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NEW FOR 2009
2ND EDITION

Tourism Geography
A New Synthesis

Stephen Williams, Staffordshire University, UK

Series: Routledge Contemporary Human Geography
Series

This revised edition of Tourism Geography reveals how
geographical perspectives inform and illuminate the study of
tourism. Whilst retaining the focus of the first edition on
processes of tourism development and the associated
economic, socio-cultural and environmental relationships, it
offers several new features including an extended set of new
case studies from across the world, supporting recent
statistical information, reviews of geographies of tourism
and the ways in which geographers can interpret this
important contemporary process.

New discussions are shaped around the following key
concepts:

• globalization

• sustainability 

• development

• production and consumption.

New chapters are included on urban tourism; heritage
tourism and tourism and identity. This new material reflects
both the changing nature of tourism and how new
approaches in human geography are providing alternative
ways of understanding the meaning and significance of
tourism in the contemporary world.

Written primarily as an introductory text for students, this
book includes guidance for further study in each chapter,
summary bibliographies and useful Internet sites that can
form the basis for independent work.

Selected Contents: 1. Tourism, Geography and Geographies of
Tourism  Part 1: Tourism Development and Spatial Change
2. Tourism Places and the Place of Tourism: Resort Development
and the Popularisation of Tourism  3. From Camber Sands to
Waikiki: The Expanding Horizons of International Tourism  
Part 2: Tourism Relations  4. Costs and Benefits: The Physical
and Economic Development of Tourism  5. Tourism, Sustainability
and Environmental Change  6. Socio-Cultural Relations in Tourism
7. Strategies for Development: The Role of Planning in Tourism
Part 3: Understanding the Spaces of Tourism  8. Inventing
Places: Cultural Constructions and Tourism Geographies  9. From
Liverpool to Las Vegas: Urban Tourism in a Changing World  
10. The Past as a Foreign Country: Heritage Attractions in
Contemporary Tourism  11. Tourism, Identity and Consumption

March 2009: 234x156: 304pp
Hb: 978-0-415-39425-3: £75.00 
Pb: 978-0-415-39426-0: £19.99 
• AVAILABLE AS AN INSPECTION COPY

NEW
2ND EDITION

Environment and Tourism
Andrew Holden, University of Bedfordshire, UK

Series: Routledge Introductions to Environment

This second edition of Environment
and Tourism reflects changes in the
relationship between tourism, society
and the natural environment in the
first decade of the new century. 

Alongside the updating of all statistics,
environmental policy initiatives,
examples and case studies new
material has been added. This includes
two new chapters: one on climate
change and natural disasters and the
other on the relationship between

tourism and poverty. These themes have direct relevance, not
only to tourism, but are reflective of the wider relationship
between nature and society, a thesis that contextualizes this
book. Tourism is also analyzed as an interconnected system,
linking the environments of where tourists come from, with
the ones they go to. 

Taking a holistic view of the tourism system and how it
interacts with the natural environment, this volume illustrates
the positive and negative effects of this relationship, and
importantly how tourism can be planned and managed to
encourage natural resource conservation and aid human
development. It is an invaluable tool for all those studying
human geography, tourism and environment studies. 

Selected Contents: 1. Introducing Tourism  2. Perceptions of
Environment for Tourism and Ethical Issues  3. Tourism’s Relationship
with the Environment  4. Tourism, the Environment and Economics
5. Environment, Poverty and Tourism  6. Sustainability and Tourism
7. The Environmental Planning and Management of Tourism  
8. Climate Change Natural Disasters and Tourism  9.The Future of
Tourism’s Relationship with the Environment 

2007: 234x156: 296pp
Hb: 978-0-415-39954-8: £85.00 
Pb: 978-0-415-39955-5: £20.99 
• AVAILABLE AS AN INSPECTION COPY
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NEW

Tourism and Development in the
Developing World
David J. Telfer, Brock University, Ontario, Canada and
Richard Sharpley, University of Central Lancashire, UK

Series: Routledge Perspectives on Development

Tourism is widely considered as an
effective contributor to 
socio-economic development,
particularly in less developed
countries. However, despite the
almost universal adoption of 
tourism as a developmental option,
the extent to which economic and
social development inevitably 
follows the introduction and
promotion of a tourism sector
remains the subject of intense
debate. This book provides an

introduction to the tourism-development process. Focusing
specifically on the less developed world and drawing on
contemporary case studies, it questions many assumptions
about the role of tourism in development and, in particular,
highlights the dilemmas faced by destinations seeking to
achieve development through tourism.

Combining an overview of essential concepts, theories and
knowledge related to tourism and development with an
analysis of contemporary issues and debates, Tourism and
Development in the Developing World is a valuable resource
for those investigating tourism issues in developing
countries. It is also useful for students studying related
subjects, including development studies, geography,
international relations, politics, sociology and area studies.

Selected Contents: 1. Introduction: Tourism in Developing
Countries  2. Tourism and Sustainable Development  3. Globalisation
and Tourism  4. The Tourism Planning and Development Process  
5. Community Response to Tourism  6. The Consumption of Tourism
7. Assessing the Impacts of Tourism  8. Conclusion: The Tourism
Development Dilemma 

2007: 234x156: 280pp
Hb: 978-0-415-37144-5: £70.00 
Pb: 978-0-415-37151-3: £18.50 
• AVAILABLE AS AN INSPECTION COPY

NEW
3RD EDITION

Tourism and Sustainability
Development, Globalization and New Tourism in the
Third World

Martin Mowforth, University of Plymouth, UK and 
Ian Munt

Tourism and Sustainability explores and challenges the most
significant geopolitical ideas of the last two decades –
sustainability, globalization and development – and
demonstrates their significance for understanding the
emergence, growth and potential of new forms of tourism
in the Third World. It gauges the degree to which new, and
reputedly more responsible forms of tourism can respond to
the most pressing challenges of our age: to ‘make poverty
history’ and head off environmental catastrophe. 

This third edition has been extensively updated and further
illustrated, and includes new and extended material on:

• Third World development and tourism 

• the role and activities of multi and bi-lateral donor and 
development agencies

• the growth, potential and lessons from pro-poor tourism 
development

• new tourism and the Millennium Development Goals

• tourism and climate change 

• the potential for new and pro-poor tourism in cities 

• the impact and consequences of disasters 

• the potential for tourism in the face of insecurity.

Drawing on a wealth of examples from across the globe,
Tourism and Sustainability illustrates the social, economic
and environmental conditions for the growth of new
tourism. In assessing the impact and potential of new forms
of tourism, the range of activities of those involved is
critically reviewed, from tourists and the tourism industry
through to governments and global development agencies
such as the Word Bank. 

This book is a key text for students and researchers of
tourism studies and development studies.

Selected Contents: 1. Introduction  2. Globalisation,
Sustainability, Development  3. Power and Tourism  4. Tourism
and Sustainability  5. A New Class of Tourist: Trendies on the Trail
6. Socio-Environmental Organisation: Where Shall we Save Next?
7. The Industry: Lies, Damned Lies and Sustainability  8. ’Hosts’
and Destinations: For What we are About to Receive...  9. Urban
Tourism  10. Governance, Governments and Tourism: Selling the
Third World  11. New Tourism and the Poor: Making Poverty
History?  12. Conclusion

September 2008: 246x174: 362pp
Hb: 978-0-415-41402-9: £80.00 
Pb: 978-0-415-41403-6: £22.99 
• AVAILABLE AS AN INSPECTION COPY
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NEW
3RD EDITION

Ecotourism
David A. Fennell, Brock University, Canada

Focusing on an array of economic,
social and ecological inconsistencies
that continue to plague ecotourism
in theory and practice, this book
examines ecotourism in reference to
other related forms of tourism,
impacts, conservation, sustainability,
education and interpretation, policy
and governance, and the ethical
imperative of ecotourism as these
apply to the world’s greenest form 
of tourism. 

This revised edition includes:

• new information on the magnitude of the tourism 
industry, nature-based tourism and the pros and cons of 
mass ecotourism 

• revised chapters on development, economics, marketing, 
policy, ecotourism in practice and biodiversity conservation

• a section on governance models, ecotourism programmes, 
operators and guides, interpretation, certification, and 
ecolodge design

• a discussion of ecotourism as an ethical or responsible 
form of tourism

• approximately 300 new references. 

It includes case studies and considers the perspectives of
many adjacent fields, including geography, economics,
business, philosophy, biology, and environmental studies.

Selected Contents: 1. The Nature of Tourism  2. Ecotourism and
Ecotourists  3. The Social and Ecological Impacts of Tourism  
4. Development, Economics and Marketing  5. Natural Resources,
Protected Areas and Conservation  6. Policy and Governance:
Managing Stakeholder Interests  7. Ecotourism in Practice  8. The
Ethical Imperative  9. Conclusion

2007: 246x174: 302pp
Hb: 978-0-415-42930-6: £90.00 
Pb: 978-0-415-42931-3: £25.99 
• AVAILABLE AS AN INSPECTION COPY

Tourism Studies and the Social
Sciences
Andrew Holden
2005: 246x174: 240pp
Hb: 978-0-415-28775-3: £85.00 
Pb: 978-0-415-28776-0: £24.99 
eBook: 978-0-203-50239-6
• AVAILABLE AS AN INSPECTION COPY

NEW

Understanding and Managing Tourism
Impacts
An Integrated Approach

Michael C. Hall, University of Canterbury, New Zealand
and Alan Lew

Series: Contemporary Geographies of Leisure, Tourism
and Mobility

This book provides a global overview of the impacts of
tourism in both developed and less developed nations as
well as transitional economies. This book looks at the broad
impact tourism has and applies it to three categories;
economic, socio-cultural and the physical impact. 

After examining the different forms of impact the book then
discusses the role of planning as part of an integrated
approach to the mitigation of undesirable impacts and the
maximization of the desirable benefits of tourism
development. Each chapter includes sections on the
management and regulation of tourism impacts and case
studies from a variety of locations from around the world are
used throughout the book to illustrate key themes and issues.

This book illustrates that, when well-managed, tourism can
make a positive contribution to destinations. However, in
many cases tourism development has had damaging
consequences. With tourism increasingly being implicated as
a factor in climate and environmental change, and when the
benefits and costs of tourism are being examined more than
ever this book represents a timely contribution to help clarify
the potentials and pitfalls of tourism development.

Selected Contents: 1. Introduction  2. Understanding Impacts
3. Economic Impacts  4. Socio-Cultural Impacts  5. Physical
Impacts  6. Integrated Approaches to Tourism Impacts: The Role
of Planning  7. The Future of Tourism

December 2008: 234x156: 344pp
Hb: 978-0-415-77132-0: £80.00 
Pb: 978-0-415-77133-7: £19.99 
• AVAILABLE AS AN INSPECTION COPY

3RD EDITION

The Geography of Tourism 
and Recreation
Environment, Place and Space

C. Michael Hall and Stephen J. Page
2005: 246x189
Hb: 978-0-415-33560-7: £100.00 
Pb: 978-0-415-33561-4: £27.99 
• AVAILABLE AS AN INSPECTION COPY
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Order
Now!

Issues in Cultural Tourism Studies
Melanie Smith
2003: 246x174: 208pp
Hb: 978-0-415-25637-7: £95.00 
Pb: 978-0-415-25638-4: £24.99 
eBook: 978-0-203-40282-5
• AVAILABLE AS AN INSPECTION COPY

4TH EDITION

Tourism Planning
Basics, Concepts, Cases

Turgut Var and Clare Gunn
2002: 7x10: 464pp
Hb: 978-0-415-93268-4: £70.00 
Pb: 978-0-415-93269-1: £24.99 
• AVAILABLE AS AN INSPECTION COPY

5TH EDITION

Leisure and Recreation Management
George Torkildsen
2005: 246x189: 591pp
Hb: 978-0-415-30995-0: £95.00 
Pb: 978-0-415-30996-7: £29.99 
eBook: 978-0-203-40165-1
• AVAILABLE AS AN INSPECTION COPY

2ND EDITION

Outdoor Recreation Management
John Jenkins and John Pigram

Series: Routledge Advances in Tourism

Selected Contents: 1. Introduction: Concepts Issues and Themes
2. Motivation, Choice and Behaviour  3. Special Groups and
Special Needs  4. Outdoor Recreation Resources  5. Outdoor
Recreation and the Environment  6. Recreation Resource
Management: Approaches, Frameworks, Models  7. Outdoor
Recreation in Urban Areas  8. Outdoor Recreation in Rural Areas
9. Protected Areas, National Parks, and Outdoor Recreation  
10. National Parks Management  11. Outdoor Recreation,
Tourism and the Environment  12. Planning For Outdoor
Recreation in a Changing World

2006: 234x156: 440pp
Hb: 978-0-415-36540-6: £110.00 
Pb: 978-0-415-36541-3: £29.99 
eBook: 978-0-203-98358-4
• AVAILABLE AS AN INSPECTION COPY

Managing Environments for Leisure
and Recreation
Richard Broadhurst

Series: Routledge Environmental Management
2001: 246x174: 384pp
Hb: 978-0-415-20098-1: £110.00 
Pb: 978-0-415-20099-8: £26.99 
eBook: 978-0-203-45730-6
• AVAILABLE AS AN INSPECTION COPY

Sport & Tourism: A Reader
Edited by Mike Weed, Canterbury Christ Church
University, UK

This Reader provides comprehensive
coverage of the scholarly literature in
sports tourism. It presents the key
themes, state of the art research and
new conceptual thinking in sports
tourism studies.

Selected Contents: Introduction  
Part 1: Sports Tourism Research
Approaches and Potential Future
Directions. Editor’s Commentary and
Papers  Part 2: Understanding the
Sports Tourist. Editor’s Commentary

and Papers  Part 3: Sports Tourism Impacts. Editor’s
Commentary and Papers  Part 4: Policy and Management
Considerations for Sports Tourism.  Editor’s Commentary and
Papers.  Editorial Summary and Conclusion

2007: 246x174: 592pp
Hb: 978-0-415-42687-9: £85.00 
Pb: 978-0-415-42688-6: £35.00 
• AVAILABLE AS AN INSPECTION COPY

Sport Tourism
Edited by Heather J. Gibson, University of Florida, USA

Series: Sport in the Global Society

Selected Contents: Part 1: Theoretical Overview 1. Overview
Heather Gibson Part 2: Understanding Sport Tourism: 
Socio-Cultural Perspectives  2. Constraints Ed Jackson and Tom
Hinch 3. Serious Leisure Ian Jones and Chris Green  4. Nostalgia
Sean Gammon and Sheranne Fairely Part 2: Sport and Tourist
Studies: Theories and Paradigms 5. Tourist Roles Heather
Gibson  6. The Place of Sport Tourism in Destination Branding
Laurence Chalip  7. Seasonality/Attractions Framework James
Higham  8. Host and Guest Relations Elizabeth Fredline  
9. Globalization Mike Silk and John Amis Part 3: Business
Studies: Concepts and Paradigms 10. Marketing Tracey
Harrison-Hill and Laurence Chalip  11. Service Quality Des
Thwaites and Simon Chadwick  12. Economics Trevor Mules and
Larry Dwyer  13. Policy and Planning Mike Weed
14. (Destination) Management Marg Deery and Leo Jago
Part 4: Bringing it all Together 15. Conclusions and Way
Forward Heather Gibson

2006: 246x174: 292pp
Hb: 978-0-415-34809-6: £80.00 
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NEW

International Business and Tourism
Global Issues, Contemporary Interactions

Edited by Tim Coles, University of Exeter, UK and 
C. Michael Hall, University of Canterbury, New Zealand

Series: Routledge International Series in Tourism,
Business and Management

Whether it’s bungee jumping in
Queenstown or visiting the Guinness
factory in Dublin, where we travel –
and what we do when we get there
- has changed significantly in the
past twenty years. This innovative
textbook explores what is possibly
the most unrecognized of
international service industries,
placing tourism in the context of
contemporary globalization and
trade in services. It provides new

perspectives on tourism as a form of international business,
and the implications for firms, the state and individuals.

Split into four separate sections, with introductions outlining
the key themes in each, this book examines important topics
such as:

• the role of governance and regulation in tourism services 

• the effects of increased global mobility on tourism 
entrepreneurship 

• how tourism businesses are becoming internationalized 

• why other business sectors are increasingly interested in 
tourism.

Case studies are used throughout to highlight important
issues, from developments in the aviation industry to the rise
of working holidays. This book gets to the core of a crucial
service industry, and is essential reading for any researcher or
student of tourism or international business. 

Selected Contents: Section 1: Framing International Business
and Tourism - Governance and Regulation  Section 2: The
Internationalisation of Tourism Businesses  Section 3: The
Internationalisation of Tourism: Practices and Processes  
Section 4: Tourism and Destinations in the Internationalisation 
of Business

February 2008: 246x174: 304pp
Hb: 978-0-415-42430-1: £85.00 
Pb: 978-0-415-42431-8: £24.99 
eBook: 978-0-203-93103-5
• AVAILABLE AS AN INSPECTION COPY

NEW

Routledge Dictionary of Leisure 
and Tourism
Ian Jones, Bournemouth University, UK and 
Peter Mason, University of Luton, UK

Series: Routledge Dictionaries

The Routledge Dictionary of Leisure and Tourism is an
essential and affordable guide to a multi-billion dollar
industry for students, managers and policy makers alike. 
Up to date and fully cross-referenced, this dictionary
incorporates academic, sociological and practical
management, as well as legislative terms. 

Topics covered include:

• leisure pursuits, from BASE jumping to gambling and 
from DIY to watching TV

• government institutions and non-governmental organizations

• physical education and social inclusion

• economic terms such as globalization and the informal 
economy

• theoretical analyses of how people spend their free time.

Written by leading authorities in leisure and tourism, and
relevant for use at a variety of levels, this is a must-have
resource for all those working in and studying these industries.

October 2008: 234x156: 224pp
Hb: 978-0-415-37153-7: £60.00 
Pb: 978-0-415-37154-4: £14.99 
eBook: 978-0-203-96758-4
• AVAILABLE AS AN INSPECTION COPY

5SUPPLEMENTARY READING
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Order
Now!

Tourism and Responsibility
Perspectives from Latin America and the Caribbean

Martin Mowforth, University of Plymouth, UK, 
Clive Charlton, University of Plymouth, UK and 
Ian Munt

This is an issue-based book that
discusses the responsibility or
otherwise of tourism activities in the
geographic context of Latin America
and the Caribbean.

Selected Contents: 1. Introduction  
2. Global Politics, Power and Play: The
Macro Level of Responsibility  3. Local
Politics, Poverty and Tourism: The Micro
Level of Responsibility  4. Tourism and
the Environment: Eco by Name, Eco by
Nature?  5. Indigenous Peoples and
Tourism in Latin America and the

Caribbean  6. The Heart of Darkness?: Tourism in Cities  7. Sexual
Exploitation through Tourism  8. Power and Responsibility in
Tourism: Know your Place 

2007: 234x156: 256pp
Hb: 978-0-415-42364-9: £85.00 
Pb: 978-0-415-42366-3: £23.99 
• AVAILABLE AS AN INSPECTION COPY

Seductions of Place
Geographical Perspectives on Globalization and
Touristed Landscapes

Edited by Carolyn Cartier and Alan A. Lew

Series: Critical Geographies
2005: 234x156: 352pp
Hb: 978-0-415-19218-7: £110.00 
Pb: 978-0-415-19219-4: £27.99 
eBook: 978-0-203-64579-6
• AVAILABLE AS AN INSPECTION COPY

From Pilgrimage to Package Tour
Travel and Tourism in the Third World

David L. Gladstone
2005: 6x9: 256pp
Hb: 978-0-415-95062-6: £60.00 
Pb: 978-0-415-95063-3: £16.99 
• AVAILABLE AS AN INSPECTION COPY

Managing Sport Facilities and 
Major Events
Hans Westerbeek, La Trobe University, Melbourne,
Australia, Aaron Smith, La Trobe University, Melbourne,
Australia, Paul Turner, Deakin University, Melbourne,
Australia, Paul Emery, La Trobe University, Melbourne,
Australia, Christine Green, University of Texas at Austin,
USA and Linda van Leeuwen, Deakin University,
Melbourne, Australia

Selected Contents: 1. Introduction to
Sport Facility and Event Management
2. Key Success Factors of Operating
Sport Facilities and Running Sport
Events  3. Planning New Sport Facilities
and Events: Feasibility Analysis and
Market Research  4. Developing New
Sport Facilities: Design and
Construction Issues  5. Developing New
Sport Facilities: Preparing the Facility
Management and Infrastructure  
6. Operating the New Sport Facility:
Attracting Events  7. Operating the

New Sport Facility: Preparing Event Management Infrastructure
8. Attracting Customers: Marketing the Sport Facility and the
Sport Events  9. Running the Sport Event: Event Operations  
10. Measuring Facility and Event Performance: A Scorecard
Approach  11. Measuring Facility and Event Performance: Impact
on and for Stakeholders

2006: 246x174: 288pp
Hb: 978-0-415-40108-1: £90.00 
Pb: 978-0-415-40109-8: £24.99 
• AVAILABLE AS AN INSPECTION COPY

Tourism Mobilities
Places to Play, Places in Play

Mimi Sheller and John Urry
2004: 246x174: 256pp
Hb: 978-0-415-33878-3: £85.00 
Pb: 978-0-415-33879-0: £26.99 
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Contemporary Geographies of 
Leisure Tourism and Mobilities

Edited by Michael Hall, University of Canterbury,
New Zealand

This series explores and communicates the intersections
and relationships between leisure, tourism and human
mobility within the social sciences.

It incorporates both traditional and new perspectives
on leisure and tourism from contemporary
geography whilst also providing perspectives from
cognate areas within the development of an
integrated field of leisure and tourism studies.

Tourism, Creativity and Development
Edited by Greg Richards, University of the West of
England, Bristol, UK and Julie Wilson, University of the
West of England, Bristol, UK

This book is the first exploration of
the relationship between tourism
and creativity and its consequences
for tourism development in different
parts of the world.

Selected Contents: 1. Tourism
Development Trajectories: From Culture to
Creativity?  Part 1: Spaces, Enclaves and
Clusters 2. Creativity and Tourism in
Rural Environments 3. From Fantasy City
to Creative City  4. Creative Spaces,
Tourism and the City  5. Tourists, the
Creative Class and Distinctive Areas in

Major Cities: The Roles of Visitors and Residents in Developing New
Tourism Areas  Part 2: Building Creative Tourism Supply  
6. Creative Tourism Supply: Creating Culturally Empathetic
Destinations  7. Tourist Quality Labels: An Incentive for the Sustainable
Development of Creative Clusters as Tourist Attractions?  8. Creativity
in Tourism Experiences: The Case of Sitges  9. Creative Tourism New
Zealand: The Practical Challenges of Developing Creative Tourism
Part 3: Consuming Lifestyles 10. Student Communities as Creative
Landscapes: Evidence from Venice  11. Amsterdam as a Gay Tourism
Destination in the Twenty-First Century  12. Ethnic Quarters in the
Cosmopolitan-Creative City  13. Ethnic Entrepreneurs, Ethnic Precincts
and Tourism: The Case of Sydney, Australia  Part 4: Creative
Industries and Tourism  14. Economic Clustering, Tourism and the
Creative Industries in Plymouth: Developing a Practical Tool for Impact
Assessment  15. Creative Industries and Tourism in the Developing
World: The Example of South Africa  16. Creative Industries and
Tourism in Singapore  17. Creativities in Tourism Development 

2007: 234x156: 352pp
Hb: 978-0-415-42756-2: £90.00 

NEW

Cultural Heritage and Tourism in the
Developing World
Edited by Dallen J. Timothy, Brigham Young University,
USA and Gyan Nyaupane, Arizona State University, USA

Cultural Heritage and Tourism in the Developing World is the
first book of its kind to synthesize global and regional issues,
challenges and practices related to cultural heritage and
tourism, specifically in less-developed nations. This seminal 
book tackles the issues through theoretical discourse, ideas 
and problems that underlay heritage tourism in terms of
conservation, management, economics and underdevelopment,
politics and power, resource utilization, colonialism, and various
other antecedent notions that have shaped the development of
heritage tourism in the less-developed regions of the world. 

It comprises two sections. The first highlights the broader
conceptual underpinnings, debates, and paradigms in the
realm of heritage tourism in developing regions. The second
examines heritage tourism and its issues in specific regions,
including the Pacific Islands, South Asia, the Caribbean,
China and Northeast Asia, South-East Asia, Sub-Saharan
Africa, Central and Eastern Europe, the Middle East and
North Africa and Latin America. 

This volume develops frameworks that are useful tools for
heritage managers, planners and policy-makers, researchers,
and students in understanding the complexity of cultural
heritage and tourism in the developing world. Unlike many
other books written about developing regions, it provides
insiders’ perspectives, as most of the empirical chapters are
authored by the individuals who live or have lived in the
various regions and have a greater understanding of the
region’s culture, history, and operational frameworks in the
realm of cultural heritage. 

This book will be of significant interest to students and
researchers of tourism, culture and heritage in both the
developed and developing worlds. 

Selected Contents: 1. Introduction  Section 1: Cultural
Heritage and Tourism in the Developed World 2. Heritage
Resources in the Tourism Product  3. Protecting Heritage Relics,
Places and Traditions  4. Politics of Heritage  5. Impacts of
Heritage Tourism  Section 2: Regional Perspectives 6. Pacific
Islands  7. South Asia  8. Caribbean  9. China and North East
Asia  10. South East Asia  11. Sub-Saharan Africa  12. Central
and Eastern Europe  13. Middle East and North Africa  14. Latin
America  15. Conclusion

November 2008: 234x156: 302pp
Hb: 978-0-415-77621-9: £80.00 
Pb: 978-0-415-77622-6: £22.99 
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NEW

World Tourism Cities
Developing Tourism Off the Beaten Track

Edited by Robert Maitland, University of Westminster,
London, UK and Peter Newman, University of
Westminster, London, UK

This volume presents new research on the capacity of big
cities to generate new tourism areas as visitors discover and
help create new urban experiences off the beaten track. It
examines similarities and differences in these processes in a
group of well-established cities in the global circuits of
tourism. It selects cases from Europe, North America and
Australasia. The cities featured include Berlin, New York,
London, Paris and Sydney. These cities have substantial
tourism assets but also have the ability to add to their offer
through the creation of new places to visit.

Neighbourhoods close to the centre and to traditional
attractions in these cities offer the mix of cultural difference
and consumption opportunities that can create new
experiences for distinctive groups of city users. Each of the
cities included in the book offers rich experiences of the re-
imagining and rebranding of neighbourhoods off the beaten
track, and informative stories of the complex relationships
between visitors, residents and others, and of the ambitions
of public policy to reproduce these new tourism experiences
in other parts of the city. This book brings together current
research in each of the cities and relates the often separate
field of tourism research to some of the mainstream themes
of debate in urban studies. 

Drawing on original research in this important group of cities
this book has significant messages for public policy. In addition
it engages directly with a range of important current academic
debates - about world tourism cities, cities as sites of
consumption and the smaller scales at which urban
neighbourhoods are being transformed. This book is useful for
students and researchers in urban and tourism studies.

Selected Contents: 1. Introduction Robert Maitland and Peter
Newman 2. New York Jill Simone Gross 3. London Robert
Maitland and Peter Newman 4. Berlin Johannes Novy and Sandra
Huning 5. Sydney Bruce Hayllar and Tony Griffin 6. Paris Patrizia
Ingallina and Jungyoon Park 7. Conclusion Robert Maitland and
Peter Newman

September 2008: 234x156: 276pp
Hb: 978-0-415-45198-7: £80.00 

NEW

Tourism and Innovation
Michael C. Hall, University of Canterbury, New Zealand
and Williams Allan, London Metropolitan University, UK

Tourism is often described as an
industry with high growth rates, and 
it is subject to radical change in how 
it is produced and consumed.
However, there is still a relatively poor
understanding of how such changes
are brought about – that is, through
innovation. This book is the first to
provide a comprehensive review of
innovation in tourism, while also
considering how tourism itself
contributes to innovative local, regional
and national development strategies. 

This timely book places tourism innovation in the context of
current academic and policy concerns relating to knowledge,
competition, and the management of change. A substantial
introductory chapter provides an overview of what makes
innovation in tourism both distinctive from, and similar to
innovation in other economic sectors. This is followed by
three general scene setting chapters which explore how
competition and the search for competitiveness drive tourism
innovation, how knowledge transfers and knowledge
creation lead the process, and how institutions shape
innovation. These provide a coherent theoretical framework
for understanding the roles of different agencies in
innovation, ranging from the state, to the firm, to the
consumer. The next four chapters analyze innovation at
different scales. Two chapters review the territorial
dimensions of innovation through the fresh perspectives of
the national and regional innovation systems, followed by
reviews of the determinants of innovation in the firm, and
the contested and complex role of entrepreneurship. The
final chapter summarizes the importance of understanding
tourism innovation.

This is a groundbreaking volume which provides an
accessible introduction to a key but neglected topic. It gives
a readable account of the multidisciplinary research on
innovation and relates the emerging theoretical framework
to tourism. A clear conceptual framework is complemented
by fifty boxes which provide a range of illustrative
international case studies. 

This book will be a useful guide for researchers and students
of tourism studies, management and business and geography.

Selected Contents: 1. Introduction  2. Competition and
Innovation  3. Knowledge, Creativity and Innovation  4. The State
and Tourism Innovation: Institutions, Regulation and Governance
5. Tourism within National Systems of Innovation  6. The Regional
Innovation System: Territorial Learning, Regions and Cities  
7. Firm Organization and Innovation  8. Entrepreneurship and
Innovation  9. Conclusions 

February 2008: 234x156: 280pp
Hb: 978-0-415-41404-3: £90.00 
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NEW

Tourism at the Grassroots
Villagers and Visitors in the Asia-Pacific

Edited by John Connell, University of Sydney, Australia
and Barbara Rugendyke, University of New England,
Australia

In two regions where tourism is of
considerable economic importance,
eastern Asia and the Pacific, there
have been remarkably few studies of
the impacts of tourism in rural areas.
Moreover, the shift towards
ecotourism, touted as a more
environmentally benign form of
tourism, has extended the reach of
tourism into more remote and fragile
environments. This shift has drawn
more local people in rural and
remote areas into a partly tourism

economy, involving them as participants in the tourist
industry. Yet little is known about who have been the
beneficiaries of these developments. 

This new collection focuses on both the interactions between
tourists and villagers, and the impacts of tourism at the local
level, considering economic, social, cultural and environmental
changes. It traces changes in structures of vulnerability as tourism
becomes more prominent, the role of tourism in community
development (or localized tension) and examines issues of
governance, the role of tour operators as intermediaries, cultural
change and other local impacts. In short, it examines the
changing role of tourism in local development (or its absence). 

It includes case studies drawn from a broad geographical
area across eastern Asia and the island Pacific. This book will
be useful to those researching and studying tourism,
geography and development studies.

Selected Contents: 1. Introduction: Tourism and Local People in
the Asia-Pacific Region  2. Another (Unintended) Legacy of
Captain Cook?: The Evolution of Rapanui (Easter Island) Tourism
3. Moderate Expectations and Benign Exploration: Tourism in
Papua New Guinea  4. ‘Everything is Truthful Here’: Custom
Village Tourism in Tanna, Vanuatu  5. The Whole Nine Villages:
Local Level Development through Mass Tourism in Tibetan China
6. Weapons of the Workers: Employees in the Fiji Hotel Scene  
7. On the Beach: Small-Scale Tourism in Samoa  8. After the
Bomb in a Balinese Village  9. Sustainability and Security:
Employing Local People in Lombok Hotels, Indonesia  
10. Priorities, People and Preservation: Nature-Based Tourism at
Cuc Phuong National Park, Vietnam  11. Communities on Edge:
Conflicts over Community Tourism in Thailand  
12. Community-Based Ecotourism in Thailand  13. Ecotourism
and Indigenous Communities: The Lower Kinabatangan
Experience in Borneo  14. Adventures, Picnics and Nature
Tourism: Ecotourism in Malaysian National Parks  15. Conclusion:
Marginal People and Marginal Places?

March 2008: 234x156: 320pp
Hb: 978-0-415-40555-3: £90.00 

NEW

Tourism and National Parks
International Perspectives on Development, Histories
and Change

Edited by Warwick Frost, Monash University, Australia
and C. Michael Hall, University of Canterbury, New
Zealand

In 1872 Yellowstone National Park was established as a
National Park. The name caught the public’s imagination and
by the close of the century, other National Parks had been
declared, not only in the USA, but also in Canada, New
Zealand and Australia. Tourism has also been a fundamental
component of the national parks concept from the
beginning and arguably predates ecological justifications for
national park establishment though has been closely related
to landscape conservation rationales at the outset. 

This edited volume explores in detail the origins and multiple
meanings of National Parks and their relationship to tourism
in a variety of national contexts. It consists of a series of
introductory overview chapters followed by case study
chapters from around the world including insights from the
US, Canada, Australia, UK, Spain, France, Sweden,
Indonesia, China and Southern Africa. 

The volume contributes, not only to tourism and national
park studies at the upper level undergraduate and graduate
levels, but also to courses in international and comparative
environmental history, conservation biogeography, and
outdoor recreation management.

Selected Contents: 1. Introduction: National Parks: Still an
American Invention? – The Changing Dimension of the National
Park Concept and its Relationship to Tourism  2. National Parks
and the Worthless Lands Hypothesis Revisited  3. Frost and Hall:
National Parks and National Identity  Part 1: New World
Perspectives 4. John Muir, Tourism and National Parks  5. The
Best Idea ’We’ Ever Had?: Making Nature into Art in American
National Parks  6. Tourism and the Canadian National Park
System: Protection, Use and Balance  7. Great Barrier Reef Marine
Park  8. Destination Outback: The Uluru – Kata Tjuta National Park
Part 2: Old World Perspectives 9. The National Park Concept in
Spain: Patriotism, Education, Romanticism and Tourism  10. The
English Lake District: National Park or Playground?  11. The Peak
District National Park: An Example of Recreation for all in
England’s Green Gym  12. National Parks in France  13. Tourism
and the Origins of National Parks in the Nordic Countries  
14. ’Protect, Preserve, Present’: Supply and Demand of Tourism
Opportunities in Swedish National Parks  Part 3: Developing
World - Beyond the Eurocentric 15. National Parks in
Indonesia: An Alien Construct  16. The National Parks in
Transition: Wuyishan Scenic Park in China  17. National Parks in
Southern Africa  Part 4: Beyond Nature 18. ’National Parks’ as
Cultural Landscapes: Indigenous Peoples, Conservation and
Tourism  19. National Mall & Memorial Parks: Past, Present, Future
20. The Future of the National Park Concept 

December 2008: 234x156
Hb: 978-0-415-47156-5: £80.00  
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Order
Now!

Ecotourism, NGOs and Development
A Critical Analysis

Jim Butcher, Canterbury Christ Church University
College, UK

This topical book examines the advocacy of tourism as
sustainable development in a range of NGOs and within the
general literature. It offers a timely critique of key assumptions
underlying ecotourism’s status as sustainable development.

Selected Contents: 1. The Study and its Premises  2. Ecotourism
in Development Perspective  3. Pioneers of Ecotourism: Different
Aims, Shared Perspective  4. Community Participation in the
Advocacy of Ecotourism  5. Tradition in the Advocacy of
Ecotourism  6. Natural Capital in the Advocacy of Ecotourism  
7. Symbiosis Revisited  8. Concluding Comments 

2007: 234x156: 208pp
Hb: 978-0-415-39367-6: £75.00 
eBook: 978-0-203-96207-7

Tourism and Global Environmental
Change
Ecological, Economic, Social and Political Interrelationships

Edited by Stefan Gossling and Michael C. Hall
2005: 234x156: 344pp
Hb: 978-0-415-36131-6: £95.00 
Pb: 978-0-415-36132-3: £24.99 
• AVAILABLE AS AN INSPECTION COPY

The Media and the Tourist Imagination
Converging Cultures

Edited by David Crouch, Rhona Jackson and 
Felix Thompson
2005: 234x156: 256pp
Hb: 978-0-415-32625-4: £85.00 
Pb: 978-0-415-32626-1: £24.99 
• AVAILABLE AS AN INSPECTION COPY

The Ethics of Tourism Development
Rosaleen Duffy and Mick Smith
2003: 234x156: 208pp
Hb: 978-0-415-26685-7: £85.00 
Pb: 978-0-415-26686-4: £26.99 
eBook: 978-0-203-63432-5

Tourism and the Consumption 
of Wildlife
Hunting, Shooting and Sport Fishing

Edited by Brent Lovelock, University of Otago,
Dunedin, New Zealand

This book addresses key and contentious issues facing
consumptive wildlife tourism in the twenty-first century.

Selected Contents: 1. An Introduction to Consumptive Wildlife
Tourism  2. The ’Animal Question’ and the ’Consumption’ of Wildlife
3. The Lure of Fly-Fishing  4. The Scandinavian Sporting Tour 
1830-1914  5. Controversies Surrounding the Ban of Wildlife Hunting
in Kenya: A Historical Perspective  6. Game Estates and Guided Hunts:
Two Perspectives on the Hunting of Red Deer  7. Shooting Tigers as
Leisure in Colonial India  8. Conservation Hunting Concepts, Canada’s
Inuit and Polar Bear Hunting  9. Environmental Values of Consumptive
and Non-Consumptive Marine Tourists  10. The Success and
Sustainability of Consumptive Wildlife Tourism in Africa  11. Trophy
Hunting and Recreational Angling in Namibia: An Economic, Social
and Environmental Comparison  12. Welfare Foundations for Efficient
Management of Wildlife and Fish Resources for Recreational Use in
Sweden  13. What Happens in a Swedish Rural Community When the
Local Moose Hunt Meets Hunting Tourism?  14. Arab Falconry:
Changes, Challenges and Conservation Opportunities of an Ancient
Art  15. Communicating for Wildlife Management or Hunting Tourism:
The Case of the Manitoba Spring Bear Hunt  16. Catch and Release
Tourism: Community, Culture and Consumptive Wildlife Tourism
Strategies in Rural Idaho  17. Marine Fishing Tourism in Lofoten,
Northern Norway: The Management of the Fish Resources  
18. Footprints in the Sand: Encounter Norms for Backcountry River
Trout Anglers in New Zealand  19. Australia as a Safari Hunting
Destination for Exotic Animals  20. Conclusion: Consumptive Wildlife
Tourism - Sustainable Niche or Endangered Species? 

2007: 234x156: 312pp
Hb: 978-0-415-40381-8: £85.00 

Tourism, Religion and Spiritual Journeys
Edited by Dallen Timothy and Daniel Olsen
Selected Contents: 1. Tourism and Religious Journeys  2. Sacred
Spaces and Tourist Places  3. Religious and Secular Pilgrimage  
4. Paradigms of Travel  5. Travel and Journeying on the Sea of
Faith  6. Religious Tourism as an Educational Experience  7. Empty
Bottles at Sacred Sites  8. Management Issues for Religious
Heritage Attractions  9. Tourism and the Spiritual Philosophies of
the ’Orient’  10. Nature Religion, Self Spirituality and New Age
Tourism  11. Global Jewish Tourism  12. Buddhism, Tourism and
the Middle Way  13. Tourism and Islam  14. Pilgrimage in Sikh
Tradition  15. Pilgrimage in Hinduism  16. Sacred Places and
Tourism in the Roman Catholic Tradition  17. Tourism and
Informal Pilgrimage among the Latter-Day Saints  18. Conclusion

2006: 234x156: 304pp
Hb: 978-0-415-35445-5: £85.00 
eBook: 978-0-203-00107-3
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Tourism, Ethnic Diversity and the City
Edited by Jan Rath, University of Amsterdam, 
the Netherlands

In this informative and enlightening book, Rath fills a gap in
existing research in terms of how immigration relates to
urban tourism and investigates the new theoretical insights
using revealing international case studies.

Selected Contents: 1. Tourism, Migration and Place Advantage
in the Global Cultural Economy C. Michael Hall and Jan Rath
Part 1: Immigrant Entrepreneurs 2. Making the New
Economy: Immigrant Entrepreneurs and Emerging Transnational
Networks of International Education and Tourism in Seoul and
Vancouver Min-Jung Kwak and Daniel Hiebert  3. Urban
Boosterism, Tourism and Ethnic Minority Enterprise in
Birmingham Trevor Jones and Monder Ram  4. Ethnic Precincts as
Contradictory Tourist Spaces Jock Collins Part 2: Immigrant
Workers 5. Caterers of the Consumed Metropolis: Ethnicized
Tourism and Entertainment Labourscapes in Istanbul Volkan Aytar
6. Immigrants, Tourists and the Metropolitan Landscape:
Producing the Metropolis of Consumption in Orlando, Florida
Hugh Bartling  Part 3: Ethnic Diversity in Urban Place
Promotion 7. Ethnic Heritage Tourism and Global–Local
Connections in New Orleans Kevin Fox Gotham  8. Tourism and
New York’s Ethnic Diversity: An Underutilized Resource? Susan S.
Fainstein and John C. Powers  9. Selling Miami: Tourism
Promotion and Immigrant Neighbourhoods in the Capital of Latin
America Gastón Alonso  10. Building a Market of Ethnic
References: Activism and Diversity in Multicultural Settings in
Lisbon  M. Margarida Marques and Francisco Lima da Costa  
11. Tourists ’R’ Us: Immigrants, Ethnic Tourism and the Marketing
of Metropolitan Boston Marilyn Halter

2006: 234x156: 240pp
Hb: 978-0-415-33390-0: £75.00 
eBook: 978-0-203-41386-9

Qualitative Research in Tourism
Ontologies, Epistemologies and Methodologies

Edited by Lisa Goodson and Jenny Phillimore
2004: 234x156: 352pp
Hb: 978-0-415-28086-0: £100.00 
Pb: 978-0-415-28087-7: £26.99 
eBook: 978-0-203-64298-6
• AVAILABLE AS AN INSPECTION COPY

Tourism, Diasporas and Space
Edited by Tim Coles and Dallen J. Timothy
2004: 234x156: 320pp
Hb: 978-0-415-31124-3: £95.00 
eBook: 978-0-203-45838-9

Tourism, Power and Space
Andrew Church, University of Brighton, UK and 
Tim Coles, University of Exeter, UK

Selected Contents: 1. Tourism, Politics and the Forgotten
Entanglements of Power  Section 1: Power, Performance and
Practice 2. The Power of the Tourist Encounter  3. Adventure
Tourism: Will to Power?  4. Disability Legislation and the
Empowerment of Disabled Tourists in the United Kingdom  
5. Tourism, Nation and Power: A Foucauldian Perspective of
‘Australia’s’ Ghan Train  Section 2: Power, Property and
Resources 6. The Politics of Bed Units: Growth Control in the
Resort of Whistler, British Columbia  7. Pedestrian Shopping
Streets and Urban Tourism in the Restructuring of the Chinese
City  8. Power, Resource Mobilisation and Leisure Conflict on
Inland Rivers in England Section 3: Power, Governance and
Empowerment  9. Empowerment and Stakeholder Participation
in Tourism Destination Communities  10. Prosecuting Power:
Tourism, Inter-Cultural Communications and the Tactics of
Empowerment  11. Tourism, Governance and the (Mis-)Location
of Power  12. Tourism and the Many Faces of Power

2006: 234x156: 320pp
Hb: 978-0-415-32952-1: £95.00 

Tourism and Postcolonialism
Contested Discourses, Identities and Representations

Edited by Michael C. Hall and Hazel Tucker
2004: 234x156: 208pp
Hb: 978-0-415-33102-9: £85.00 
eBook: 978-0-203-39227-0

China’s Outbound Tourism
Wolfgang Arlt, University of Applied Sciences,
Stralsund, Germany

Selected Contents: Introduction  1. Framework of China’s
Outbound Tourism  2. Economic and Social Development of the
People’s Republic of China  3. Government Policies and
Development of Demand in Chinese Tourism  4. Facts and Figures
of China’s Outbound Tourism  5. Behaviour and Characteristics of
Chinese Travellers  6. Destinations of China’s Outbound Tourism  
7. Consequences for the Product Innovation and Marketing of
Destinations for the Chinese Market  8. Consequences for Tourism
Sciences  9. Outlook: The Future of China’s Outbound Tourism

2006: 234x156: 320pp
Hb: 978-0-415-36536-9: £85.00 
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Post-Conflict Heritage, 
Postcolonial Tourism
Tourism, Politics and Development at Angkor

Tim Winter, University of Sydney, Australia

Series: Routledge Studies in Asia’s Transformations

Weaving together a political analysis of heritage policies with
an understanding of tourism as a series of intersecting
cultural economies, this book explores a decade of world
heritage and tourism in Angkor.

2007: 234x156: 200pp
Hb: 978-0-415-43095-1: £75.00 

Sex Work in Southeast Asia
The Place of Desire in a Time of AIDS

Lisa Law

Series: Routledge Pacific Rim Geographies
2000: 234x156: 160pp
Hb: 978-0-415-21805-4: £85.00 
eBook: 978-0-203-46267-6

Philosophy, Risk and Adventure Sports
Edited by Mike J. McNamee, University of Wales
Swansea, UK

This book is a collection of papers examining philosophical
perspectives of adventure sports and related concepts of risk,
danger, death, elation, authenticity and wilderness, written
by well-known academics with personal experience of these
fascinating sports.

2007: 234x156: 216pp
Hb: 978-0-415-35184-3: £80.00 
eBook: 978-0-203-69857-0

NEW

New Perspectives in Caribbean Tourism
Edited by Marcella Daye, Coventry University, UK,
Donna Chambers, Napier University, UK and 
Sherma Roberts, University of the West Indies, Barbados

Series: Routledge Advances in Tourism

This volume explores tourism in the Caribbean - one of the
most tourism dependent regions of the world -  within the
context of key currents of Caribbean thought and critique in
relation to issues of dependency, postcolonial interactions,
race and class as well as identity and culture. 

Selected Contents: 1. Introduction: Caribbean Tourism: New
Perspectives Marcella Daye, Donna Chambers, Sherma Roberts
Part 1: Image, Culture and Identity 2. Re-Visioning Caribbean
Tourism Marcella Daye 3. Bob Marley Rastafari and the Jamaican
Tourism Product Jalani Niaah and Sonjah Stanley Niaah  
4. Jamaican Vinyl Tourism: A Niche within a Niche Douglas
Webster  5. Tourist-Nationalism in Trinidad & Tobago Raymond
Ramcharitar 6. A Postcolonial Interrogation of Attitudes Toward
Homosexuality and Gay Tourism: The Case of Jamaica Donna
Chambers  7. ’We Nyammin?’: Food Supply, Authenticity and the
Tourist Experience in Negril, Jamaica David Dodman and Kevon
Rhiney  Part 2: Governance 8. Reflections from the Periphery:
An Analysis of Small Tourism Businesses within the Sustainability
Discourse Sherma Roberts  9. ‘A Squatter in my own Country!’:
Spatial Manifestations of Social Exclusion in a Jamaican Tourist
Resort Town Sheere Brooks  10. An Unwelcome Guest: Unpacking
the Tourism and HIV/AIDS Dilemma in the Caribbean - A Case
Study of Grenada Wendy C. Grenade  11. Regional Partnerships:
The Foundation for Sustainable Tourism Development in the
Caribbean Leslie Ann Jordan  12. New Directions in Caribbean
Tourism Education: Awakening the Silent Voices Acolla Lewis
13. Epilogue: Towards New Ontologies of Caribbean Tourism
Marcella Daye, Donna Chambers and Sherma Roberts

March 2008: 6x9: 208pp
Hb: 978-0-415-95838-7: £60.00 

Queering Tourism
Paradoxical Performances of Gay Pride Parades

Lynda Johnston

Series: Routledge Studies in Human Geography
2005: 234x156: 160pp
Hb: 978-0-415-29800-1: £75.00 

Tourism and Gastronomy
Edited by Anne-Mette Hjalager and Greg Richards

Series: Routledge Advances in Tourism
2002: 234x156: 256pp
Hb: 978-0-415-27381-7: £85.00 
eBook: 978-0-203-21861-7
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NEW

Events and Festivals
Current Trends and Issues

Edited by Martin  Robertson, Napier University, UK and
Elspeth Frew, La Trobe University, Australia

Events and festivals have an increasingly vital role in our
leisure lifestyles. They are dynamos of cultural development,
of sport knowledge and excellence and sophisticated
consumption. This book looks at different event and festival
cases, covering the US, the UK and Australia, and presents
managerial implications and responses.

Selected Contents: Section 1: Understanding and Reviewing
Management 1. The Dynamics of Successful Festivals: The Experts’
Perspective  2. Time and its Management for Sports Event Managers:
An Exploratory Case Study  Section 2: Festival and Event Visitors
and Audiences 3. Audience Development in the Arts: A Case
Study of Chamber Music  4. ‘Never Let Me Down Again’: Loyal
Customer Attitudes Towards Ticket Distribution Channels for Live
Music Events: A Netnographic Exploration of the US Leg of the
Depeche Mode 2005-06 World Tour  Section 3: Cultural and
Community 5. Glasgow’s Winter Festival: Can Cultural Leadership
Serve the Common Good?  6. Mentoring Volunteer Festival
Managers: Evaluation of a Pilot Scheme in Regional Australia
Section 4: Evaluating Events 7. Local Food Festivals in Northeast
Iowa Communities: A Visitor and Economic Impact Study  8. Festival
Evaluation: An Exploration of Seven UK Arts Festivals

February 2008: 246x189: 152pp
Hb: 978-0-415-44918-2: £70.00 

NEW

Natural Heritage
At the Interface of Nature and Culture

Edited by Peter Howard, Bournemouth University, UK
and Thymio Papayannis, Mediterranean Institute for
Nature and Anthropos, Greece

Gathering a number of distinguished authors with diverse
backgrounds (from a religious leader to academics and
conservation scientists), this book investigates the relationship
between human beings and nature, and nature and culture.

Selected Contents: 1. Nature as Heritage  2. The Conservation of
Biodiversity in Europe and the Mediterranean: A Gordian Knot?  
3. ‘One and the Same Historic Landscape’: A Physical Cultural
Perspective  4. Human Heritage and Natural Heritage in the
Everglades  5. Natural World Heritage: A New Approach to Integrate
Research and Management  6. The Evolution of Approaches to
Conserving the World’s Natural Heritage: The Experience of the
WWF  7. A Bridge Over the Chasm: Finding Ways to Achieve
Integrated Natural and Cultural Heritage Conservation  8. Inspiration,
Enchantment and a Sense of Wonder: Can a New Paradigm in
Education Bring Nature and Culture Together Again?  9. Biological
and Cultural Diversity: The Heritage of Nature and Culture Through
the Looking Glass of the Multilateral Agreements  10. The Gift of
Environment: Divine Response and Human Responsibility 

January 2008: 246x174: 142pp
Hb: 978-0-415-44142-1: £75.00 

NEW

The Advanced Econometrics of
Tourism Demand
Haiyan Song, Hong Kong Polytechnic University,
Stephen F. Witt, Hong Kong Polytechnic University and
Gang Li, University of Surrey, UK

Series: Routledge Advances in Tourism

Tourism demand is the foundation on which all tourism-related
business decisions ultimately rest. This book introduces
students, researchers and practitioners to the modern
developments in advanced econometric methodology within
the context of tourism demand analysis and illustrates these
developments with actual tourism applications. 

Selected Contents: 1. Introduction to Tourism Demand Analysis
2. Modern Developments in Tourism Demand Analysis  
3. Traditional Methodology of Tourism Demand Modelling  
4. General-to-Specific Modelling  5. Cointegration  6. Error
Correction Model  7. Vector Autoregression (VAR) and
Cointegration  8. Time Varying Parameter Modelling  9. Panel
Data Analysis  10. Systems of Demand Equations  11. Evaluation
of Forecasting Performance

September 2008: 6x9: 224pp
Hb: 978-0-415-99120-9: £60.00 

NEW IN 2009

Tourist Shopping Villages
Forms and Functions

Laurie Murphy, Pierre Benckendorff, Gianna
Moscardo and Philip Pearce, all at James Cook
University, Australia

Series: Routledge Advances in Tourism

This landmark volume - based on a two year research
program from a team of authors - examines the forms and
functions of approximately fifty tourist shopping villages in
Australia, New Zealand, the United Kingdom, Ireland,
Canada and the United States.

Selected Contents: 1. Tourist Shopping Opportunities: Placing
Tourist Shopping Villages in a Larger Context  2. Tourist Shopping
Experiences: The Shopper’s Perspective  3. A Conceptual Model
of Sustainable Tourist Shopping Village Design  4. The Importance
of Location, Anchor Attractions and Entrepreneurs  5. Shopping
Village Streetscapes, Landscapes and Servicescapes  6. Theming
and Presentation  7. The Structure and Organisation of Shopping
Village Activities  8. Support Services and Facilities  9. Barriers,
Challenges and Information Needs  10. The Future of Tourist
Shopping Villages

February 2009: 6x9: 192pp
Hb: 978-0-415-96527-9: £60.00 
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NEW FOR 2009

Tourist Mobility and Advanced
Tracking Technologies
Noam Shoval and Michal Isaacson, Hebrew University,
Israel

Series: Routledge Advances in Tourism

The remarkable developments in tracking technologies over
the past decade have opened up a wealth of possibilities in
terms of research into tourist spatial behaviour. To date,
most research in the field has been based on data derived
from less objective - hence methodologically problematic -
sources. This book examines the various technologies
available to track pedestrians and motorized vehicles as well
as the moral, ethical and legal issues arising from the
utilization of data thus obtained. The methodologies
outlined in the book could prove revolutionary in terms of
tourism research, management and planning.

Selected Contents: Introduction  Section 1: Tourist Spatial
Behaviour 1. Theoretical Aspects of Tourists’ Spatial Behaviour
2. Methodological Aspects of Tourists’ Spatial Behaviour  
Section 2: Tracking Technologies 3. Land-Based Tracking
Technologies  4. Satellite-Based Tracking Technologies  
Section 3: Applying Tracking Technologies to Research in
Tourist Mobility 5. Methodological Implementation Challenges
6. Understanding the Tourist  7. Understanding the Destination
Section 4: Concluding Thoughts  8. Ethical Questions and
Tracking Tourists  9. Conclusions and Future Research.  
Appendix: Integrating Tracked Data into Geographic Information
Systems (GIS)

April 2009: 6x9: 192pp
Hb: 978-0-415-96352-7: £60.00 

NEW

Tourism Enterprises and Sustainable
Development
International Perspectives on Responses to the
Sustainability Agenda

David Leslie, Glasgow Caledonian University, UK

Series: Routledge Advances in Tourism

This indispensable contribution provides a comprehensive
perspective on progress towards the objectives of sustainable
development within the tourism sector across the globe by
focusing on the environmental performance and adoption of
environmental management systems by tourism enterprises. 

December 2008: 6x9: 224pp
Hb: 978-0-415-99332-6: £60.00 

NEW FOR 2009

Tourism, Place and Management
The Experience of China

Edited by Chris Ryan, Waikato Management School,
New Zealand and Gu Huimin, Beijing International
Studies University, China

Series: Routledge Advances in Tourism

This book provides a voice to Chinese mainland academic
researchers and examines the nature of tourism research and
tourism development in China. This authoritative text on
tourism in China will be of interest to scholars and students
of tourism throughout the world.

Selected Contents: 1. Overall Introduction Gu Huimin and Chris
Ryan.  Resource Usage and Efficiency  2. Thematic
Introduction Chris Ryan and Gu Huimin  3. Evaluating Resource
Efficiency and Spatial Proximities of Chinese National Parks 
Xiao-Long Ma, Ji-Gang Bao and Chris Ryan  4. A Study on
Measurable Evaluation Method for the International Competitive
Ability of Tourist Scenic Areas Li Hong and Zhao Xin  5. Review of
the Interactive Development of Real Estate and Tourism Ning
Zhang and Wen Zhang.  Destination Planning and Image  
6. Thematic Introduction Zhang Wei, Chris Ryan and Gu Huimin
7. Creative Destruction and the Water Town of Luzhi, China
Chennan (Nancy) Fan, Geoff Wall and Clare Mitchell 8. World
Heritage Sites in China and Responsible Tourism: The Tourism
Services Perspective Ron Huang and Danging Liu 9. A Case
Study of Tourism Development and Protection at North Grottoes
Cultural Relic Site Hong Miao and Xingpeng Chen.  Destinations
and Culture  10. Thematic Introduction Chris Ryan and Gu
Huimin  11. Tourism Development and Cultural Interpretation in
Ganzi, China Wolfgang Georg Arlt and Xu Honggang  
12. Models of Cultural Tourism Development in China: A Case
Study of Qufu – The Birthplace of Confucius Ma Aiping, Si Lina
and Zhang Hongfei 13. Analysis of Tour Guide Interpretation in
China Yang Hongying and Chen Hui  14. Evaluation of Visitor
Experience at Chinese Buddhist Sites: The Case of the Wutai
Mountain Fangfang Shi 15. Huangshan: Cultural Gazes Li Fung
Mei Sarah and Trevor Sofield.  Community Participation and
Social Impacts of Tourism  16. Thematic Introduction Fang
Meng, Chris Ryan and Gu Huimin  17. Hungcun and Xidi:
Tourism Impacts from Living at a UNESCO World Heritage Site 
Gu Huimin and Chris Ryan 18. Community Involvement in Rural
Tourism Development: Evidence from Pinggu, Yanqing, and
Miyun districts, Beijing Province Wen Zhang, Yanyan A, and Jumei
Liu 19. An Empirical Analysis on the Psychological Carrying
Capacity of Tourist Liang Zhi and Wang Bihan 20. Authenticity
Experience of Rural Community Tourism Insights of Two Baiyang
Lake Island Villages Yong-Guang Zhou and Emily Ma 21. Place
Attachment, Identity and Community Impacts of Tourism: The
Case of a Beijing Hutong Gu Huimin and Chris Ryan  
22. Residents and the Development of a MICE Industry in
Hongzhou Nicole Chou and Chris Ryan.  Conclusions Gu Huimin
and Chris Ryan

April 2009: 6x9: 256pp
Hb: 978-0-415-99189-6: £60.00 
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NEW

Managing and Marketing Tourist
Destinations
Strategies to Gain a Competitive Edge

Metin Kozak, Mugla University, Turkey

Series: Routledge Advances in Tourism

Without adequate research and management, the potential
impacts and benefits of tourism and travel services will not
be maximised. This volume evaluates the theoretical
approaches and applications to competitive advantage
within tourist destinations and demonstrates the ways to
further develop the concept of destination competitiveness. 

Selected Contents: 1. Why Destination Competitiveness?  
1.0. Introduction 1.1. Major Characteristics of the Tourism
Industry  1.2. Trends of the Tourism Industry  1.3. Why
Destination Competitiveness?  1.4. Summary  1.5. Case Study  
2. Destination Competitiveness: An Overview  2.0. Introduction
2.1. Destination Competitiveness: An Overview  2.2. Overview of
Past Destination Competitiveness Research  2.3. Framework of
Destination Competitiveness  2.4. Summary  2.5. Case Study  
3. Determinants of Destination Competitiveness  3.0. Introduction
3.1. Factors Affecting Destination Competitiveness  
3.1.1. Bargaining Power of Customers (Analysis of Demand Side)
3.1.2. The Bargaining Power of Suppliers (Tour Operators)  
3.1.3. Threat of Emergence of New Destinations  3.1.4. Threat of
Substitute Products and Services  3.1.5. Competition Among
Existing Destinations (Analysis of Supply Side)   3.1.5.1. Access to
Tourist Markets (Distance)  3.1.5.2. Non-Controllable Factors  
3.2. Summary  3.3. Case Study  4. Relationship and Network
Strategies for Destination Management  4.0. Introduction  
4.1. Tourist Relationship Management  4.2. Supplier Relationship
Management  4.3. Knowledge Management  
4.4. Destination-Based Quality Management  4.5. Benchmarking
Tourism Destinations  4.5. Summary  4.6. Case Study  
5. Destination-Based Marketing Strategies  5.0. Introduction  
5.1. Cost (Price) Leadership  5.2. Product Diversification  
5.3. Destination Positioning  5.4. Market Segmentation  
5.5. Enhanced Tourist Satisfaction  5.6. Sustained Destination
Image  5.7. Destination Life Cycle and New Product Development
5.8. Innovation  5.9. Destination Branding  5.10. SWOT Analysis
5.11. Market Research  5.12. Summary  5.13. Case Study  
6. Transition from Traditional Marketing to ‘IT’ Marketing  
6.0. Introduction  6.1. Importance of Information &
Communication Technology in Tourism  6.2. Distribution
Channels in Tourism  6.3. Effects on the Structure of Distribution
Channels  6.4. Communication in Tourism, IT and Destination
Competitiveness  6.5. Managerial Implications  6.6. Summary
6.7. Case study

December 2008: 6x9: 224pp
Hb: 978-0-415-99171-1: £60.00 

NEW

Handbook of Consumer Research in
Tourism
Theory & Research

Edited by Metin Kozak, Mugla University, Turkey and
Alain Decrop, Namur University, Belgium

Series: Routledge Advances in Tourism

In today’s highly competitive and global economy,
understanding tourist behaviour is imperative to success.
Tourist behaviour has become a cornerstone of any
marketing strategy and action. Choosing, buying and
consuming tourism/travel products and services includes a
range of psycho-social processes and a number of personal
and environmental influences that researchers and managers
should take into account. This book provides an overview of
such processes and influences and explains the concepts and
theories that underlie tourist decision-making and behaviour.
It also incorporates a number of case studies in order to aid
readers to better appraise the application of those concepts
and theories. The Handbook of Tourist Behavior will be of
significant interest to researchers and students in tourism,
leisure, marketing and psychology, and also to practitioners
in the tourism industry.

Selected Contents: Part 1: Tourist Decision-Making
1. Interpretive Consumer Research: Investigation the ’Whys’
Underlying Tourist Behaviour Bodil Stilling Blichfeldt 2. Formation
of Image Robert Govers and Frank Go 3. An Assessment of
Customer Perceptions Asad Mohsin 4. Tourist Information Search
Ken Hyde 5. Decision Making and Choice T.C Huan and Jay
Beaman 6. Evaluation Strategies A. Decrop and M. Kozak
7. Processes and Performances of Tourist Dissatisfaction Clare
Foster 8. In Search of a Theoretical Explanation for Loyalty
Building Robert Li and Jim Petrick  Part 2: The Tourism
Experience 9. The Psychology of Tourist Experience:
Applications of Mindfulness Theory to Tourism Gianna Moscardo
10. Researching the Tourist Experience/Consumption in Tourism
Mike Morgan 11. Experiencing an Holiday Club: Approriation of
Space and Time Richard Ladwein Part 3: Individual
Determinants of Tourist Behaviour 12. Segmentation by
Consumer-Based Variables Sara Dolnicar 13. Quality of Life and
Lifestyle David Lorant and Balázs Kovács  14. Goals, Motivations,
Desires and Expectations Juergen Gnoth  Part 4: Environmental
Determinants of Tourist Behaviour 15. Role of IT on
Consumer Research Mojdeh Jamnia 16. The Role of Popular
Cultural Media on Consumer Behaviour in Tourism Maria
Månsson 17. Group Processes in Vacation Decision-Making 
Alain Decrop

September 2008: 6x9: 256pp
Hb: 978-0-415-99360-9: £70.00 
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