
writing ability with video
practice, and offering
information on key skills,
Practising Videojournalism gives
both students and practicing
journalists access to a wide job
market, and keeps them in step
with the multi-skilled journalist
demanded by the media today.

Vivien Morgan presents
invaluable information on key

skills such as:

e identifying and researching stories

e interviewing

e producing scripts and pitching ideas

e practical advice on how to use a small video camera
e how to think visually about the impact of the footage
e framing shots for maximum impact

e the use of exchangeable lenses and of a lightweight
tripod

e the importance of getting clean sound

e editing.

Defining videojournalism and tracing its developments

from its emergence in the 1980s to present day, the

book examines satellite broadcasting, online new media

and print journalism, as well as mapping the changing
face of news

2007: 192pp
Hb: 978-0-415-38665-4:  $130.00
Pb: 978-0-415-38666-1: $36.95

For more information, visit:
www.routledge.com/9780415386661

Video Production
Techniques

Theory and Practice From Concept to Screen
Donald L. Diefenbach

Series: Routledge Communication Series

‘3\91\/‘, p
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'From heady aesthetic
theories to an explanation of
the LLP form, Video
Production Techniques
provides one-stop shopping
for theory, production, and
business.’ - Robert Thompson,
Director, Bleier Center for
Television and Popular Culture,
and Trustee Professor, The
Newhouse School, Syracuse
University

‘Donald Diefenbach has put
together an invaluable guide that I'm sure will be
the bible for both young and experienced
filmmakers alike.” — Brett Weitz, Vice President, Fox21,
division of 20th Century Fox Television

Video Production Techniques unifies video
communication theory and hands-on production in a
single essential resource. This introductory text explores
the tools of video production, including writing, camera,
sound, and editing, with reference to masterworks of
film and television history and the field-tested successful
approaches of video professionals. Students explore all
stages and elements of video production and many
professional applications, including advertising,
education, corporate, shorts, episodic television, news,
documentary and features. The book includes a
companion DVD with original demonstrations, clips from
professional works, and interviews with film and video
professionals, and a companion web site provides
materials for students and instructors:
www.videoproductiontechniques.com

2007: 416pp
Hb (inc. DVD): 978-0-8058-3703-2: $75.00

For more information, visit:
www.routledge.com/9780805837032

TO ORDER - see order form at the back of this catalog.

Alternatively, you can order by: Call Toll Free: 1-800-634-7064

Fax: 1-800-248-4724

Online: www.routledge.com
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Making the News
Journalism and News Cultures in Europe

Paschal Preston, Dublin City University, Ireland

Making the News provides a
cross-national perspective on
key features of journalism and
news-making cultures and the
changing media landscape in
contemporary Europe.

Focusing on the key trends,
practices and issues in
contemporary journalism and
news cultures, Paschal Preston
maps the major contours of
change as well as the broader
industrial, organizational,
institutional and cultural factors shaping journalism
practices over the past two decades.

Moving beyond the tendency to focus on journalism
trends and newsmaking practices within a single
country, Making the News draws on unique, cross-
national research examining current journalism practices
and related newsmaking cultures in eleven West, Central
and East European countries, including in-depth
interviews with almost 100 senior journalists and
subsequent workshop discussions with other interest
groups

Making the News links reviews and discussions of the
existing literature to original research engaging with the
views and experiences of journalists working at the ‘coal
face’ of contemporary newsmaking practices, to provide
an original study and useful student text.

2008: 185pp
Hb: 978-0-415-46188-7: $140.00
Pb: 978-0-415-46189-4: $39.95

For more information, visit:
www.routledge.com/9780415461894

3rd Edition

The Radio Handbook @

Carole Fleming, Nottingham Trent University, UK
Series: Media Practice

The Radio Handbook is a
comprehensive guide to radio
broadcasting in Britain.
Featuring two entirely new
chapters for this edition, You
Radio and Sport on Radio, this
text offers a thorough
introduction to radio in the
twenty-first century. Using new
examples, case studies and
illustrations, it examines the
L various components that make

radio, from music selection to
news presentation, and from phone-ins to sport
programmes. Discussing a variety of new media such as
podcasts, digital radio and web-linked radio stations,
Carole Fleming explores the place of radio today, the
extraordinary growth of commercial radio and the
importance of community radio.

T
rdyren

The Radio Handbook shows how communication theory
informs everyday broadcasts and encourages a critical
approach to radio listening and to radio practice.
Addressing issues of regulation, accountability and
representation, it offers advice on working in radio and
outlines the skills needed for a career in the industry.

The Radio Handbook includes:

e interviews with people working at all levels in the
industry including programme controllers, news
presenters and DJs

e examples of programming, including nationwide and
local BBC, commercial radio, community and student
stations

o real typescripts and case studies of current stations
e a glossary of key terms and technical concepts.

July 2009: 232pp
Hb: 978-0-415-44507-8: $115.00
Pb: 978-0-415-44508-5: $35.95

For more information, visit:
www.routledge.com/9780415445085

Want to stay one step ahead of your colleagues?

Sign up today to recenys Inee Up-to=date mformation on
books, journals, confeences and ofbar news within your

chosen subject anas.
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Pulling Newspapers Apart
Analysing Print Journalism
T e Pulling Newspapers Apart:

E- | Analysing Print Journalism

o i : explores contemporary UK
<
at a significant and pivotal
moment in their development
— when some pundits are busily, if
hitkiries 'Y
L ear i
‘: . k demise.
e & The book offers a detailed
£ examination of features which
neglect, such as editorial
formats (News, Op Ed pages, readers’ letters, cartoons,
columns), aspects of newspaper design (page layout,
photographs, supplements, online editions, headlines,
the emergence of the compact and Berliner editions),
crime, moral panics and politics) as well as the content
of newspapers which is not generated by in house
journalists (advertising, TV listings, horoscopes, agency

Edited by Bob Franklin, Cardiff University, UK
national and local newspapers
i mistakenly, announcing their
previous studies have tended to
obituaries, advice columns, features and opinion
newspaper contents (sport, sex and Page 3, royalty,
copy and public relations materials).

This innovative and accessibly written collection provides
journalism and media students with an invaluable study
of newspapers in the digital age.

2008: 304pp
Hb: 978-0-415-42555-1:  $125.00
Pb: 978-0-415-42556-8: $41.95

For more information, visit:
www.routledge.com/9780415425568

Print Journalism
A Critical Introduction
Edited by Richard Keeble

©

2005: 368pp

Hb: 978-0-415-35881-1:  $130.00

Pb: 978-0-415-35882-8: $39.95

For more information, visit:
www.routledge.com/9780415358828

The Future of Newspapers

Edited by Bob Franklin, Cardiff University, UK

The Future of Newspapers is a collection of essays by
leading academics and practitioners exploring the many
and diverse futures for current newspapers around the
globe given unprecedented changes in the technology
and methods of their production.

February 2009: 406pp
Hb: 978-0-415-47379-8: $150.00

For more information, visit:
www.routledge.com/9780415473798

CONTACT US - for further information, email media_studies@routledge.com

eBooks: www.ebookstore.tandf.co.uk

eUpdates: www.tandf.co.uk/eupdates
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The Alternative Media
Handbook

Kate Coyer and Tony Dowmunt, both at
Goldsmiths College, London, UK and Alan
Fountain, Middlesex University, UK

©

Series: Media Practice

‘Alternative Media’ is the term
used to describe non-
mainstream media forms that
are independently run and
community focussed, such as
zines, pirate radio, online
discussion boards, community
run and owned broadcasting
companies, and activist
publications such as Red Pepper
and Corporate Watch. The book
outlines the different types of
‘alternative media’ and offers
an overview of global alternative media activity, before
moving on to provide information about alternative
media production and how to get involved in it,
including:

e What is Alternative Media?

e alternative media in practice

Pl il THE&A T D
maRE RS

e making media

e getting involved.

This book will primarily appeal to students studying
media freedom, alternative media, media globalization

and media production as well as anyone wishing to
embark on a career in this field.

2007: 368pp
Pb: 978-0-415-35965-8;  $37.95

For more information, visit:
www.routledge.com/9780415359658

Journalism After September 11
Edited by Barbie Zelizer and Stuart Allan

Series: Communication and Society

Journalism After September 11 examines how the
traumatic attacks of that day continue to transform the
nature of journalism, particularly in the United States
and Britain. It brings together an internationally
respected group of scholars and media commentators to
explore journalism’s present and future, by engaging
with such pressing issues as trauma, free speech,
censorship, patriotism, impartiality, and celebrity.

2002: 288pp
Hb: 978-0-415-28799-9:  $140.00
Pb: 978-0-415-28800-2: $31.95

For more information, visit:
www.routledge.com/9780415288002

Journalism in a Culture of Grief

Carolyn Kitch, Temple University, USA and
Janice Hume, University of Georgia, USA

This book considers the cultural
meanings of death in American
journalism and the role of
journalism in interpretations
and enactments of public grief,
which has returned to an
almost Victorian level. A
number of researchers have
begun to address this growing
collective preoccupation with
death in modern life; few
scholars, however, have studied
the central forum for the
conveyance and construction of public grief today: news
media. News reports about death have a powerful
impact and cultural authority because they bring
emotional immediacy to matters of fact, telling stories of
real people who die in real circumstances and real
people who mourn them. Moreover, through news
media, a broader audience mourns along with the
central characters in those stories, and, in turn, news
media cover the extended rituals. Journalism in a Culture
of Grief examines this process through a range of types
of death and types of news media. It discusses the
reporting of horrific events such as September 11 and
Hurricane Katrina; it considers the cultural role of
obituaries and the instructive work of coverage of teens
killed due to their own risky behaviors; and it assesses
the role of news media in conducting national, patriotic
memorial rituals.

aumafoan ma

Canel

2007: 272pp

Hb: 978-0-415-98009-8: $95.00

Pb: 978-0-415-98010-4: $29.95

For more information, visit:
www.routledge.com/9780415980104

War and Media Operations
The US Military and the Press from Vietnam
to Iraq

Thomas Rid, American Academy, Berlin, Germany

Series: Cass Military Studies

This is the first academic analysis of the role of
embedded media in the 2003 Iraq War, providing a
concise history of US military public affairs management
since Vietnam.

Selected Contents: 1. Introduction Part 1: The Military as
a Learning Organization 2. Perspectives on Military
Learning 3. A Model of Strategic Innovation Part 2: The
History of Media Operations 4. Disastrous Public Affairs:
Vietnam 5. Restrictive Public Affairs: Grenada, Panama, and
the Persian Gulf 6. Experimental Public Affairs: Somalia, the
Balkans, and Afghanistan Part 3: A Case Study of
Strategic Innovation 7. Retrieving Past Experiences?

8. Strategic Public Affairs: Iraq Part 4: Discussion and
Outlook 9. The Friendly Learning Loop 10. The Adversarial
Learning Loop

2007: 240pp
Hb: 978-0-415-41659-7: $160.00
Pb: 978-0-415-47209-8: $39.95

For more information, visit:
www.routledge.com/9780415416597

NEW

Militainment, Inc.
War, Media, and Popular Culture

Roger Stahl, University of Georgia, USA

Militainment, Inc. offers
provocative, sometimes
disturbing insight into the ways
that war is presented and
viewed as entertainment—or
‘militainment’—in
contemporary American
popular culture. War has been
the subject of entertainment for
centuries, but Roger Stahl
argues that a new interactive
mode of militarized
entertainment is recruiting its
audience as virtual-citizen soldiers. The author examines
a wide range of historical and contemporary media
examples to demonstrate the ways that war now invites
audiences to enter the spectacle as an interactive
participant through a variety of channels—from news
coverage to online video games to reality television.
Simply put, rather than presenting war as something to
be watched, the new interactive militainment presents
war as something to be played and experienced
vicariously. Stahl examines the challenges that this new
mode of militarized entertainment poses for democracy,
and explores the controversies and resistant practices
that it has inspired.

MILITRINMENT,

AINC.

This volume is essential reading for anyone interested in
the relationship between war and media, and it sheds
surprising light on the connections between virtual
battlefields and the international conflicts unfolding in
Irag and Afghanistan today.

November 2009: 224pp

Hb: 978-0-415-99977-9:  $120.00
Pb: 978-0-415-99978-6: $34.95
eBook: 978-0-203-87960-3

For more information, visit:
www.routledge.com/9780415999786
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5th Edition

News and Journalism in
the UK

Brian McNair, University of Strathclyde, UK
Series: Communication and Society

©

News and Journalism in the UK
is an accessible and
comprehensive introduction to
the political, economic and
regulatory environments of
press and broadcast journalism
in Britain and Northern Ireland.

Surveying the industry in a
period of radical economic and
technological change, Brian
McNair examines the main
trends in journalistic media in
the last two decades and
assesses the challenges and future of the industry in the
new millennium.

Integrating both academic and journalistic perspectives
on journalism, topics addressed in this revised and
updated edition include:

o the rise of online journalism and the impact of
blogging on mainstream journalism

o the emergence of twenty-four hour news channels in
the UK

e the role and impact of journalism, with reference to
issues such as democracy, health scares and the war
on terror

e trends in media ownership and editorial allegiances

¢ ‘tabloidisation’, Americanisation and the supposed
‘dumbing down’ of journalistic standards

e the implications of devolution for regional journalists.

February 2009: 224pp

Hb: 978-0-415-41071-7: $115.00

Pb: 978-0-415-41072-4: $36.95

For more information, visit:
www.routledge.com/9780415410724

Translation in Global News

Esperanca Bielsa, Leicester University, UK and
Susan Bassnett, University of Warwick, UK

The mass media are of
paramount importance in the
formulation and transmission of
messages about key
developments of global
significance, such as terrorism
and the war in Iraq, yet the key
mediating role of translation in
the reception of speeches and
addresses of figures like Osama
Bin Laden and Saddam Hussein
has remained largely invisible.

Incorporating the results of
extensive fieldwork in key global news organizations
such as Reuters, Agence France Press and Inter Press
Service, this book addresses central issues relating to the
new pressures on translation arising from globalization,
analyzing new texts from major news agencies as well as
alternative media organizations.

2008: 168pp

Hb: 978-0-415-40973-5:  $100.00
Pb: 978-0-415-40972-8: $41.95
eBook: 978-0-203-89001-1

For more information, visit:
www.routledge.com/9780415409728

Language and Media
A Resource Book for Students

PAY,
Q C.
o 2z
CRe)
Alan Durant, Middlesex University, UK and
Marina Lambrou, Kingston University, UK

Series: Routledge English Language Introductions

‘Durant and Lambrou explain
established key concepts as
well as discuss fresh ideas;
consider an impressively
wide range of analytical
frameworks; provide a
relevant mix of traditional
and new forms of media;
and offer a variety of
well-designed practical
learning activities. Written in
an extremely accessible

T

style, with plenty of current examples, Language
and Media is an invaluable resource for students of
media discourse.” - Michelle M. Lazar, National
University of Singapore

‘This is a very useful book on the important
interplay between language and media. Its
integrated and methodological approach makes
the subject matter interesting and accessible to a
range of students at different levels’. - Gerry Loftus,
University of Buckingham, UK

Routledge English Language Introductions cover core
areas of language study and are one-stop resources for
students.

Assuming no prior knowledge, books in the series offer
an accessible overview of the subject, with activities,
study questions, sample analyses, commentaries and key
readings - all in the same volume. The innovative and
flexible ‘two-dimensional’ structure is built around four
sections - introduction, development, exploration and
extension - which offer self-contained stages for study.
Each topic can also be read across these sections,
enabling the reader to build gradually on the knowledge
gained.

Language and Media:

is a comprehensive introduction to how language
interacts with media

investigates the forms of language found in media
discourse; how patterns in such language use
contribute to recognizable media genres and styles;
and broader social themes and consequences that
arise from media language

e uses a wide variety of real texts from the media that
include: newspapers covering events such as the Asian
tsunami, speeches, blogs, emails, advertizements and
interview transcripts from television talk shows
including Oprah

provides classic readings by the key names in the
discipline including David Crystal, Norman Fairclough,
David Graddol, Allan Bell and Theo van Leeuwen

is accompanied by a supporting website.

June 2009: 288pp
Hb: 978-0-415-47573-0:  $110.00
Pb: 978-0-415-47574-7: $34.95

For more information, visit:
www.routledge.com/9780415475747

NEW

The Rhetoric of

Intellectual Property

Copyright Law and the Regulation of
Digital Culture

Jessica Reyman, Northern lllinois University, USA

Series: Routledge Studies in Rhetoric and
Communication

In recent years we have witnessed a rising tension
between the open architecture of the Internet and legal
restrictions for online activities. The impact of digital
recording technologies and distributed file sharing
systems has forever changed the expectations of
everyday users with regard to digital information. At the
same time, however, U.S. Copyright Law has shown a
decided trend toward more restrictions over what we are
able to do with digital materials. As a result, a gap has
emerged between the reality of copyright law and the
social reality of our everyday activities. Through an
analysis of the competing rhetorical frameworks about
copyright regulation in a digital age, this book shows
how the stories told by active parties in the debate
shape our cultural understanding of what is and is not
acceptable in the use of copyrighted works on digital
networks. Reyman posits recent legal developments as
sites of conflict between competing value systems in our
culture: one of control, relying heavily on comparisons of
intellectual property to physical property, and
emphasizing ownership, theft, and piracy, and the other
a value of community, implementing new concepts such
as that of an intellectual ‘commons,” and emphasizing
exchange, collaboration, and responsibility to a public
good. Reyman argues that the rhetoric of the digital
copyright debate, namely the rhetorical positioning of
technology as destructive to creative and intellectual
production, has profound implications for the future of
digital culture.

December 2009: 204pp
Hb: 978-0-415-99907-6: $95.00

For more information, visit:
www.routledge.com/9780415999076
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2nd Edition @
Investigative Journalism

Hugo de Burgh, University of Westminster, UK
Praise for the first edition:

‘A surprising book. I'm
surprised that it hasn’t been
done before, and I'd also be
surprised if anyone did it
better.” - Roger Cook, The
Cook Report, Central Television

INVESTIGATIVE
JOUANALISM

‘A book that no aspiring
student of the subject can do
without.” — Jon Snow, Channel
4 News

Investigative Journalism
provides an unrivalled
introduction to this vital part of our social life: its origins,
the men and women who established its norms and its
achievements in the last decades. Two chapters describe
the relationships with the law, bringing us up to date,
and others deal with the professional techniques, the
sociology and the teaching of investigative journalism. A
further new chapter examines the influence of the
blogosphere on investigative journalism.

The case studies of the first edition have been
supplemented by new chapters: the investigators and
methods which revealed the subcontracting of the
torture of Iraqi prisoners; how the murder of Stephen
Lawrence was treated in the Daily Mail; the tabloids and
their investigations; BBC Panorama.

2008: 416pp
Hb: 978-0-415-44143-8:  $140.00
Pb: 978-0-415-44144-5:  $39.95

For more information, visit:
www.routledge.com/9780415441445

NEW

Public Journalism 2.0

The Promise and Reality of a Citizen
Engaged Press

Edited by Jack Rosenberry, St John Fisher
College, USA and Burton St John, Old Dominion
University, USA

Public Journalism 2.0 examines
the ways that civic or public
journalism is evolving, especially
as audience-created content —
sometimes referred to as citizen
journalism or participatory
journalism — becomes
increasingly prominent in
contemporary media. As the
contributors to this essay
collection demonstrate,
blogging and other
participatory journalism
practices enabled by digital technology are not always in
line with the original vision of public journalism, which
strives to report news in such a way as to promote civic
engagement by its audience. Public Journalism 2.0 seeks
to reinvent public journalism for the twenty-first century
and to offer visions of how digital technology can be
enlisted to promote civic involvement in the news.

December 2009: 224pp

Hb: 978-0-415-80182-9: $125.00
Pb: 978-0-415-80183-6: $43.95
eBook: 978-0-203-87677-0

For more information, visit:
www.routledge.com/9780415801836

The Pursuit of Public
Journalism
Theory, Practice and Criticism

Tanni Haas, CUNY Brooklyn College, USA

In reviewing the major
challenges and criticisms of
public journalism, the author
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2007: 208pp

Hb: 978-0-415-97824-8: $95.00
Pb: 978-0-415-97825-5: $27.95
eBook: 978-0-203-94191-1

For more information, visit:
www.routledge.com/9780415978255

The Big Picture

Why Democracies Need Journalistic
Excellence

Jeffrey Scheuer

A press in crisis is a democracy
endangered, argues Jeffrey
Scheuer — cultural critic and
author of The Sound Bite
Society. In The Big Picture,
Scheuer argues that in order for
a democracy to thrive it is not
enough for its press simply to
be free — the press must be
exceptional. This book explores
journalistic excellence and its
essential relationship with
democracy, explaining why
democracies depend on it and are only as good as their
journalism. In lucid and accessible prose, The Big Picture
provocatively demonstrates why we must all be vigilant
about the quality of journalism today.

THE BIG

LR o 24 T LR

2007: 216pp
Hb: 978-0-415-97617-6:  $95.00
Pb: 978-0-415-97618-3: $29.95

For more information, visit:
www.routledge.com/9780415976183

That or Which, and Why

A Usage Guide for Thoughtful Writers
and Editors

Evan Jenkins
r' That or Which, and Why is an

= insightful and witty guide to
- writing. Based on Evan Jenkins's
long-running column ‘Language
Corner’ in Columbia Journalism
Review, the book is compiled of
brief, alphabetically arranged
entries on approximately 200
major writing stumbling blocks,
from the wonderful world of
‘that” and 'which’ to trickier
terrain like the correct usage of
common idiomatic expressions.

o

Working from his experiences as a newsroom editor and
teacher, Jenkins’ humorous tone puts the reader at ease,
unlike many of the writing and usage guides out there
that are off-putting in their rigidity and dogmatism. He
takes the 'we're-all-in-this-together’ approach to
teaching better writing - maintaining a light tone
throughout the book and emphasizing flexibility and
easy-to-use guidelines rather than delivering orders from
Grammar-on-high.

2007: 184pp

Hb: 978-0-415-97725-8: $85.00

Pb: 978-0-415-97726-5: $19.95

For more information, visit:
www.routledge.com/9780415977265

The Handbook of Election
News Coverage Around
the World

Edited by Jesper Stromback, Mid Sweden
University, Sundsvall, Sweden and Lynda Lee Kaid,
University of Florida, USA

Series: ICA Handbook Series

1 The Handbook of Election
Coverage Around the World
focuses on the news coverage
of national elections in
democracies around the globe.
It brings together and compares
election news coverage within a
single framework, offering a
systematic consideration of
various factors. Considering the
prominence and power of the
press in the election process,
this volume will offer unique breadth in its global
consideration of the topic.

List of Contributors:

Annette Aw, Arnold S. de Beer, Eric Darras, Nicolas
Demertzis, Daniela V. Dimitrova, Boguslawa Dobek-
Ostrowska, Frank Esser, Stephen J. Farnsworth, Elisabeth
Gidengil, Amanda Gouws, Katharina Hemmer, Lynda Lee
Kaid, Chappell Lawson, S. Robert Lichter, Bartlomiej
Lodzki, Esteban Lopez-Escobar, Jurgen Maier, Michaela
Maier, Jack McLeod, Misha Nedeljkovich, Sarah Oates,
George Pleios, Mauro P. Porto, Lilia Raycheva, Jolan
Roka, Franca Roncarolo, Teresa Sadaba, Shinichi Saito,
Margaret Scammell, Holli A. Semetko, Tamir Shaefer,
Mira Sotirovic, Jesper Strombock, Toshio Takeshita,
Rodney Tiffen, Yariv Tsfati, Claes H. de Vreese, Gabriel
Weimann, Lars Willnat, Ricardo Zugasti

2008: 472pp
Pb: 978-0-8058-6037-5: $70.00

For more information, visit:
www.routledge.com/9780805860375

TO ORDER - see order form at the back of this catalog.

Alternatively, you can order by: Call Toll Free: 1-800-634-7064

Fax: 1-800-248-4724

Online: www.routledge.com
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NEW

International Journalism

and Democracy

Civic Engagement Models from Around
the World

Edited by Angela Romano, Queensland University
of Technology, Australia

Series: Routledge Research in Cultural and
Media Studies

This book presents case studies and theoretical analyses
of journalists from Europe, Africa, Asia, Oceania and
South America who have attempted to use the news
media as a mechanism for mobilizing community
involvement in civic life, and to position news media
organizations as catalysts rather than mere recorders of
public debate.

April 2010: 208pp

Hb: 978-0-415-96110-3: $95.00

For more information, visit:
www.routledge.com/9780415961103

NEW

Journalism and Politics
in Indonesia

A Critical Biography of Mochtar Lubis
(1922-2004) as Editor and Author

David T. Hill, Murdoch University, Australia

Series: Routledge Studies in the Modern History
of Asia

This book weaves a history of
‘i the Indonesian press, and of
¥ Indonesia’s post-independence
-, history, through the life story of

Mochtar Lubis: one of
Indonesia’s best-known
newspaper editors, authors and
cultural figures with a national,
regional and international
prominence he retained from
the early 1950s until his death
in 2004.

Selected Contents: Part One:
Early Life 1. Introduction 2. Bureaucrat’s Son to Nationalist
Intellectual Part Two: The Sukarno Period 3. The ‘Press of
Political Struggle’: The First Indonesia Raya 4. ‘Speaking to
the World": Author and Cultural Figure Part Three: The
Suharto Period 5. The ‘Golden Boy of the New Order":
Indonesia Raya Re-Established 6. Cultural Broker under the
New Order Part Four: Denouement 7. The Editor after
Indonesia Raya 8. Conclusion: A Life Recalled Postscript:
The Objectification of Mochtar Lubis

December 2009: 288pp
Hb: 978-0-415-56281-2: $155.00

For more information, visit:
www.routledge.com/9780415562812

Media Globalization and the
Discovery Channel Networks

Ole J. Mjos, University of Bergen, Norway

Series: Routledge Advances in Internationalizing
Media Studies

This book is about the relationship between media and
globalization, explored through the unique study of the
global expansion of Discovery Communications,
spearheaded by the Discovery Channel, one of the
world’s largest providers of factual television
programming and media content. The book argues that
the study of Discovery’s relationship with globalization
provides both a specific and a more general practical and
theoretical understanding of how the processes of
increased linking and interweaving of media and
communications unfold and develop, as well as some of
the consequences of this.

July 2009: 236pp
Hb: 978-0-415-99246-6: $100.00

For more information, visit:
www.routledge.com/9780415992466

Journalism, Science and Society
Science Communication between News and
Public Relations

Edited by Martin Bauer, London School of

Economics, UK and Massimiano Bucchi, University
of Trento, Italy

Series: Routledge Studies in Science, Technology
and Society

2007: 304pp
Hb: 978-0-415-37528-3: $115.00

For more information, visit:
www.routledge.com/9780415375283

2nd Edition

Local Journalism and

Local Media
Making the Local News
Edited by Bob Franklin

2006: 336pp
Hb: 978-0-415-37953-3:  $130.00
Pb: 978-0-415-37954-0:  $45.95

For more information, visit:
www.routledge.com/9780415379540

The Handbook of Journalism
Studies

Edited by Karin Wahl-Jorgensen, Cardiff University,
UK and Thomas Hanitzsch, University of Zurich,
Switzerland

Series: ICA Handbook Series

r,ﬁ e 5
{

This Handbook charts the
growing area of journalism
studies, exploring the current
state of theory and setting an
agenda for future research in an
international context. The
volume is structured around
theoretical and empirical
approaches, and covers
scholarship on news production
and organizations; news
content; journalism and society;
and journalism in a global
context.

List of Contributors:

Chris Anderson, Chris Atton, Kevin G. Barnhurst, Lee B.
Becker, Arnold S de Beer, Daniel A. Berkowitz, S.
Elizabeth Bird, Renita Coleman, Simon Cottle, Robert W.
Dardenne, Teun A. van Dijk, William Dinan, Robert M.
Entman, Thomas Hanitzsch, Tony Harcup, John Hartley,
Beate Josephi, Mirca Madianou, Jrg Matthes, Maxwell
McCombs, John McManus, Brian McNair, David Miller,
Hallvard Moe, John Nerone, Deirdre O’Neill, Lynn
Pellicano, Thorsten Quandt, Stephen D. Reese, Michael
Schudson, Donald Shaw, Pamela J. Shoemaker, Jane
Singer, Linda Steiner, Trine Syvertsen, Howard Tumber,
Tudor Vlad, Tim P. Vos, Karin Wahl-Jorgensen, Silvio
Waisbord, Stephen J. A. Ward, Herman Wasserman,
David Weaver, Xu Xiaoge, Kyu Ho Youm, Barbie Zelizer
Selected Contents: Part 1: Introducing Journalism Studies
Part 2: News Production Part 3: News Content

Part 4: Journalism and Society Part 5: Journalism Studies in a
Global Context

2008: 472pp
Pb: 978-0-8058-6343-7: $80.00

For more information, visit:
www.routledge.com/9780805863437

Can’t find what
you’re looking for?

Visit our up-to-date website for
a complete listing of all our titles.

www.routledge.com/media

CONTACT US - for further information, email media_studies@routledge.com

eBooks: www.ebookstore.tandf.co.uk

eUpdates: www.tandf.co.uk/eupdates
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4 Volume Set

Journalism

Critical Concepts in Media and Cultural
Studies

Edited by Howard Tumber, City University
London, UK

Series: Critical Concepts in Media and Cultural Studies

This Major Work from Routledge’s Critical Concepts in
Media and Cultural Studies series is a four-volume set of
key theoretical, empirical, and historical writings on
journalism. Adopting a pluralist theoretical approach,
the collection brings together the very best foundational
and cutting-edge scholarship from the various disciplines
that make up the field to comprise an internationally
oriented reference work which contributes significantly
to the social, economic, political, cultural, and practical
understanding of journalism. The editorial scope of the
collection is wide and inclusive and incorporates diverse
perspectives from both current developments and
historical changes within journalism and journalism
studies.

2007: 1600pp
Hb: 978-0-415-38087-4:  $1250.00

For more information, visit:
www.routledge.com/9780415380874

Journalism Studies
Editor: Bob Franklin, Cardiff University, UK

Volume 11, 2010, 6 issues per year
www.tandf.co.uk/journals/rjos

Journalism Practice
Editor: Bob Franklin, Cardiff University, UK

Volume 4, 2010, 4 issues per year

www.tandf.co.uk/journals/rjop

RELATED JOURNALS

NEW

Iranian Media
The Paradox of Modernity

Gholam Khiabany, London Metropolitan
University, UK

Series: Routledge Advances in Internationalizing
Media Studies

This book provides an overview of the expansion of the
Iranian communication system, examining the political
economy of this process and arguing that the nature of
Iranian media in general and the press in particular,
cannot be understood simply in terms of ‘Islamic
ideology” or the false dichotomy of ‘modernity” versus
“tradition.’

Selected Contents: Preface. Introduction 1. Religion, State
and Culture: Beyond Islamic Exceptionalism 2. Is there an
Islamic Communication Theory? 3. Iranian Press: The
Paradox of "Modernity’ 4. Emerging Public Spheres and the
Limits of the Press 5. Press, State and Civil Society: lllusions
and Realities 6. Media Policy under the Islamic Republic:
Rights, Institutional Interests and Control 7. The Politics of
Broadcasting: Continuity and Change, Expansion and Control
8. Women's Press and Gendered Nature of the Public Sphere.
Conclusion. Notes. Bibliography. Index

August 2009: 264pp
Hb: 978-0-415-96289-6: $110.00

For more information, visit:
www.routledge.com/9780415962896

Journalism in Iran
From Mission to Profession

Hossein Shahidi, American University of Beirut,
Lebanon

Series: [ranian Studies

Focusing on newspapers, radio and television, this book
provides the first systematic investigation of the
development of journalism in Iran following the 1979
Revolution and the establishment of the Islamic
Revolution.

2007: 188pp
Hb: 978-0-415-42573-5:  $160.00

For more information, visit:
www.routledge.com/9780415425735

3rd Edition
Producing for Web 2.0

A Student Guide

Jason Whittaker, Falmouth College of Arts, UK
Praise for the previous edition:

‘Gives an excellent insight
into the main issues of
creating a website and offers
a good foundation of
knowledge.’ —i.net

Producing for Web 2.0 is a clear
and practical guide to the
planning, set up and
management of a web site in
web 2.0. It gives readers an
overview of the current
technologies available for on-line communications and
shows how to use them for maximum effect when
planning a website.

Producing for Web 2.0 sets out the practical toolkit
needed for web design and content management. It is
supported by a regularly updated and comprehensive
website at www.producingforweb2.com where readers
can take part in blogs and forums, see examples of
programming and demonstrations of concepts discussed
in the book, as well as trying things out themselves on
the testing site.

Producing for Web 2.0 includes:

e illustrated examples of good page design and site
content

e comprehensive online support and testing areas

e advice on content, maintenance and how to use sites
effectively

e ideas on how to maximise available programs and
applications

e tips on using multimedia, including video, audio, flash,
and images

e a glossary and a list of terminology

e a chapter on ethics and internet regulations for
journalists and writers

e tutorials for the main applications used in website
design

e step by step guides to difficult areas with screenshots

e guides to good practice for all those involved in
publishing news online

e a list of resources including websites and guides to
further reading.

The perfect guide for anyone coming to web design for

the first time, or producing multimedia materials.

June 2009: 272pp

Hb: 978-0-415-48621-7: $140.00

Pb: 978-0-415-48622-4: $39.95

For more information, visit:
www.routledge.com/9780415486224

TO ORDER - see order form at the back of this catalog.

Alternatively, you can order by: Call Toll Free: 1-800-634-7064

Fax: 1-800-248-4724

Online: www.routledge.com
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NEW
Blogging the Political

Politics and Participation in a
Networked Society

Antoinette Pole, Montclair State University, USA

In an era of depressed civic
engagement, where access to
the media by common citizens
is limited, blogs have the power
to change the political
landscape. This book catalogs
the individuals engaged in
political blogging, explains why
they started blogging, and
examines what they hope to
gain from it.

Selected Contents: 1. Political
Blogging: Politics and Participation
2. Rainbow Bloggers: Race and the Blogosphere 3. Gender
and Sexual Orientation in the Blogosphere: Women and
LGBT Bloggers 4. Congress Members ‘R Bloggers

5. Blogging for Red and Blue States: Campaigns and
Elections 6. The Future of Political Blogging in Politics and
Civic Engagement

December 2009: 192pp

Hb: 978-0-415-96341-1:  $130.00
Pb: 978-0-415-96342-8: $29.95
eBook: 978-0-203-86631-3

For more information, visit:
www.routledge.com/9780415963428

Blogging, Citizenship, and the
Future of Media

Edited by Mark Tremayne, University of Texas at
Austin, USA

2006: 240pp
Hb: 978-0-415-97939-9:  $100.00
Pb: 978-0-415-97940-5:  $29.95
eBook: 978-0-203-94419-6

For more information, visit:
www.routledge.com/9780415979405

Covering the Environment @
How Journalists Work the Green Beat

Robert L. Wyss, University of Connecticut, USA

Series: Routledge Communication Series

Covering the Environment
serves as a primer for future
and current journalists reporting
on environmental issues across
all types of media. This practical
resource explains the primary
issues in writing on the
environment, identifies who to
go to and where to find
sources, and offers examples on
writing and reporting the beat.
It also provides background to
help environmental journalists
identify their audiences and anticipate reactions to
environmental news.

2007: 328pp
Pb: 978-0-8058-5769-6: $39.95

For more information, visit:
www.routledge.com/9780805857696

Women, Men and News
Divided and Disconnected in the News
Media Landscape

Paula Poindexter, Sharon Meraz and
Amy Schmitz Weiss, University of Texas at
Austin, USA

Series: Routledge Communication Series

This multi-authored scholarly
volume explores the divide
between men and women in
their consumption of news
media, looking at how the
sexes read and use news,
historically and currently, how
they use technology to access
their news, and how today’s
news pertains to and is used by
women. The volume also
addresses diversity issues
among women'’s use of news,
considering racial, ethnic, international and feminist
perspectives.

2007: 368pp
Hb: 978-0-8058-6101-3: $125.00
Pb: 978-0-8058-6102-0: $39.95

For more information, visit:
www.routledge.com/9780805861020

NEW

2nd Edition

The Business of Sports
A Primer for Journalists

Mark Conrad, Fordham University, USA

Series: Routledge Communication Series

©

This unique volume explores the business aspect of sports
with an orientation to those topics that are most relevant
to journalists. It provides a foundation for understanding
the various parts of the sports business. Moving beyond
sports writing, this text offers a distinct perspective on
professional, college, and international sports organizations
- structure, governance, labor issues, and other business
factors within the sports community. Written clearly and
compellingly, The Business of Sports includes cases
(historical, current, and hypothetical) to illustrate how
business concerns play a role in the reporting of sports.

New for the second edition:

e disciplinary policies throughout the major sports
leagues

o expanded discussion of intellectual property issues and
merchandising

e coverage of ethical issues in sports.

July 2010: 368pp
Hb: 978-0-415-87652-0: $150.00
Pb: 978-0-415-87653-7: $42.95

For more information, visit:
www.routledge.com/9780415876537

NEW

Documentary Testimonies
Global Archives of Suffering

Edited by Bhaskar Sarkar and Janet Walker, both
at University of California, Santa Barbara, USA

Series: AFI Film Readers

This volume examines
documentary films that compel
us to bear witness, move us to
anger or tears, and possibly
mobilize us to action. The ten
new essays gathered here
analyze questions regarding the
usefulness and legitimacy of
documentary testimony: What
is the value of the historical
archive the televised public
hearings or activist online videos
constitute? Is it made part of
the official record, or dismissed as renegade or
ephemeral? To what extent can documentary bring
about social change? How do the documentary
testimonies compensate for or account for the frailty of
memory?

Each chapter provides an in-depth study of an archive of
social suffering tied to a particular locale: Rwanda,
Louisiana, Korea, South Africa, Chiapas, India,
Cambodia, Poland, Norway, and Washington, D.C. The
contributors focus on the production and use of
documentary testimony by public administrators and
institutions, human rights activists and organizations,
documentary and ethnographic filmmakers, and/or other
individuals and groups with interest in environmental
justice, human rights, social advocacy, and/or the
commemoration and prevention of genocide.

November 2009: 296pp

Hb: 978-0-415-99663-1:  $120.00
Pb: 978-0-415-99664-8: $29.95
eBook: 978-0-203-88341-9

For more information, visit:
www.routledge.com/9780415996648

Cultural Chaos

Journalism and Power in a
Globalised World

Brian McNair

With examples from media
coverage of the war on terror,
the invasion of Irag, Hurricane
Katrina and the London
underground bombings, McNair
studies the changing
relationship between journalism
and power in an increasingly
globalized news culture.

4 eiteral 1 i

2006: 272pp
Hb: 978-0-415-33912-4:  $120.00

Pb: 978-0-415-33913-1:  $33.95

For more information, visit:
www.routledge.com/9780415339131

CONTACT US - for further information, email media_studies@routledge.com

eBooks: www.ebookstore.tandf.co.uk

eUpdates: www.tandf.co.uk/eupdates
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Sports Journalism
A Multimedia Primer

Rob Steen, University of Brighton, UK

‘I read this book in one sitting, with great
enjoyment and | will recommend it strongly to my
students. It is a highly personalized primer on sport
journalism and reflects the author’s passion for life,
and for sportswriting, and his encyclopaedic
knowledge of sport and its history. It draws on his
long and wonderfully varied career as a journalist
and is a ‘must’ read for any first year student on a
sport journalism course. It is completed by a series
of interviews with some of the best sport writers
in the business.’ - Steve Redhead, Professor of Sport
and Medila Cultures, The Chelsea School, Brighton, UK

2007: 224pp
Hb: 978-0-415-39423-9:  $160.00

Pb: 978-0-415-39424-6: $47.50

For more information, visit:
www.routledge.com/9780415394246

Sportscasters/Sportscasting
Principles and Practices

Linda Fuller, Worcester College, UK

A comprehensive introduction
to the workings of the business,
Sportscasters/Sportscasting:
Principles and Practices explains
all of the information essential
to anyone looking to begin a
career in sports media, anc
includes numerous appendices
containing acronyms and
biographic information about
over 200 sportscasters, and a
complete Instructor’s Manual.

2008: 392pp
Hb: 978-0-7890-1825-0: $100.00

Pb: 978-0-7890-1826-7: $32.50
eBook: 978-0-203-88926-8

For more information, visit:
www.routledge.com/9780789018267

The Essentials of Sports @
Reporting and Writing

Scott Reinardy, Ball State University, USA and Wayne
Wanta, University of Missouri - Columbia, USA

This text covers the full
experience of sports writing.
Authors Wayne Wanta and
Scott Reinardy approach the
topic using their own
professional experience as
sports writers and editors to
give students a realistic view of
the sports writing profession.

2008: 274pp
Pb: 978-0-8058-6448-9: $39.95

For more information, visit:
www.routledge.com/9780805864489

NEW

Jesse Owens, the Press, and
the 1936 Berlin Olympic Games

Pamela C. Laucella, Indiana University, USA

Series: Studies in African American History
and Culture

Jesse Owens secured his place as one of the most
celebrated athletes of the twentieth-century after
winning four gold medals at the 1936 Olympics in
Berlin. This book examines the press coverage of the
time, which helped to elevate Owens to such status.
Pamela C. Laucella utilizes examples not just from the
mainstream press, but also from the black and
Communist press, and reveals critical differences in the
tone, emphasis, and type of coverage. She offers
exceptional insight into the potency of language and
discourse in influencing readers’ perceptions of events
and individuals and demonstrates how the press
coverage of the 1930s continues to shape our
understandings of Owens’ legacy.

June 2010: 224pp
Hb: 978-0-415-99614-3:  $95.00

For more information, visit:
www.routledge.com/9780415996143

The Economics of
Sports Broadcasting

Chris Gratton, Sheffield Hallam University, UK and
Harry Arne Solberg, Ser-Trandelag University
College, Norway

The meteoric growth of sports broadcasting has had
huge financial implications for a number of related
industries, and in many cases has affected the sports
themselves. This book examines the economic issues
surrounding this very modern phenomenon.

2007: 248pp

Hb: 978-0-415-35779-1:  $180.00

Pb: 978-0-415-35780-7: $52.95

For more information, visit:
www.routledge.com/9780415357807

Media and the Creation of
Babe Ruth

Patrick Adam Trimble, Penn State University, USA

Series: Studies in American Popular History
and Culture

Babe Ruth is among the most lasting of American icons.
A baseball player who emerged from the sports pages of
the Jazz Age, he has become one of the dominant
symbols of traditional cultural values, nationalism, and
masculine identity. His is a media persona that has
changed drastically over the years and is one that allows
each new generation of people discovering him to take
what they need from the stories of the Babe and
reinvent them for their own uses. Patrick Adam Trimble
carefully unpacks Ruth’s legacy, examining how mass
communications, with the assistance of the political and
economic systems that rely on that media, help to shape
the evolution of Babe Ruth from his creation as a media
icon in the 1920s to his continuing presence in the new
millennium.

May 2009: 240pp

Hb: 978-0-415-99407-1:
For more information, visit:
www.routledge.com/9780415994071

$95.00

PUBLISHING

4th Edition 5*""%;2@
Inside Book Publishing “**
Giles Clark, The Open University, UK and

Angus Phillips, Oxford International Centre for
Publishing Studies, Oxford Brookes University, UK

'a real joy to look at and use.
Navigation is excellent...
accurate and well presented.’
— Publisher’s Association
Newsletter

‘an excellent introduction to
[publishing], managing to be
both comprehensive and
concise... a perfect starting
point.’ — The Fiction Desk

How do publishers work and
make money?

Why do they exist?

This expanded and thoroughly revised fourth edition of
Inside Book Publishing is designed for students of
publishing, authors needing to find out publishing
secrets, and those wanting to get in or get on in the
industry. It addresses the big issues — globalization of
publishing, the impact of the internet — and explains
publishing from the author contract to the bookshop
shelf.

It covers:
e how the present industry has evolved

e publishing functions - editorial, design and
production, marketing, sales and distribution,
and rights

e the role of the author
e copyright and contracts

e the sales channels for books in the UK, from the high
street to ebooks

e getting a job in publishing.

It features:

e topic boxes written by expert contributors
e a glossary of publishing terms

e suggestions for further reading

e adirectory of publishing organizations

e a companion website
(http://www.insidebookpublishing.com/).

It is an essential tool for anyone embarking on a career
in publishing, and a useful handbook for those who are
in the industry and for authors.

2008: 320pp
Hb: 978-0-415-44156-8:  $140.00
Pb: 978-0-415-44157-5:  $39.95

For more information, visit:
www.routledge.com/9780415441575

TO ORDER - see order form at the back of this catalog.

Alternatively, you can order by: Call Toll Free: 1-800-634-7064

Fax: 1-800-248-4724

Online: www.routledge.com
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NEW
The History of Reading @

Edited by Shafquat Towheed, Rosalind Crone,
both at The Open University, UK and Katherine
Halsey, University of Stirling, UK

The History of Reading: A Reader offers an engaging
and accessible overview of this developing discipline
from the rise of literacy through to the current trend of
‘book clubs’. The editors offer a variety of extracts crucial
to the understanding of the history of reading and to
the social, political and cultural implications involved.

The Reader is divided into seven sections, each with a
useful introduction explaining the context and
interaction of the pieces. Offering a comprehensive
overview of the field, the sections:

e summarise the main debates and perspectives shaping
the field

e introduce the most important theorists such as Iser,
Fish and Bakhtin

o survey the most influential works in the history of
literacy

® provide an outline of important studies on mass
reading in a variety of countries including India, Russia,
China, England and Australia

o focuses on specific communities such as Welsh miners,
African American library users and Australian convicts

e ook at individual readers from a variety of countries,
classes and historical periods

e ook at current research in the history of reading.

August 2010: 620pp

Hb: 978-0-415-48420-6: $135.00

Pb: 978-0-415-48421-3: $49.95

For more information, visit:
www.routledge.com/9780415484213

3rd Edition
Publishing Law

Christopher Benson and Hugh Jones

With an introduction to UK and EU law, full coverage of
electronic rights and e-commerce issues, and detailed
coverage of changes in UK and EU legislation, this third
edition of Publishing Law continues in its status as a
comprehensive guide to the law as it affects the
publishing process.

2006: 352pp
Hb: 978-0-415-38425-4: $150.00
Pb: 978-0-415-38427-8: $59.95

For more information, visit:
www.routledge.com/9780415384278

2nd Edition @
The Book History Reader

Edited by David Finkelstein and Alistair McCleery

Including more extracts than before and a brand new
section on the future of the book in the digital age, this
second edition has been updated and expanded to
create the essential collection of writings examining
different aspects of the history of books and print
culture.

2006: 576pp
Hb: 978-0-415-35947-4:  $150.00

For more information, visit:
www.routledge.com/9780415359474

An Introduction to @
Book History

Edited by David Finkelstein and Alistair McCleery

2005: 168pp
Pb: 978-0-415-31443-5:  $35.95

For more information, visit:
www.routledge.com/9780415314435

The Rise of Corporate
Publishing and Its Effects on
Authorship in Early Twentieth
Century America

Kim Becnel
Series: Literary Criticism and Cultural Theory

2007: 160pp
Hb: 978-0-415-95555-3:  $115.00

For more information, visit:
www.routledge.com/9780415955553

5th Edition
Selling Rights

Lynette Owen

Fully updated to include the changes which have taken
place in technology, sales and distribution, and
legislation in the UK and overseas, this fifth edition of
Selling Rights covers the full range of potential rights,
from English-language territorial rights through to serial
rights, dramatization, and electronic publishing and
multimedia.

2006: 384pp
Hb: 978-0-415-36280-1:  $150.00
Pb: 978-0-415-38652-4: $69.95

For more information, visit:
www.routledge.com/9780415386524

PUBLIC
RELATIONS

o ©
2nd Edition
Reputation Management

The Key to Successful Public Relations and
Corporate Communication

John Doorley and Helio Fred Garcia, both at New
York University, USA

With new chapters and updated examples throughout,
the second edition of Reputation Management is a
how-to guide for professionals and students in public
relations and corporate communication. It rests on the
premise that reputation can be measured, monitored,
and managed. Organized by corporate communication
units (media relations, employee communication,
government relations, and investor relations, for
example), the book provides field-tested, practical
solutions to corporate reputation problems such as
leaked memos, unfair treatment by the press, and
negative rumors.

June 2010: 472pp

Hb: 978-0-415-80184-3:  $120.00

Pb: 978-0-415-80185-0: $55.00
eBook: 978-0-203-87686-2

For more information, visit:
www.routledge.com/9780415801850

NEW

©

Cases in Public Relations
Management

Patricia Swann, Utica College, USA

I Developed for advanced
students in public relations, this
case study textbook uses recent
cases with outcomes that were
not always successful,
challenging students to think
analytically, strategically, and

. practically. Author Patricia
Swann has designed each case
to encourage discussion,
debate, and exploration of the
options available to today’s
strategic public relations
manager. Supporting each case are discussion questions,
research exercises, terminology, and web resources. A
companion website offers additional materials for
students and instructors, making this casebook a
comprehensive and complete resource for courses
addressing public relations management.

Originally published by McGraw-Hill in 2007, now
available from Routledge

February 2010: 400pp
Hb: 978-0-415-87892-0: $150.00
Pb: 978-0-415-87893-7: $69.95

For more information, visit:
www.routledge.com/9780415878937

CONTACT US - for further information, email media_studies@routledge.com

eBooks: www.ebookstore.tandf.co.uk

eUpdates: www.tandf.co.uk/eupdates

Routledge
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Public Relations and
Social Theory
Key Figures and Concepts

Edited by @yvind Ihlen, Betteke van Ruler and
Magnus Fredriksson, University of Trollhattan,
Sweden

Series: Routledge Communication Series

Public Relations and Social
Theory broadens the theoretical
scope of public relations
through its application of the
works of prominent social
theorists to the study of public
relations. The volume focuses
on the work of key social
theorists, including Jurgen
3 Habermas, Niklas Luhmann,
Michel Foucault, Ulrich Beck,
Pierre Bourdieu, Anthony
Giddens, Robert Putnam, Erving
Goffman, Peter L. Berger, Gayatri Chakravorty Spivak,
Bruno Latour, Leon Mayhew, Dorothy Smith and Max
Weber.

Pishde: Relaimens

il SiECL W}

February 2009: 384pp

Hb: 978-0-415-99785-0: $100.00

Pb: 978-0-415-99786-7: $39.95

For more information, visit:
www.routledge.com/9780415997867

NEW

Public Relations in Global
Cultural Contexts
Multiparadigmatic Perspectives

Edited by Nilanjana Bardhan, Southern lllinois
University, USA and C. Kay Weaver, Waikato
University, New Zealand

Series: Routledge Communication Series

This distinctive volume emphasizes theories and concepts
that highlight global interconnectedness through a
range of interpretative and critical approaches to
understanding the global significance and impacts of
public relations. Providing a critical examination of public
relations’ contribution to globalization and international
power relations, the chapters included here explore
alternative paradigms, most notably interpretive and
critical perspectives informed by qualitative research. The
work encourages alternative ‘ways of knowing’ that
overcome the shortcomings of positivist epistemologies.
The editors includes multiple paradigmatic approaches
to facilitate a more complex understanding of the
subject matter, making a valuable contribution toward
widening the philosophical scope of public relations
scholarship.

This book will serve well as a core text in classes in
international public relations, global public relations, and
advanced strategic public relations. Students as well as
practitioners of public relations will gain valuable insights
through reading the perspectives included here.

September 2010

Hb: 978-0-415-87285-0: $125.00
Pb: 978-0-415-87286-7: $34.95
eBook: 978-0-203-86615-3

For more information, visit:
www.routledge.com/9780415872867

NEW

Corporate Reputation and
the News Media

Agenda-setting within Business News
Coverage in Developed, Emerging, and
Frontier Markets

Edited by Craig Carroll, University of North Carolina
at Chapel Hill, USA

Series: Routledge Communication Series

This edited volume examines the agenda-setting
hypothesis as it applies to the news media’s influence on
corporate reputation. It offers interdisciplinary,
international, and empirical investigations examining the
relationship between corporate reputation and the news
media throughout the world. The international scope of
this work includes more than twenty-five countries
outside the United States. Contributors write about their
local media, representing Argentina, Brazil, Chile, China,
Germany, Greece, India, Iran, Japan, Nigeria, South
Africa, Spain, Turkey, among many others.

Each team of contributors considers two to three
hypotheses in their home countries then contextualize
their findings in light of the geopolitical environment of
their home countries, the nature of their media systems,
and the relationship between business and the news
media within their countries’ borders. With empirical
investigations on the practice of media relations in more
than twenty-five countries around the world, this volume
offers valuable insights to an interdisciplinary readership,
including journalism, public relations, communication,
business, political communication, and sociology.

March 2010: 248pp

Hb: 978-0-415-87153-2:  $125.00
Pb: 978-0-415-87152-5:  $39.95
eBook: 978-0-203-86858-4

For more information, visit:
www.routledge.com/9780415871525

NEW

Situational Theory of

Problem Solving

Communicative, Cognitive, and
Perceptive Bases

Jeong-Nam Kim and James E. Grunig, both at
University of Maryland, USA

Series: Routledge Communication Series

This book presents the situational theory of problem
solving (STOPS). This situational theory describes human
problem-solving approaches that people adopt in
dealing with almost any kind of life problem. In this
work, the authors construct and present a theory that
hinges on problem and problem-solving approaches. In
addition to the theory-building concern, the authors pay
attention to the ubiquitous notion of problem solving in
human life. They focus their theory on communicative
behavior and cognitive strategies purposely adopted to
overcome problematic states that one subjectively
perceives. Thus, their account focuses on the problem-
solver’s perceptive, cognitive and communicative bases,
when one encounters a problematic situation.

Integrating the three conceptual bases of the perceptual,
cognitive and communicative aspects in one’s
problem-solving process, this work is appropriate for
scholars and graduate students working in public
relations.

October 2010: 224pp

Hb: 978-0-415-99640-2: $95.00

Pb: 978-0-415-99642-6: $39.95

For more information, visit:
www.routledge.com/9780415996426

NEW
Public Relations as Activism

Derina Holtzhausen, Oklahoma State
University, USA

Series: Routledge Communication Series

This volume applies postmodern theory to public
relations, to provide an alternative lens to public
relations theory and practice and develop public relations
theory within the context of postmodernism. Author
Derina Holtzhausen focuses on two key issues and their
application to public relations theory and practice: the
postmodernization of society, and the possibilities
postmodern theories offer to explain and understand
public relations practice in today’s changing society.
Holtzhausen’s argument is that existing theory should be
evaluated from a postmodern perspective to determine
its applicability to postmodernity. Utilizing practitioner
perspectives throughout the volume, she explores the
practice of public relations as a form of activism.

The volume is intended for scholars and students in
public relations. It may be used as a supplemental text in
advanced courses on public relations theory, PR
management, organizational communication, and
related areas.

June 2010: 224pp
Hb: 978-0-8058-5523-4: $99.95

For more information, visit:
www.routledge.com/9780805855234

TO ORDER - see order form at the back of this catalog.

Alternatively, you can order by: Call Toll Free: 1-800-634-7064

Fax: 1-800-248-4724

Online: www.routledge.com
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NEW

Public Relations, Society

& Culture

Theoretical and Empirical Explorations
Edited by Lee Edwards and Caroline Hodges

December 2010: 400pp
Hb: 978-0-415-57273-6:  $110.00
Pb: 978-0-415-57274-3: $32.95

For more information, visit:
www.routledge.com/9780415572743

2nd Edition

@®
Applied Public
Relations

Cases in Stakeholder Management

Kathy Brittain McKee, Berry College, USA and
Larry F. Lamb, University of North Carolina, USA

Series: Routledge Communication Series

Applied Public Relations
provides readers with the

opportunity to observe and
analyze how contemporary
businesses and organizations
interact with key groups and
influences. Through the
presentation of cases covering a
wide variety of industries,
locations, and settings, authors
Kathy Brittain McKee and Larry
F. Lamb examine how real
organizations develop and
maintain their relationships, offering valuable insights
into contemporary business and organizational
management practices.

McKee and Lamb place special emphasis on public
relations as a strategic management function that must
coordinate its planning and activities with key
organizational units - human resources, marketing, legal
counsel, finance, and operations, among others. A
commitment to the ethical practice of public relations
underlies the book, and students are challenged not only
to assess the effectiveness of the practices outlined, but
also to understand the ethical implications of those
choices.

This second edition includes the following key features:
* new and updated cases

¢ additional Professional Insight commentaries

¢ expanded use of charts and photos

¢ an appendix with the PRSA Member Code of Ethics
and the IABC Code of Ethics for Professional
Communicators

* a companion website with resources for the student
and the instructor.

With its practical orientation and scope, Applied Public
Relations is a useful text for courses on public relations
management, public relations cases and campaigns, and
integrated communication management.

June 2009: 304pp
Hb: 978-0-415-99915-1:  $150.00
Pb: 978-0-415-99916-8: $44.95

For more information, visit:
www.routledge.com/9780415999168

3rd Edition

Strategic Planning for
Public Relations
Ronald D. Smith, Buffalo State College, USA

e

©

This innovative and popular text
provides a clear pathway to
understanding public relations

ATRATEGIC campaigns and other types of
FLANNIPL, strategic communication.

s PLIBLIC Implementing the pragmatic,
RELATIH K& in-depth approach of the

previous editions, author Ronald
D. Smith presents a step-by-step
unfolding of the strategic
_ campaign process used in public
relations practice. Drawing from
his experience in professional practice and in the
classroom, Smith walks readers through the critical steps
for the formative research, strategic and tactical
planning, and plan evaluation phases of the process.

Offering clear explanations, relevant examples, and
practical exercises, this text identifies and discusses the
decision points and options in the development of a
communication program. The cases and examples
included here explore classic public relations situations as
well as current, timely events. This third edition includes
expanded discussions of ethics, diversity, and technology
integrated throughout the text, and has a new appendix
addressing media training for clients.

As a classroom text or a resource for professional
practice, this volume provides a model that can be
adapted to fit specific circumstances and used to
improve effectiveness and creativity in communication
planning. It serves as an accessible and understandable
guide to field-tested procedures, offering practical
insights that apply to public relations campaigns and
case studies coursework.

April 2009: 456pp
Pb: 978-0-415-99422-4: $55.00

For more information, visit:
www.routledge.com/9780415994224

Strategic Reputation

Management
Towards A Company of Good

Pekka Aula and Saku Mantere

Strategic Reputation
Management examines the
ways in which organizations
achieve 'goodness’ through
reputation, reputation
management and reputation
strategies. It presents a
contemporary model of
strategic reputation
management, helping
organizations and stakeholders
to analyze the business
environment as a
communicative field of symbols and meanings in which
the organization is built or destroyed. Authors Pekka
Aula and Saku Mantere introduce the eight generic
reputation strategies, through which organizations can
organize their stakeholder relationships in various ways.
They illustrate their arguments using real-world examples
and studies, from the Finnish Ski Association to Philip
Morris International.

©

2008: 256pp
Hb: 978-0-8058-6425-0: $110.00
Pb: 978-0-8058-6426-7: $34.95

For more information, visit:
www.routledge.com/9780805864267

©

NEW
2nd Edition

Advertising and Public
Relations Law

Roy L. Moore, Middle Tennessee State University,
USA, Erik Collins and Carmen May, both at
University of South Carolina, USA

Series: Routledge Communication Series

Addressing a critical need, this second edition of
Advertising and Public Relations Law illustrates the
variety of issues and ideas that affect the regulation of
advertising and public relations speech, including the
categorization of different kinds of speech afforded
different levels of First Amendment protection;
court-created tests for laws and regulations of speech;
and non content-based restrictions on speech and
expression.

Features include:

e an overview and synopsis for each chapter

e appendices providing a chart of the judicial system
e a summary of the judicial process

e an overview of alternative dispute resolution
mechanisms, the codes of the American Association of
Advertising Agencies, the Public Relations Society of
American and American Business.

This second edition includes extended excerpts from
major court decisions, photographs, charts, and
illustrations, and an overview and synopsis for each
chapter. The volume is developed for upper-level
undergraduate and graduate students in media,
advertising and public relations law or regulation
courses. It also serves as an essential reference for
advertising and public relations practitioners.

April 2010: 600pp
Hb: 978-0-8058-5346-9: $200.00
Pb: 978-0-415-96548-4: $75.00

For more information, visit:
www.routledge.com/9780415965484
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2nd Edition

The Global Public Relations
Handbook, Revised and
Expanded Edition

Theory, Research, and Practice

Edited by Krishnamurthy Sriramesh, Massey
University, New Zealand and Dejan Vercic, PRISTOP,
Slovenia

I  Sxpanding on the theoretical

The Fublic framework for studying and

Ealavions Mandscok  practicing public relations
L +  around the world, The Global
development, and current
status of the public relations
regionally-focused chapters exploring public relations
practice in Africa, Asia, Europe, and the Americas.
countries and professionalism and ethics. Each
country-specific chapter includes a case study typifying

c _. Public Relations Handbook,
‘v ' # Expanded and Revised Edition

4 -
_ industry from a global

perspective. This revised edition

Contributors use a theoretical framework to present
information on the public relations industry in their
public relations practice in that country. Additional new
chapters discuss political economy, activism,

extends the discussion in the

first volume on the history,
offers twenty new chapters in addition to the original
contents. It includes fourteen additional country- or
countries and regions. They also focus on such factors as
the status of public relations education in their respective
international public relations, and United Nations public
affairs.

Selected Contents: Section 1: Global Public Relations:
Conceptual Framework Section 2: Asia and Australasia
Section 3: Africa Section 4: Europe Section 5: The Americas
Section 6: International Public Relations: Key Dimensions and
Actors

January 2009: 992pp
Pb: 978-0-415-99514-6:  $90.00
eBook: 978-0-203-88937-4

For more information, visit:
www.routledge.com/9780415995146

Want more
information on a book?

Visit the direct URL found at the
bottom of the title description.

NEW

3rd Edition

Public Relations
Writing Worktext

A Practical Guide for the Profession

©

Joseph M. Zappala, Cornell University, USA and
Ann R. Carden, SUNY Fredonia, USA

. Public Relations Writing
W Worktext provides the
fundamental knowledge and
the basic preparation required
for the professional practice of
public relations writing. This
textbook introduces readers to
public relations and writing,
providing an overview of the
four-step public relations
process in addition to defining
and detailing the writing activities involved. It presents
in-depth information on the writing formats and
approaches used in implementing strategic public
relations plans, and offers instruction for developing all
types of writing assignments, starting with memos,
proposals, and news releases, and moving on to the
more complex tasks of advocacy writing, newsletters,
crisis planning, and online communication. Examples
accompany the discussions, providing guidance and
structure for the varied writing activities.

o

Retaining the approach of the second edition, this text
incorporates numerous changes and updates, making it
suitable for use as a primary course text. Updates
include:

e increased focus on writing for the Web, blogs, and
electronic media, including information on writing
social media releases and a new chapter entitled ‘New
and Social Media.’

e a new planning outline to help writers develop more
effective messages

o expanded checklists for writers to reference when
working on assignments

¢ additional examples of effective public relations writing
by leading companies in a variety of organizational
settings, including Mattel, UPS, Burger King, Sara Lee,
Xerox, Frito-Lay, and many more

® new assignments based on topics, issues and problems
that public relations professionals in all sectors face
today

e restructured content for improved writing flow and
consistency.

September 2009: 312pp
Hb: 978-0-415-99753-9:  $120.00
Pb: 978-0-415-99754-6: $54.95

For more information, visit:
www.routledge.com/9780415997546

3rd Edition

Becoming a Public
Relations Writer

A Writing Process Workbook for
the Profession

Ronald D. Smith, Buffalo State College, USA

©

2007: 456pp
Pb: 978-0-8058-6301-7: $59.95

For more information, visit:
www.routledge.com/9780805863017

Global Public Relations g‘“‘%@
Spanning Borders, Spanning e
Cultures

Alan R. Freitag and Ashli Quesinberry Stokes,
both at University of North Carolina at
Charlotte, USA

This text provides a structured and practical framework
for understanding the complexities of contemporary
public relations. It is an instructional book that guides
the reader through the challenges of communication
and problem solving across a range of organizations and
cross-cultural settings.

Written in a straightforward, lively style, the book covers:

o foundational theories, and factors that shape the
discipline

e communication across cultures

e trends affecting the public relations profession
throughout the world.

Incorporating case studies and commentary to illustrate
key principles and stimulate discussion, this book also
highlights the different approaches professionals must
consider in different contexts, from communicating with
employees to liaising with external bodies, such as
government agencies or the media.

Offering a truly global perspective on the subject, Global
Public Relations is essential reading for any student or
practitioner interested in public relations excellence in a
global setting.

A companion website provides additional material for

lecturers and students alike:
www.routledge.com/textbooks/9780415448154

2008: 328pp
Pb: 978-0-415-44815-4: $55.95

For more information, visit:
www.routledge.com/9780415448154

Public Relations Metrics
Research and Evaluation

Edited by Betteke van Ruler, University of
Amsterdam, the Netherlands, Ana Tkalac Vercic,
University of Zagreb, Croatia and Dejan Vercic,
PRISTOP, Slovenia

Series: Routledge Communication Series

This volume presents the
current state of knowledge in
public relations measurement
and evaluation. It brings
together ideas and methods
that can be used throughout
the world, and scholars and
practitioners from the United
States, Europe, Asia, and Africa
are represented. This volume
serves as supplemental text in
public relations research
courses, and will be used by
practitioners who are evaluating their own work.

2008: 344pp
Hb: 978-0-8058-6272-0: $115.00
Pb: 978-0-8058-6273-7: $42.95

For more information, visit:
www.routledge.com/9780805862737

TO ORDER - see order form at the back of this catalog.

Alternatively, you can order by: Call Toll Free: 1-800-634-7064

Fax: 1-800-248-4724

Online: www.routledge.com
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Reconfiguring Public Relations
Ecology, Equity and Enterprise

David McKie and Debashish Munshi, both at
University of Waikato, New Zealand

Series: Routledge Advances in Management and
Business Studies

An excellent counterpoint to the existing US-oriented

literature on this topic, this book is the first to address
environmental questions within the context of global

business.

Selected Contents: 1. Locating the Project, the Personal
and the Geo-Politics of Publishing 2. Signs of the Times:
Assessing the Present and Revisiting the Past

3. Pluralising Theory: Academic Empires, Excellence and
Global Implications 4. Moving the Settings: Multiple
Diversities and Requisite Varieties 5. Not Enough Said:
Decolonizing PR Through Postcolonial Frameworks 6. What's
Next (1)?: Empowering Differences, Learning from Leadership
and Equity in Management After in Search of Excellence

7. What's Next (2): Accounting for Value and Returns on the
Real 8. Questioning Professionalism: Cover Stories,
Disciplines and Identities 9. PR History (Ltd): Postmodernising
Empiricism, Selling Stories and Telling Tales 10. Back to
Futures: Losing Control and Cultivating Foresight

2007: 200pp
Hb: 978-0-415-39408-6: $160.00

For more information, visit:
www.routledge.com/9780415394086

4th Edition

An Introduction to Political
Communication
Brian McNair, University of Strathclyde, UK

Series: Communication and Society

In this successful and well
established textbook, Brian
McNair examines how
politicians, trade unions,
pressure groups and terrorist
organizations make use of the
media. Separate chapters look
at political media and their
effects, the work of political
advertising, marketing and
public relations, and the
communicative practices of
organizations at all levels, from
grass-root campaigning through to governments and
international bodies.

2007: 222pp
Hb: 978-0-415-41070-0:  $120.00

For more information, visit:
www.routledge.com/9780415410700

The Political @
Communication Reader

Edited by Ralph Negrine, University of Sheffield, UK
and James Stanyer, Loughborough University, UK

'Ralph Negrine and James
l _.,_L e

Stanyer have constructed a

valuable treasury of the key
research and scholarly
writing by distinguished
academics, which has shaped
the contemporary field of
political communication.
Lippmann’s analysis of public
opinion, Hall Jamieson’s
discussion of the ‘packaging
of the Presidency’, as well as
Robert McChesney'’s
insightful unravelling of the implications of the
economic organisation of US media for democracy,
are just a few of the intellectual nuggets horded
inside the covers of The Political Communication
Reader. There are many other gems to enjoy. It is
essential reading for anyone who wishes to be
well informed about current debates and
developments in the expansive field of political
communication.’ — Bob Franklin, Professor of
Journalism Studies, Cardiff School of Journalism, Media
and Cultural Studies

List of Contributors: S. Barkin, W. Lance Bennett, Bernard
Berelson, Jay G. Blumler, Erik P. Bucy, David Buckingham,
Joseph N. Cappella, Jonathan Carson, Timothy Cook,
Michael Cornfield, James Curran, John Curtice, Tiffany
Danitz, Daniel Dayan, David M. Farrell, Oscar Gandy, Hazel
Gaudet, Kevin Glynn, Kimberly S. Gregson, Michael
Gurevitch, Dan Hallin, Matthew Hibberd, Shanto lyengar,
Kathleen Hall Jamieson, Jeffery P. Jones, Alison Kalis, Elihu
Katz, Dennis Kavanagh, Jens Klaehn, Robin Kolodny, Paul F.
Lazarsfeld, Justin Lewis, S. Robert Lichter, Darren G. Lilleker,
Walter Lippmann, Jarol B. Manheim, Paolo Mancini, Michael
Margolis, Leon H. Mayhew, Gianpietro Mazzoleni, Robert
McChesney, Maxwell E. McCombs, Brian McNair, Stephen
Medvic, Michael Morgan, Ralph Negrine, Pippa Norris, John
Orman, Stylianos Papathanassopouls, Shawn J. Parry-Giles,
Trevor Parry-Giles, Thomas E. Patterson, Fritz Plasser, Gunda
Plasser, Robert D. Putnam, David Resnick, Howard Rheingold,
Andy Ruddock, Larry J. Sabato, David Sanders, Maggie
Scammell, Philip Schlesinger, Winfried Schulz, Holli Semetko,
Donald L Shaw, Emily Simon, Colin Sparks, Mark Stencel,
Warren P. Strobel, John H. Summers, David Swanson, John B.
Thompson, Howard Tumber, Darren Wallis, D.Weaver, Darrell
M. West, G.C. Wilhoit, Gadi Wolsfeld, Dominic Wring

2007: 336pp
Pb: 978-0-415-35936-8: $43.95

For more information, visit:
www.routledge.com/9780415359368

MEDIA ETHICS

NEW

Making Hard Choices in

Journalism Ethics
Cases and Practice

©

David E. Boeyink, Indiana University, USA
and Sandra L. Borden, Western Michigan
University, USA

This book teaches students how
i T to make the difficult ethical
‘:I""'"‘I"".:n‘mf' decisions that journalists routinely
linan i face. By taking a case-based
approach, the authors argue that
the best way to make an ethical
decision is to look closely at a
particular situation, rather than
looking first to an abstract set of
ethical theories or principles. This
book goes beyond the traditional
# | approaches of many other
journalism textbooks by using
cases as the starting point for building ethical practices.
Casuistry, the technical name of such a method, develops
provisional guidelines from the bottom up by reasoning
analogically from an ‘easy” ethical case (the ‘paradigm’) to
‘harder’ ethical cases. Thoroughly grounded in actual
experience, this method admits more nuanced judgments
than most theoretical approaches

April 2010: 208pp

Hb: 978-0-415-98999-2: $95.00

Pb: 978-0-415-99000-4: $32.95
eBook: 978-0-203-92819-6

For more information, visit:
www.routledge.com/9780415990004

NEW

Media Ethics Beyond Borders
A Global Perspective

Edited by Stephen J.A. Ward, University of
Wisconsin - Madison, USA and
Herman Wasserman, University of Sheffield, UK

This volume explores the
construction of an ethics for
news media that is global in
reach and impact. Essays by
international media ethicists
provide leading theoretical
perspectives on major issues and
apply the ideas to specific
countries, contexts and problems,
addressing such questions as: Are
there universal values in
journalism? How would a global
media ethics do justice to the cultural, political, and
economic differences around the world? Can a global ethic
based on universal principles allow for diversity of media
systems and cultural values? What should be the principles
and norms of practice of global media ethics? The result is
a rich source of ethical thought and analysis on questions
raised by contemporary global media.
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March 2010: 192pp
Hb: 978-0-415-87887-6: $100.00
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[
NEW

Comparative Media Law
and Ethics

Tim Crook, Goldsmiths College, University of
London, UK

Providing practical and
theoretical resources on media
law and ethics for the United
Kingdom and United States of
America and referencing other
legal jurisdictions such as
France, Japan, India, China and
Saudi Arabia, Comparative
Media Law and Ethics is suitable
for upper undergraduate and
postgraduate study and for
professionals in the media who
need to work internationally.

The book focuses on the law of the United Kingdom,
the source of common law, which has dominated the
English speaking world, and on the law of the USA, the
most powerful cultural, economic, political and military
power in the world. Media law and ethics have evolved
differently in the US from the UK. This book investigates
why this is the case.

Tim Crook analyses media law, as it exists, the ethical
debates concerning what the law ought to be, and the
historical development of legal and regulatory controls
of communication. Underlying concepts discussed
include the subject of media jurisprudence - the study of
the philosophy of media law, media ethicology - the
study of the knowledge of ethics/morality in media
communication, and media ethicism - the belief systems
in the political context that influence journalistic conduct
and content. Throughout, media law and regulation is
evaluated in terms of its social and cultural context.

The book has a companion website at
http://www.ma-radio.gold.ac.uk/cmle providing
complementary resources and updated developments on
the topics explored.

If you need to compare different law and ethics systems,
are studying international journalism or want to
understand the legalities of working in the media in
different jurisdictions, then you should find this an
important and useful guide.

December 2009: 352pp
Hb: 978-0-415-55157-1: $135.00
Pb: 978-0-415-55161-8: $62.95

For more information, visit:
www.routledge.com/9780415551618

Media Ethics and
Social Change

Valerie Alia

2004: 224pp
Pb: 978-0-415-97199-7: $32.95

For more information, visit:
www.routledge.com/9780415971997

The Handbook of Mass
Media Ethics

Edited by Lee Wilkins, University of Missouri,
Columbia, USA and Clifford G. Christians,
University of lllinois at Urbana-Champaign, USA

This Handbook encapsulates the
intellectual history of mass
media ethics over the past
twenty-five years. Chapters
serve as a summary of existing
research and thinking in the
field, as well as setting agenda
items for future research.

Key features include:

¢ up-to-date and
comprehensive coverage of
media ethics, one of the hottest
topics in the media community

e ‘one-stop shopping’ for historical and current research
in media ethics

e experienced, top-tier editors, advisory board, and
contributors.

It will be an essential reference on media ethics theory
and research for scholars, graduate students, and
researchers in media, mass communication, and
journalism.

2008: 416pp
Hb: 978-0-8058-6191-4: $150.00
Pb: 978-0-8058-6192-1: $60.00

For more information, visit:
www.routledge.com/9780805861921

2nd Edition
Mixed Media

Moral Distinctions in Advertising,
Public Relations, and Journalism

©

Tom Bivins, University of Oregon, USA

Mixed Media, Second Edition,
introduces readers to the tools
necessary for making moral and
ethical decisions regarding the
use of mass media. The
chapters in this text offer
insights on:

e similarities and differences
among the ethical dilemmas
faced by the mass media

e common ground on which to
evaluate media behavior

¢ media obligations

e professional ethics
e ethical theory and its application to the modern media
e considerations of truth and harm.

New to the second edition is a focus on the three mass
media industries most pervasive in today’s society: the
news media (journalism), advertising, and public
relations, with individual chapters giving equal coverage
to each. It includes an increased emphasis on ‘new
media’ and how ethics affect such concepts as social
media, word-of-mouth marketing, and citizen
journalism. Readers will come away with a greater
appreciation for moral philosophy and theory as a
foundation for decision making, and will develop a
personal yardstick’ by which to measure their decisions.

April 2009: 328pp
Pb: 978-0-8058-6321-5: $39.95

For more information, visit:
www.routledge.com/9780805863215

NEW

3rd Edition @

Controversies in Media Ethics

A. David Gordon, University of Wisconsin Eau
Claire, USA, John Michael Kittross, Emerson
College, USA KEG Associates, John C. Merrill,
University of Missouri, USA, William Babcock,
California State University Long Beach, USA and
Michael Dorsher, University of Wisconsin, USA

Controversies in Media Ethics provides alternate
perspectives on a variety of issues. In each chapter, two
opposing viewpoints are presented, followed by
commentary. Issues covered include those of greatest
concern in media: privacy, violence, pornography, and
advertising content; Internet and new media issues will
be addressed in the revision.

July 2010: 448pp
Hb: 978-0-415-99247-3: $150.00
Pb: 978-0-415-96332-9;: $69.95

For more information, visit:
www.routledge.com/9780415963329
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