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Edited and with a new introduction by Chris Rojek

In recent years, the study of celebrity has developed and cohered into a flourishing
field of social and cultural analysis. There is huge interest in topics such as the
politics and logic of glamour; the role of the public-relations industry in
manipulating television audiences; the relationship between fame and social control;
and the economics of the so-called celebrity industry. And as interest in celebrity
continues to explode, a variety of forerunners to its study—drawing on materials
from a wide range of disciplines including sociology, cultural studies, history,
psychology, organization studies, politics, film, and literary studies—have been
rediscovered and reformulated. Among the lines of enquiry and critical tools that
have been recuperated as pertinent to the study of celebrity are leadership, charisma,
role models, heroes, role sets, ideology, manipulation, commodification,
interpellation, narcissism, signification and individuality.

The sheer scale of the available research exploring the many implications of the
phenomenon of celebrity—and the breadth and complexity of the canon on which
celebrity studies draws—makes this new Major Work from Routledge especially
timely. It answers the urgent need for a wide-ranging collection which provides easy
access to the key items of scholarly literature, material that is often inaccessible or
scattered throughout a variety of specialist journals and books. In four volumes,
Celebrity brings together the best and most influential foundational and
cutting-edge research on: the aetiology and basic concepts of celebrity

(including charisma, narcissism, and commodification); theoretical

and methodological approaches (e.g. Marxism, structuralism,

semiotics, and cultural materialism); the mechanics of celebrity

(such as the sociology and psychology of showmanship); and

key controversies and current debates (e.g. the politics of

stardom; the superstructure of celebrity; and the

interpellation of celebrity news and the media). Celebrity

is supplemented with a full index, and includes a

comprehensive introduction, newly written by the

editor, which places the collected material in its

historical and intellectual context. It is destined

to be valued by scholars, students, and

researchers as a vital research resource.
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The Interdisciplinary Matrix

VOLUME IV
Genre and Counter-Genres

History
45. P. Roberts, 'The Kingdom’s Two Bodies’, French History, 2007, 21, 2, 147-64.

46. J.T. Campbell, Print the Legend: John Wayne and Postwar Culture’,
Reviews in American History, 2000, 28, 3, 465-77.

Anthropology
47. C. Yano, ‘Charisma’s Realm: Fandom in Japan’, Ethnology, 1997, 36, 335-49.
48. 1. M. Lewis, ‘Spirit Possession and Deprivation Cults’, Man, 1966, 1, 307-29.

Sociology

49. E. Shils, ‘Charisma, Order and Status’, American Sociological Review, 1965,
30, 199-203.

50. G. McCann, ‘Biographical Boundaries: Sociology and Marilyn Monroe’,
Theory, Culture & Society, 1985, 4, 4, 619-32.

Psychology

51. J. Maltby et al., ‘Extreme Celebrity Worship, Fantasy Proneness and
Disassociation’, Personality and Individual Differences, 2006, 40, 273-83.

52. J. Maltby et al., 'Thou Shalt Worship No Other Gods’, Personality and
Individual Differences, 2002, 32, 1157-72.

Political Science

53. J. Street, ‘Celebrity Politicians’, British Journal of Politics and International
Relations, 2004, 6, 4, 435-52.

54. G. Meyer, ‘Frank Sinatra: The Popular Front and an American Icon’, Science
& Society, 2002, 56, 3, 311-35.

Cultural Studies

"

55. J. McGuigan, ‘British Identity and “the People’s Princess
Review, 2000, 48, 1, 1-18.

, Sociological

56. G. Turner, 'The Mass Production of Celebrity’, International Journal of
Cultural Studies, 2006, 9, 153-65.

Economics

57. S. Rosen, ‘The Economics of Superstars’, American Economic Review, 1981,
68, 845-58.

58. J. Agrawal and A. Wagner, ‘The Economic Worth of Celebrity Endorsers’,
Journal of Marketing, 1995, 59, 56-62.

Media and Communication Studies

T

59. J. Langer, "Television’s
3, 4, 351-65.

Personality” System’, Media, Culture & Society, 1981,

60. S. Boon and C. Lomore, ‘Admirer-Celebrity Relationships Among Young
Adults’, Human Communications Research, 2001, 3, 3, 432-65.

Film Studies

61. M. Basil, ‘Identification as a Mediator in Celebrity Effects’, Journal of
Broadcasting and Electronic Media, 1967, 4, 4, 478-96.

62. R. Dyer, 'Don't Look Now’, Screen, 1982, 23, 3-4, 61-73.

Legal Studies

63. R. H. Coase, ‘Payola in Radio and Television Broadcasting’, Journal of Law
and Economics, 1979, 22, 269-328.

64. M. Jacoby and D. Zimmerman, ‘Foreclosing on Fame: Exploring the
Unchartered Boundaries of the Right of Publicity’, NYU Law Review, 2002,
77,1322-68.

Genres: Sport

65. E. Cashmore, ‘Tiger Woods and the New Racial Order’, Current Sociology,
2007, 16, 4, 11-22.

66. D. Andrews et al., Jordanscapes: A Preliminary Analysis of A Global
Popular’, Sociology of Sport Journal, 1996, 13, 428-57.

Film
67. B.King, ‘Stardom and Symbolic Degeneracy’, Semiotica, 1992, 92, 1-2, 1-47.

68. B. Austin, ‘Portrait of a Cult Film Audience’, Journal of Communications,
1981, 31, 450-65.

Television

69. R Silverstone, ‘Television, Ontological Security and the Transitional
Object’, Media, Culture & Society, 1993, 15, 1-25.

70. . Fiske, ‘Television: Polysemy and Popularity’, Critical Studies in Mass
Communications, 1986, 3, 391-408.

Popular Music
71. J. Stratton, ‘What Is Popular Music?, Sociological Review, 1983, 31, 2, 293-309.

72. D. Hesmondhalgh, ‘Flexibility, Post-Fordism and the Music Industries’,
Media, Culture & Society, 1996, 18, 3, 469-88.

Audiences

73. M. G. Real, ‘Super Bowl: Mythic Spectacle’, Journal of Communications, 1975,
25,1, 31-43.

74. M. Hills, ‘Off Guard, Unkempt, Unready? Deconstructing Contemporary
Celebrity in Heat Magazine', Continuum: Journal of Media and Cultural
Studies, 2005, 19, 1, 21-38.

Counter-Genres

75. C.Jenks and J. Lorentzen, ‘The Kray Fascination’, Theory, Culture & Society,
1997, 14, 3, 87-107.

76. J. Frow, ‘Is Elvis God?', International Journal of Cultural Studies, 1998, 1, 2,
197-210.

77. P. Dietz et al., ‘Threatening and Otherwise: Inappropriate Letters to
Hollywood Celebrities’, Journal of Forensic Sciences, 1991, 36, 185-209.

78. M. Wykes, ‘Constructing Crime: Culture, Stalking, Celebrity’, Crime, Media
and Culture, 2007, 3, 158-74.

79. L. Schlesinger, ‘Celebrity Stalking, Homicide and Suicide’, International Journal
of Offender Therapy and Comparative Criminology, 2006, 50, 39-46.

80. N. Couldry and T. Markham, ‘Celebrity Culture and Public Connection’,
International Journal of Cultural Studies, 2007, 10, 403-21.

81. A. M. Rubin et al., ‘Loneliness, Para-Social Interaction and Local Television
News Viewing', Human Communication Research, 1985, 2, 36-53.

82. E. Bronfen, ‘Fault Lines: Catastrophe and Celebrity Culture’, European
Studies, 2001, 16, 117-39.

83. S. Stack, ‘Celebrities and Suicide’, American Sociological Review, 1987, 40,
401-12.

84. M. Jamison, ‘Mood Disorders and Patterns of Creativity in British Writers
and Artists’, Psychiatry, 1989, 52, 125-34.

85. 8. Collins, ‘Making the Most Out of 15 Minutes’, Television & News Media,
2008, 9, 87-110.

86. R. Kilborn, 'How Real Can You Get? Recent Developments in “Reality”
Television’, European Journal of Communication, 1994, 13, 2, 201-18.

87. J. Corner, 'Performing the Real: Documentary Diversions’, Television and
New Media, 2002, 3, 3, 311-22.

88. K. Ferris, ‘Seeing and Being Seen: The Moral Order of Celebrity Sightings’,
Journal of Contemporary Ethnography, 2004, 33, 236-64.

89. L. Van Zoonen, ‘The Personal, the Political and the Popular’, European
Journal of Cultural Studies, 2006, 287-301.

90. H. Chung, ‘Sport Star vs Rock Star in Globalizing Popular Culture’,
International Review of Sociology of Sport, 2003, 38, 1, 99-108.



J. R. Meloy, ‘The Clinical Management of Stalking’, American Journal of
Psychotherapy, 1997, 51, 174-84.

M. Newbury, ‘Celebrity Watching’, American Literary History, 2000, 12, 1
and 2, 272-83.

C. Strozier, ‘Youth Violence and the Apocalyptic’, American Journal of
Psychoanalysis, 2002, 62, 3, 285-99.

H. Altman, ‘Celebrity Culture’, CQ Researcher, 2005, 15, 11, 1-32.

L. Connell, ‘Personalities in the Popular Media’, in P. Dahlgren and C.
Sparks (eds.), Journalism and Popular Culture (Sage, 1992), pp. 66-82

G. McCracken, ‘Who is the Celebrity Endorser?’, Journal of Consumer
Research, 1989, 16, 3, 310-21.

J. Rose, ‘The Cult of Celebrity’, London Review of Books, 20 Aug. 1998.

J. Maltby et al., ‘The Self Reported Psychological Well-Being of Celebrity
Worshippers’, North American Journal of Psychology, 2001, 3, 441-52.

F. Alberoni, ‘The Powerless ‘Elite”, in S. Redmond and S. Holmes (eds.),
Stardom and Celebrity (Sage, 2007), pp. 65-77.

. B. King, ‘Articulating Stardom’, Screen, 1985, 26, 5, 27-50.

. R Silverstone, ‘Special Debate, Flowers and Tears: The Death of Diana,
Princess of Wales’, Screen, 1998, 39, 1, 81-4.

. P. McDonald, ‘I'm Winning on a Star: The Extraordinary World of Stars in
Their Eyes’, Critical Survey, 1995, 7, 1, 59-66.

. L. Mulvey, ‘Visual Pleasure and Narrative Cinema’, Screen, 1975, 16, 3.
. A. Bennett, ‘Subcultures or Neo-Tribes?’, Sociology, 1999, 33, 599-617.

. B. Bryson, ‘What About the Univores? Musical Dislikes and Group-Based
Identity Construction Among Americans with Low Levels of Education’,
Poetics, 1997, 25, 141, 56.

. D. Hesmondalgh, ‘Subcultures, Scenes or Tribes?’, Journal Youth Studies,
2005, 8, 21-40.

. A. Miciak and W. Shanklin, ‘Choosing Celebrity Endorsers’, Marketing
Management, 1994, 3, 3, 51-9.

. G. Smith, 'The Chosen One’, Sports Illustrated, 1996, 85, 28-52.

. M. Adler, ‘Stardom and Talent’, American Economic Review, 1985, 75,
208-12.

. R. Calvert, ‘Leadership and its Basis in Problems of Social Coordination’,
International Political Science Review, 1992, 13, 7-24.

. D. Horton and R. Wohl, ‘Mass Communication and Para-Social
Interaction’, Psychiatry, 1956, 19, 215-29.

. T. Cowen and D. Sutter, ‘Politics and the Pursuit of Fame’, Public Choice,
1997, 93, 19-35.

. G. Lang and K. Lang, ‘Recognition and Renown’, American Journal of
Sociology, 1988, 94, 79-109.

. R. Ohanian, ‘Construction and Validation of a Scale to Measure Celebrity
Endorsers’, Journal of Advertising, 1990, 3, 39-52.

. M. Rahman, ‘David Beckham as a Historical Moment in the Representation
of Masculinity’, Labour History Review, 2004, 69, 2, 219-34.

. L. Langbauer, 'The Celebrity Economy of Cultural Studies’, Victorian Studies,
1993, 36, 4, 466-72.

. C. Nelson, ‘Superstars’, Academe, Jan.-Feb. 1997, 38-54.

. J. Wicke, ‘Celebrity Material: Materialist Feminism and the Culture of
Celebrity’, South Atlantic Quarterly, 1994, 93, 751-78.

. L. Leets et al. ‘Fans: Exploring Expressed Motivations for Contacting
Celebrities’, Journal of Language and Social Psychology, 1995, 14, 102-23.

. D. Laing, 'The Music Industry and the ‘Cultural Imperialism’ Thesis’, Media,
Culture & Society, 1985, 8, 331-41.

. L. Lowenthal, ‘The Triumph of Mass Idols’, Literature, Popular Culture and
Society (Pacific Book Publishing, 1961), pp. 109-44.

. S. Kracauer, ‘Cult of Distraction’, New German Critique, 1987, 14, 40, 91-6.
. T. Bright, 'Pop Music in the USSR’, Media, Culture & Society, 1986, 8, 357-69.

an informa business
MJWKO0855



OTHER TITLES AVAILABLE FROM ROUTLEDGE MAJOR WORKS
Critical Concepts in Sociology Series

The Routledge Critical Concepts series provides concise, authoritative reprints of key articles in sociology,
collecting the essential secondary literature on key subjects. Edited by acknowledged leaders in the field, each set
puts the development of fundamental concepts into their historical context, and provides students and

researchers with a dear snapshot of current thinking.

The Information Society
Edited and with a new introduction by Robin Mansell

‘The information society’ refers to a constellation of developments arising
from the growing use of communication technologies in the acquisition,
storage, and processing of information, and the role of information in
supporting the creation and exchange of knowledge.

The Information Society is fully indexed and has a comprehensive
introduction, newly written by the editor, which places the material in its
historical and intellectual context. It is an essential work of reference and is
destined to be valued by scholars and students-as well as policy-makers and
practitioners in the field-as a vital one-stop research resource.

April 2009: 234x156: 1,984pp
4-Volume Set: 978-0-415-44308-1: £675.00 US $1,184.00

Multiculturalism

Edited and with a new introduction by Gerd Baumann
and Steven Vertovec

Edited by two leading scholars in the field, this new title in Routledge’s
Major Works series, Critical Concepts in Sociology, is a four-volume
collection of canonical and cutting-edge research. Serious work on
multiculturalism flourishes as never before, and this ‘mini library’ meets
the need for an authoritative reference work to make sense of the subject’s
vast literature and the continuing explosion in research output.

Perhaps more than other critical concepts, ‘multiculturalism” is hotly
contested; there are sharply different-and perhaps ultimately irreconcilable-
approaches to a variety of multicultural conceptions and projects. Rather
than seek to establish some kind of consensus on classic works, this
collection explicitly brings together the best and most influential work to
have emerged from all sides of the debate.

The first volume in the collection (‘Multiculturalisms Past and Present:
From Roots to Rights’) assembles key research to trace the concept of
multiculturalism from long-standing arguments on tribal co-existence,
humans rights and civil rights to the rights to recognition. Volume II
(‘Multiculturalism and the Nation State: Policies and Identity Politics’)
collects the most important thinking to explore the tensions between
national, ethnic, and religious identity politics. Volume IIT (‘Updating
Multiculturalism: Many-cultures-ism or Cultural Multi-ism?’), meanwhile,
brings together the best research which examines the difficult choices to be
made between ideas of social integration and contending notions of
community rights, not least in schools and in the marketplace.

The scholarship assembled in the final volume of the collection (‘After
Multiculturalism? Diasporics, Demagogues, and Globalization’) juxtaposes
work dealing with the most urgent crises in multiculturalism-such as the
revival of virulent nationalism-with the best classic and contemporary
thinking on the new realities of transnationalism.

The collection is supplemented with a full index, and includes a
comprehensive introduction, newly written by the editor, which places the
collected material in its historical and intellectual context. Multiculturalism
is destined to be valued by scholars, students, and researchers as a vital
research resource.

January 2010: 234x156: 1,600pp
4-Volume Set: 978-0-415-48608-8: £650.00 US $1,075.00

Religion and Violence

Edited and with a new introduction by Brad Verter and
Johannes Wolfart

This four volume set represents the most extensive guide available to past
and current research on religion and violence from ancient times to the
present. The contents are highly interdisciplinary, drawing together
landmark work from the fields of history, sociology, anthropology, political
science and religious studies. Primary sources, including excerpts from
sacred texts, classical theological statements, and graphic illustrations,
supplement the scholarly articles, providing readers with a range of sources
to draw upon in their own teaching and research.

Conflict between Muslims and Jews in the Middle East, Catholics and
Protestants in Ireland, religious nationalism in Africa or fundamentalism in
South Asia, the language of Jihad from one corner, the language of crusade
from another, the din of explosions in nightclubs, marketplaces, and
abortion clinics: everyday, the news media offers a new report illustrating
the vital link between religion and violence. Although religiously-motivated
violence is widely acknowledged, it is poorly understood. As globalization
continues both to inspire crises of faith, and to broadcast the bloody
consequences of these crises, the need for a comprehensive reference work
such as this seems more urgent now than ever before.

January 2010
4-Volume Set: 978-0-415-33125-8: £650.00 US $1,295.00

Cosmopolitanism

Edited and with a new introduction by David Inglis and
Gerard Delanty

A term of antique provenance, ‘cosmopolitanism’ has developed and
cohered into a critical concept in contemporary social and cultural analysis.
However, the daunting quantity (and variable quality) of the available
research exploring the many, often controversial, issues attendant upon
cosmopolitanism-and the breadth and complexity of the canon on which it
draws-makes it difficult to discriminate the useful from the tendentious,
superficial, and otiose. That is why this new title in the highly regarded
Routledge series, Critical Concepts in Sociology, is so timely. It answers the
urgent need for a wide-ranging collection to provide easy access to the key
items of scholarly literature, material that is often inaccessible or scattered
throughout a variety of specialist journals and books.

In four volumes, this new collection addresses how key issues, such as
globalization, migration, citizenship, social belonging, and cultural
complexity and blending, are illuminated by reflections upon what
cosmopolitanism is, or could be; and how cosmopolitan thinking and
practice could, or does, impact upon such matters. The gathered materials
also make sense of the revolutionary effects that debates on
cosmopolitanism are having on research agendas and ways of thinking in
sociology, and across the social sciences and humanities more generally.

Cosmopolitanism is supplemented with a full index, and includes a
comprehensive introduction, newly written by the editors, which places the
collected material in its historical and intellectual context. It is destined to
be valued by scholars, students, and researchers as a vital research resource.

October 2010: 234x156: 1,600pp
4-Volume Set: 978-0-415-49881-4: £650.00 US $1,140.00
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